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OO0mmue nosoxeHnst
Pe3ynbprarom ocBoeHHs y4eOHOW TUCIMILINHBI SBISETCS TOTOBHOCTH 00YYarOMIErocs
K OBJAJECHUI0O 3HAHUM W yMEHMH, OOYCIOBJIEHHBIX OOMMMH U NTPO(ecCHOHAIbHBIMU
KOMITeTeHITusAIMHU, (popMmupytomuecs B nporiecce ocBoenus [ITTKPC B nenom.
dopmoii  MPOMEXKYTOUHOM arTectauumu 1o yueOHoi aucuuruimae OVY][.04
WNHocTpaHHBINA S3bIK ¥ OATBEpKAeHUE cooTBeTCTBUS 10 mpodeccuu 43.01.01 Odurmanr,
OapMeH SIBISIETCS DK3aMEH.

1. Pe3yabTaThl OCBOCHHUS Y4€0OHOM 1M CUMIIMHBI:
1.1. YMeTn/3HaTh
B pesynberare uszyuenuss yueOHou mucummuinabl OY (.04 NHocTpaHHBIN S3BIK U

NOJATBEpPXKACHUE CcOoOTBeTCTBUS 1o mpodeccun  43.01.01 Odunuant, OGapmeH
00yJarOIIHIACS TOJDKEH:
yMeTh:

® TIOHMMAThb OOIIMIA CMBICT YETKO NMPOU3HECEHHBIX BBHICKA3bIBAHUI HA U3BECTHHIEC TEMBI

(mpodeccuoHalbHEBIE U OBITOBEIE);

MMOHUMATh TEKCTHI Ha 0a30BbIC MPOYPECCHOHATILHBIC TEMBI;

y4acCTBOBATh B IMAJIOrax Ha 3HAKOMbIE 0011I1e U MTPOGECCUOHATLHBIE TEMBI;

CTPOUTH MPOCTHIE BHICKA3bIBAHUS O c€Oe U 0 CBOEH MPOPECCHOHATBLHON 1eATEeIbHOCTH;

KpaTKo 000CHOBBIBATh U OOBSCHATH CBOU JACUCTBUS (TEKYIUE U MIIAHUPYEMBIE);

MUCaTh TPOCThIE CBSI3HBIE COOOINEHHS HAa 3HAKOMBbIE WM  HHTEPECYIOIIHe

npodeccuoHanbHBIC TEMBI.

3HATh:

® [pPaBWJIA IOCTPOEHUS MIPOCTHIX U CIOKHBIX MPEII0KECHHI;

® JIEKCUYECKU MUHUMYM, OTHOCAIIUNUCS K OMUCAHUIO MPEIMETOB, CPEACTB U MPOLIECCOB
npodeccuoHanbHOM MesATENHHOCTH;

e [paBuWiIa BeJACHUSI OBITOBOM U MPOdheCcCUOHATLHON KOMMYHHKAIIUU, PEYEBOM ITHKET.

OcBoeHue y4yeOHON IUCHUIUIMHBI 00€CHeYMBaeT MAOCTHXKEHUE OO0YyYarolUMUCs

CJIEAYIOIIMX JTUYHOCTHBIX PE3YJIbTATOB PEAIU3ALUU ITPOTPAMMbI BOCIIUTAHMS:

e JIP 1 - oco3Harommii ce0s rpayKJaHMHOM M 3alIUTHUKOM BEJTMKOU CTPAHBI.

o JIP2 IPOSIBJIAIOIINN AKTUBHYIO TPAXKIAHCKYIO O3ULINIO, IEMOHCTPUPYOLIUH.

e JIP3 COOJIIOTArOIIUH HOPMBI TIPABOTIOPSAJIKA, CIASAYIOUIUN HacalaM TPakJIaHCKOTO
oOmiectBa, obecriedeHns 6e30MacHOCTH, MpaB U cBoOO rpaxxaan Poccun. JlosuibHBIN K
YCTaHOBKaM U IPOSIBJICHUSM MIPEACTABUTENIEH CyOKYJIbTYp, OTJIMYAIOLUIMI UX OT TPy C
JNECTPYKTUBHBIM M JI€BUAHTHBIM IOBEACHUEM. JlEMOHCTpHUPYIOIINK HENPUATHE W
IPEeyNpeKIAONIMI COLMAIIBHO ONACHOE IOBEICHHUE OKPYXKAIOIIMX NPUBEPKEHHOCTH
IIPUHLUIIAM YECTHOCTH, IOPSNOYHOCTH, OTKPBITOCTH, 3KOHOMUYECKH AaKTUBHBIA U
Y4acTBYIOIIUU B CTYJACHYECKOM U TEPPUTOPUATILHOM CaMOYIIPaBICHUHU, B TOM YUCJIE HA
YCIIOBUAX JOOPOBOJILYECTBA, MPOJYKTUBHO B3aUMOJIECUCTBYIOIIMN M YYacTBYIOUIUI B
JESITENBbHOCTH OOUIECTBEHHBIX OpraHU3auil.

e JIP 4 - nposBAsSIONMA U TEMOHCTPUPYIOIIUM YBaKEHUE K JIIOJISIM TPpyAa, OCO3HAIOIIUN
[IEHHOCTh COOCTBEHHOTO Tpyna. Crpemsuuiics kK (OPMHUPOBAHHIO B CETEBOM cperie
JUYHOCTHO U PO(ECCHOHANTBHOTO KOHCTPYKTUBHOTO «IIU(POBOTO CIIe/1a»

e JIP5.  JleMOHCTpupyrOIIMI NPUBEPKEHHOCTh K POJHOM KYJIbTYypE, UCTOPUYECKOMN
namsITH Ha OCHOBe JI0OBU K Poauue, ponHOMy Hapony, Majol poAMHE, NMPUHITHIO
TPaJULMOHHBIX LICHHOCTEW MHOTOHALIMOHAILHOTO Hapoaa Poccuu.



JIP 6 [IposABnsOmMMN yBaXEHUE K JIFOJAAM CTApPLIETO MOKOJEHHS U TOTOBHOCTH K
YYaCTHUIO B COLIMAIBHON MOJACPIKKE U BOJIOHTEPCKHUX JIBIKECHUSX.

JP 7 Oco3Haonmii NpPUOPUTETHYIO LEHHOCTh JMYHOCTH YEJIOBEKA; YBAXKAIOIIMI
COOCTBEHHYIO U YYXKYI0 YHHKAJIbHOCTh B Pa3lMYHBIX CHUTyallUsiX, BO Bcex (opmax u
BHUJIaX JESATEIbHOCTH.

JIP 8 [IposBrAromMi ¥ JEMOHCTPUPYIOIIMK YBaKEHUE K IPEIACTABUTEISAM
Pa3IMYHBIX OSTHOKYJBTYPHBIX, COIMAIbHBIX, KOH(PECCHOHANBHBIX W WHBIX TPYMI.
ConpuyacTHbIN K COXPAHEHUIO, IPEYMHOKEHHUIO Y TPAHCISIUUU KyJIbTYPHBIX TpagulUi
Y LEHHOCTE MHOTOHAI[MOHAIBHOTO POCCUICKOTO TOCY1apCTBa.

JIP9 CoObmoaromuid ¥ MporarasAnpyIONIUi MpaBuiIa 3I0pOBOTO U OE30MaCHOTO
o0Opa3za JKHU3HM, CIOPTA; MPEAYNPEXIAMUNA TMO0 NPEOoA0IEBAIOIINN 3aBUCUMOCTH OT
ankorosisi, Tabaka, NMCUXOAKTHBHBIX BEIIECTB, a3apTHbIX uUrp U T.J. CoxpaHSrOmMiA
NICUXOJIOTUYECKYI0 YCTOMYMBOCTH B CHUTYaTHMBHO CJIOXHBIX WIH CTPEMUTEIBHO
MEHSIIOIIUXCS CUTYalUAX.

JIP 10 3abotdmmuiics o0 3allUTe OKpYyXarollel cpeabl, COOCTBEHHOM U YyXKoOM
0€30MacHOCTH, B TOM YHcIe HU(POBOIL.

JIP 11 [TposBasOmMMi yBa)KEHHE K JCTETHYCCKUM IIEHHOCTSM, OO0JaJatomInii
OCHOBaMH 3CTETUYECKOU KYJIbTYPBI.

JIP 12 IlpuHumarouuii ceMeWHbIE IIEHHOCTH, TOTOBBI K CO3JaHUI0O CEMbH H
BOCIIUTAHUIO JIETEH; JEMOHCTPUPYIOIIMI HENPUATHE HACWUIUS B CEMbE, yXola OT
POAUTENBCKOM OTBETCTBEHHOCTH, OTKa3a OT OTHOIIEHWM CO CBOMMH JETBMH U HUX
(bUHAHCOBOTO COJIEPKAHUS

JIP 13 CnocoOubiii B 1udpoBOH Cpeae MCIONb30BaTh pa3inyHble LU(GPOBLIC
CpPEeACTBa, IIO3BOJIAIONIME BO B3aUMOJICUCTBUU C JPYTUMH JIFOJbMU JIOCTUTATh
MOCTAaBJICHHBIX IIEJICH; CTpeMSIIHUICT K GOPMUPOBAHUIO B CETEBON Cpe/ie JTUYHOCTHO U
npodeccuoHaNbHOIO0 KOHCTPYKTUBHOTO «IIU(POBOTO clieaar

JIP 14  CnocoOHblif CTaBUTH Iepea cOOOW IeNu TOJ BO3HHUKAIOIIUE KU3HEHHBIC
3a/ayi, MoAOUpaTh CHOCOOBI pEIIEHHS U CpeACTBa pPa3BUTHS, B TOM YHCIE C
UCIIOJIb30BaHUEM ITM(POBBIX CPEICTB; COJACHUCTBYIOIIMN TOAIEPKAHUIO TPECTHKA
cBoeil mpodeccuu U 00pa3zoBaTeIbHON OpraHU3auU



OLIEHKA OCBOEHMS YMEHUH U 3HAHUI

OCHOBHOM 1IEJIBI0 OIICHKH TeopeThudeckoro kypca yuebHou aucuuminabl OVY]J[. 04 MHocTpaHHBINM $3bIK U TOATBEPKIACHHE

cootBercTBUs 110 ipodeccuu 43.01.01 Odunmant, 6apmeH SIBISICTCS OLIEHKA YMEHUN U 3HAHUH.

OreHKa OCBOCHHMS YMEHHH W 3HAaHUW y4eOHOW MMCIUIUIMHBI OCYIIECTBISIETCS Ha

OCHOBE CIICIyIOIIMX TOKa3aTeleld OICHKH

pesynbTara:
IIpnodpeTeHHbIi Pesyabrar OcHoBHBbIE HaumenoBanue pasaea, Kpurtepuu ouenkn HaumenoBanne KOC
NMPAKTHYECKHIi ONBIT, o0yueHust noKa3zaTejn TeMBbl, TOATEMBbI Ypogensn DopMBbI 1 METOABI pomexyToun

OCBOEHHbIE YMEHMSI 1 3HAHHS OLIEHKH OCBOCHH OLIEHKH bl

pe3yJbTaTa f KOHTPOJIb

(OIIOP)
1 2 3 4 5 6 7 8
YMmers: OKl; W3znaraer Baxuyro | Pazgen 1. [TonHoTa OTBETOB, 1-2 Texkymuii KOHTPOJIb mud.zauer
° O6marsca (yerno u | OK2, OK3, | undpopmanuio no OcHOBHOE coziep KaHue. TOYHOCThH NPU NPOBeIeHUM:
nucbMenHo) Ha uHocrpandHoM | OK4, OK9, | teme (hopMyIHPOBOK, HE -MIUCHhMEHHOT0/YCTHOTO
s3bike Ha npodeccuonanbubie | OK10 Paccyxnaer o Tema 1.1. Mmenee 75% 1-2 orpoca; aud.3auer
M TTOBCEIHEBHEIE TEMEI; JIP4, JIP7, | dakrax, IIpuBercTBUE U IPOLIAHUE. | IPABHILHBIX OTBETOB. -TECTHUPOBaHMSI;
° ITepeBoanTSH (co | JIP13,JIP COOBITHUAX CoBepIIeHCTBOBaHNE He menee 75% -OLICHKHU Pe3yJIbTaTOB
CIIOBapeM) uHOCTpaHHble | 14 JMATOTUYECKON peuH. MIPaBIIIbHBIX OTBETOB. CaMOCTOSITEIIEHON PabOTHI
TEKCTHI  TPO(ECCHOHATLHOM Vmeer npaswisao | Tema 1.2. AKTyanbHOCTb TEMBI, 1-2 (moxnanos, pedepaTos n aud.3auer
HaIpPaBJIEHHOCTH ynoTpeonars [IpencraBnenne ceds u aJICKBaTHOCTH T.1.)
apTHUKIIH IPYTUX JIONEH B pe3yIbTaToB IIpome:xkyTounas
3HAaTh: Heo(DUITHATIBHON MOCTAaBJICHHBIM LIEJISIM, arrecranus
. IIpaBUIA TMOCTPOCHHUS 00CTaHOBKE. MIOJTHOTa OTBETOB, B (hopMe KOHTPOJIbHBIX
MPOCTHIX u CJIOKHBIX W3znaraet Baxuyro | Tema 1.3. TOYHOCTh 1-2 pabor nud.zauer
TIPeIOKEeHUH Ha UHPOPMAIIHIO TIO [pencraBnenue ceds u (opmynupoBok,
pohecCHOHATBFHBIC TEMBL, TEME, YMEET JIPYTHX JIIO/eH B aICKBaTHOCTH
. OCHOBHBIE OTBeYaTh Ha oduIaTEHOW 00CTaHOBKE . | TPUMEHEHUS
o0rmIeynoTpeouTebHbIC BOIPOCHI PO eCcCHOHATBHOMN
[J1aroJIbl (6BITOBAs u VYmeer npaswisHo | Tema 1.4. TEPMHHOJIOTMH 1-2 nud.zauer
npogeccruoHabHAas JEKCHUKA); CTaBUTh Ynorpebiienue riarona «to ITpaBunbHOCTD,
cymecTtBuTenbHBl | be» B Present Simple Tense | MOJIHOTA BBIITOJHCHUS




° JIEKCHYECKHI
MHWHUMYM, OTHOCHmHﬁCH K
OTIMCAHUIO MPEIMETOB,
CpeICTB u TPOIIECCOB
npodeccHOHATFHON
NEeATENLHOCTH (1200-1400
JIEKCUYCCKUX CIAMHUI);

. 0COOEHHOCTH
[IPOU3HOIICHUS,

. npaBuiia YTEHUS
TEKCTOB  IpOQeCcCHOHATBHON
HaIMpaBICHHOCTH

JInuHOCTHBIE pE3yIbTATHI:

. IIposBaser u
JEMOHCTPUPYET YBaKEHUE K
JIIOASIM Tpyaa, OCO3HAET
LIEHHOCTH COOCTBEHHOTO
Tpyaa. Crpemurcs K
(hOopMHUpPOBaHHIO B  CETEBOU
cpene JMYHOCTHO u
po¢heCCHOHATHFHOTO
KOHCTPYKTHBHOTO
«1QPOBOTO creaar.

. Oco3Haér
MIPUOPUTETHY IO LIEHHOCTH

JIMYHOCTH YENIOBEKA; yBaKaeT
COOCTBEHHYIO UM YYXYIO
YHUKAJBHOCTh B Pa3UYHBIX
CHTYyalUsIX, BO BceX popmax
BUJIaX JIEATEIBHOCTH.

. Criocoben B
g poBoOH cpene
HCIIOJIb30BATh pasIHYHBIC
1 poBEIe CpeICTBa,
TIO3BOJISTIOIIINE BO

B3aUMOJEHCTBUM C JPYIMMH

€ BO

Ipu 3BHAKOMCTBE.

MHOYKECTBEHHOE

YHCIIO

Bnaneer Tema 1.5.

TEeXHUKOHN AKTHUBU3ALUA

MePeBO/Ia TEKCTOB | JIEKCHUYCCKOTO U

TEXHUYECKOU rpaMMaTHICCKOTO

HAIPaBJICHHOCTH | MaTepHuala 1o TeMe
«3HAKOMCTBOY.

VYwMmeer npasunbHo | Tema 1.6.

CTaBUTh Omnucanue

CYIIECTBUTENBHBI | BHEIIHOCTHU,YEPTHI

€-HCKIIIOYEHHUS BO | XapakTepa.

MHOKECTBECHHOE

YHCIIO

Wzygaet mopsgoxk | Tema 1.7.

CJIOB B
AHTJIIMACKOM
TIPEIOKEHUH

ITopsinox cioB B
AHIJIMHCKOM IIPEUIOKECHHM.

W3naraer BaxxHy10
HHPOPMALIHIO TIO
TeMe

Tema 1.8.

BHeNmHOCTE 3HAMEHUTOCTH,
pacckas ¢ UCIOJIb30BaHUEM
TEMaTHUUYECKOM JICKCHUKH.

YMeeT npaBUIIbHO

Tema 1.9.

YIOTpeOIATh AynupoBaHHE C IIOJHBIM

ryaroJ “to be” NOHUMaHUEM HH(OpMAITUH.

Bnaneer Tema 1. 10.

TEXHUKOH uTeHust | BHemHocTh Moero apyra.

C ITIOJIHBIM COBepLLIeHCTBOBaHl/Ie

IIEPEBOIOM HABBIKOB PEIPOTYKTUBHOTO
MUChMA.

IIpaBunpHO Temal.11.

3a71aéT BOMPOCHI,
HCTIOJB3YSI TIaro
“to be”.

CocTaBiieHHe KPAaTKOTo
pacckasa o npyre.

Paccyxnaer o
MIPOYUTAHHOM,

Tema 1.12.
Pop,3aHsaTHi, TOIKHOCTD,

3aJIaHUM, TOYHOCTH
(OpMyITMPOBOK,
TOYHOCTH PacUeToB,
COOTBETCTBHE
TpeOOBaHUSIM
AIeKBaTHOCTb,
ONTUMAITEHOCTh
BEIOOpA CITIOCOO0B
JICVCTBHII, METOJIOB,
TEXHUK,

MOCJIE0BATEIbHOCTEN

JNEUCTBUI U T.1I.
TouyHOCTH OLICHKH,
CaMOOIIEHKH
BBINOJIHEHUS
CooTtBeTcTBHE
TpeOOBaHUSIM
HWHCTPYKIIUH,
periiaMeHToB
PanmonansHOCTE
NEHCTBHM U T.]I.

nud.3aueT

1-2

mud.3adeT

1-2

nud.3aueT

mud.3aueT

mud.3aueT

1-2

nud.3aueT

1-2

mud.3adeT

1-2

mud.3ageT




JIO/IEMH JOCTHUTaTh
MTOCTaBJICHHBIX Lesnen;
CTpeMuTCs K (OPMHUPOBAHHIO
B CETEBOM cpefie JIUYHOCTHO U
IpoeCcCHOHAITBEHOTO
KOHCTPYKTHBHOTO
«m(poOBOTO CIIeIay.

. CrocobeH  CTaBHTH
mepen  Cco0OM  IemM  Tox
BO3HHKAIOIINE KHU3HEHHBIC
3amaun; MoaOHMpaeT CIocoOBI
peteHus " cpezcTBa
pasBuTHUd, B TOM 4YHCIIE C
UCIIONIb30BaHHEM  IH(POBBIX
CpEICTB; CcoIeUCTBYET
IO IICPIKAHUIO MPEeCTIkKa
cBoei npodeccun u
00pa3oBaTebHON
OpTaHU3AIH.

JCJ1aCT BBIBOABI

MECTO pabOThI.

IIpaBuiibHO
¢dopmupyer
OTpHUIIATETbHBIC
MPETOKEHHS,
UCTIOJIB3YS TIaro
“to be”.

Temal.13.
Ornucanue xapakTepa
YeloBeKa.

1-2

W3znaraer BaxxHyIo
nH(pOpPMALHIO 110
TeMe

Temal.14.

CocraBlieHHE CIIeIUAILHBIX
BOIIPOCOB O XapaKTepe U
BHEIITHOCTH 4Y€JIOBEKA.

1-2

mud.3aueT

W3znaraer BaxxHyto
“H()OPMAIIHIO TTO
TeMe, yMeeT
OTBEYaTh Ha

Tema 1.15 .

Xopouve apy3bsl.
CoBepIIeHCTBOBaHNE
HaBBIKOB JUAJIOTOBOM peyH.

mud.3a9eT

BOIIPOCHI
Paccyxnaer o Tema 1.16.
MIPOYUTAHHOM, CewmeiiHble OTHOIIEHUS,

J1CJ1aCT BBIBOIbI

(dhaMHIIBHOE IEPEBO.

1-2

mud.3ageT

3HaeT BUIBI
TJIar0JIOB, YMEET
UX YIOTPEOISATH B
Past Simple

Tema 1.17.
YnorpeOiieHue TIIaroJioB
BpemeHH «Present Simple».

1-2

nud.3aueT

1-2

nud.3aueT

[IpaBunsHO Tema 1.18.

ynotpeoser Most cembsl.

TJIaTOJIBI Was/were

B peyu.

Paccyxmaer o Tema 1.19.

IIPOYUTAHHOM, Cewmeiinoe JAPEBO.
CoBepIIeHCTBOBaHNE

JCJIacT BBIBOAbIL

HaBBIKOB pCTIPOAYKTUBHOI'O
IHChbMa.

1-2

mud.3adeT

3anaét BONpoCH 1
¢dopmupyer
OTpHULIATEIbHbIC
NPEIIOKEHHS B
Past Simple.

Tema 1.20.
YTBepauTenbHbIC
npeioxenus «Present
Simple».

mud.3adeT

Bmaneer
TEXHUKOHN YTCHUS

Tema 1.21.
Jpyr 1o nepemnucke.

1-2

nud.3aueT

mud.3adeT




C TIOJIHBIM ITouckoBoe ureHue.
MTOHUMaHUEM

TEKCTa

Ynorpeobiser Tema 1.22.

Bpems Present ITopsinoxk cnos B

Simple npu YTBEPAUTEIBHOM
OIIMCAaHUH npeaioxeHny B «Present
KApPTHHBL. Simpley.

W3znaraer Baxuyto | Tema 1.23.

HHPOPMAIIHIO TIO
TeMe

Jlomanraue 00sS3aHHOCTH.

1-2

nud.3aueT

3HaeT yCTpOCTBO
OpUTaHCKOTO

KIJTUINA, BIIAJCET
JIEKCUKOH I10 TeMe

Tema 1.24.

Jomarrue 00s3aHHOCTH
KaKIOT'0 4IeHA CEMbH.
CoBepIIeHCTBOBaHNE
HaBBIKOB IMTPOJAYKTUBHOI'O
InucChbMa.

mud.3aueT

mud.3ageT

1-2

nud.3aueT

mud.3aueT

Ynorpebnsier Tema 1.25.

Bpems Present Mowu 00513aHHOCTH B CEMBE.
Simple npu

OIIMCaHUH CBOUX

00s13aHHOCTEH

CocraBnseT Tema 1.26.

pacckas 1o Teme OmnucaHune XHUIHIIA.
Ynorpebisier Tema 1.27.

Hapeuus Mos kBapTHpa.
JaCTOTHOCTH

Paccyxmaer o Tema 1.28.

MIPOYUTAHHOM, YnoTpeGneHue CTpyKTypsl

JCJIacT BBIBOABI

«There is/There are» npu
ONMCAHUU KBAPTHUPBIL.

1-2

mud.3adeT

mud.3adeT

YnorpeOisier Tema 1.29.
Bpems Present Ycn0Bus KU3HU.
Continuous

Bnaneer Temal.30.

nHdpopManuei no
TeMe, yMeeT
OTBEYaTh Ha
BOIIPOCHI

CKOJIBKO JIIOJIEH, CTOJIBKO U
MHeHuni. ITonckoBoe
YTEHHE.

1-2

nud.3aueT

Tema 1.31.

1-2

nud.3aueT

Jud.3aueT




Onwucanue yaeOHOTO

3aBEICHMSI.
Bnaneer Tema 1.32. 2-3 nud.zauer
MIpaBUIIaMH Hcnonk3oBanue npeioros
JIEIIOBOH MecTa IIpY ONKCaHKe JI0Ma.
MePEHCKU
Tema 1.33. 2 nmud.3a9eT
Moii koJuIe K.
3anonHseT Tema 1.34. 2-3 nmud.3auer
AHKETHI JUIS OOHOSTAXHBIA U
IIenrenckoi MHOTO3TAXKHBIN JTOM.
BU3BI
Ynorpebisier Tema 1.35. 1-2 mud.3ageT
Present KonTtponbsHas padora Ne 1
Continuous u Mos cembsi, Opy3bs, 00pa3
Present Simple JKHU3HH.
Bnaneer Tema 1.36. 1-2 mud.3ader
JIEKCUKOH 1O CBoOoaHoe Bpemsi. Buapr
TeMe. Jocyra.
Ynorpebnsier Temal.37. 1-2 nud.3auer
WH(QUHUTHUB B VYnorpebienue
YTBEPIUTENbHBIX | WHOUHUTHBA B ONIMCAHUH
TIPEATI0KEHHUAX CBOMX YBJICYECHHH.
Ymeer Tema 1.38. 2-3 mud.zauer
paccyxnarb 1o PazBiedenus.
TEeMe
Ynorpebisier Tema 1.39. 1-2 mud.3adeT
repyHAui YnorpebiieHue repyHIus B
ONMCAHUHU YBJICYEHHH.
VYMeer nucars Tema 1.40. 2-3 mud.3adeT
COOOIIEHHS O Moe mro0nmoe x000u.
CBOEM JTFOONMOM
X000H
IIpaBunsHO Tema 1.41. 1-2 nud.3auer
yIOTpeOIseT X000u MOEI MEUTHI.
HacTosIINe
BpeMeHa
Bnageer Tema 1.42. 2-3 nmud.3a9eT
IIpaBUIAMHU X000u coBpeMEHHO
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1-2

nud.3aueT

3aKIFOUCHUS MOJIOAEXKH.
JIOTOBOpa

Paccyxnaer o Tema 1.43.

MMPOYUTAHHOM, Cample onyJisIpHbIC BU/bI
JIeJIaeT BBIBOJBI X000H.

Buageer Tema 1.44.

TEXHUKOH yTeHust | JKu3Hb 3HAMEHUTOCTH.

C TIOJIHBIM

IepEBOIOM

3Haer Tema 1.45.
KOJIMYeCTBEHHBIE | X000 COBpEMEHHOM
YHUCIUTEIbHBIC MOJIOTEXKH.

Wznaraer Tema 1.46.

OCHOBHYIO Kaxk Bce ycmeTs.

nHPOPMALIHIO TIO
TeMe

Pacnopsiiok asst.

1-2

nud.3aueT

1-2

nmud.3a9eT

[TpaBunbHO Temal.47.

ynoTpeosier Kotopsrii yac?
TOPAAKOBBIC AKTI/IBI/BaI_[l/IH
YHCIIUTENbHBIE JIEKCHYECKOr0 Marepuala.
Wznaraet Tema 1.48.

OCHOBHYIO [Ipennoru BpemeHwu.

nH(OpPMALHIO 110
TeMe

HpOI/ISHOIHeHI/Ie JAart.

1-2

mud.3ageT

1-2

mud.3ader

VYnorpeGnsier Tema 1.49.
MpEeAJIOru ITopsinkoBbie
BPEMEHHU B PEYH. YUCIUTEIbHBIE.
Paccyxnaer o Tema 1.50.

1-2

nud.3aueT

1-2

nmud.3a9eT

1-2

mud.3adeT

MIPOYUTAHHOM, Moii TnuHBIN pacnopsIoK
JIeJTaeT BBIBOJIBI JTHSL.

Ynotpebiser Tema 1.51.

NpeyIoru Pacnmucanme 3ansTuii B
BpEMEHU B peUH KOJITIeJDKE.

Wznaraet Tema 1.52.

OCHOBHYIO KonuuectBennsle u
WH(OPMAIIMIO TT0 | MOPSIIKOBBIC

TeMe YUCJIUTENbHBIE.

Bnageer Tema 1.53.

TEXHUKOHN YTCHUS

PaCHOpH,HOK BBIXOHOI'O

nmud.3ader

1-2

nud.3adet

nmud.3a9eT
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1-2

nud.3aueT

1-2

nud.3aueT

C TIOJIHBIM JTHSL.
[IePEBOIOM

Ynorpebsier Tema 1.54.

“some”, “any” B BpemsanpoBoxieHus.
peun.

Wznaraet Tema 1.55.

OCHOBHYIO MoabHBIE TIArOJbI U KX
MH(OPMALHUIO 110 | SKBUBAJICHTHI.

TeMe

VYnorpebnser“so | Tema 1.56.

meone”, Omnucanue

“anyone”, MECTOIOIOKCHUS
“something”, KOJIIeKa.

“anything”.

Brnaneer Tema 1.57.

TeXHUKOU utenust | Hapeuus u BeIpakeHUst

C IIOJIHBIM MECTa U HaAIlpaBJICHUA.
[IePEBOIOM

Wznaraet Tema 1.58.

OCHOBHYIO O6oport «There is/There

nH(OpPMALHIO 110

are». YKa3zaTeJIbHEIC

1-2

nmud.3a9eT

mud.3ader

TeMe MECTOMMEHHUSI.

Baageer Tema 1.59.

TEXHUKOM uteHus, | Omnucanue

yMeeT 0TBEYaTh MECTOIIOJI0KEHHS

Ha BOIIPOCHI OCHOBHBIX 0OBEKTOB B
TopoJe.

Ynorpebisier Tema 1.60.

CTPYKTYpHI “used
to do” B peun.

Kaxk cipocuts agpec u
HaWTH Ha KapTe.

1-2

nud.3adet

W3znaraer
OCHOBHYIO
nH(OPMALIHUIO 110
TeMe

Tema 1.61.
Kak nobparbcs 10 oObekra.

1-2

nmud.3a9eT

Ynorpebiser
“used to do” u
Past Simple.

Tema 1.62.
Bomnpoc k mopiexamnemy.

1-2

mud.3adeT

Paccyxnaer o
IIPOYUTAHHOM,

Tema 1.63.
Kaxk noka3zatb

1-2

nmud.3ader

1-2

nud.3adet

nmud.3a9eT
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JIeTIaeT BBIBOJIbI MECTOIOJIOXKEHHE.
Brnaneer Tema 1.64.
OCHOBHOM YnorpeOieHue Hapeunii

nHdopManuei no
TeMe

MECTa U HaAIlpaBJICHUA.

1-2

1-2

nqud.3ader

1-2

nud.3aueT

1-2

nmud.3a9eT

Brnaneer Tema 1.65.

JIEKCUUECKOU KonrponbsHast pabora Ne2

TEPMHHOJIOTUEH X0060u,10cyT,pacnopsIoK

10 TEMe JTHSL.

3HaeT CTeNeHU Tema 1.66.

CpaBHEHUS [IpoxyxThl nUTaHMS.

TIPUJIAraTeIbHBIX

Ynorpebisier Tema 1.67.

UCUHCIISIEMBIE U Hcuucnsiemsle u

HEHUCUHCIIIEMbIC HEHCUHCIISIEMBbIC

CYILIECTBUTENBHBI | CYLIECTBUTCIIBHBIC.

e.

W3ydaeT HOBYIO Tema 1.68.

TeEMY Uro HaMm npeanararoT
MarasuHsl?

YMmeer oTBe4aTh Tema 1.69.

Ha BOIIPOCHI,
BECTHU AUCKYCCUIO

P33H006pa3ne MarasmuHOB.

mud.3ageT

1-2

nud.3aueT

Bnaneer Tema 1.70.
OCHOBHOM Heomnpenenexnnsie
nH}opManrei N0 | MECTOUMEHUS U X
TeMe MIPOU3BOJIHBIC.
Baageer Tema 1.71.

TEXHHUKOW YTCHHS,
yMeeT OTBEeYaTh
Ha BOIIPOCHI

Mowu 1100UMEIE Mara3uHEIL.

nud.3aueT

1-2

nud.3adet

Ynorpebisier Tema 1.72.
cTpasaTenbHbIA Bunel ToBapos.
3aJI0T HACTOSIIETO

BpEeMEHHU

Bnaneer Tema 1.73.
Texaukou urenus | LllomuHr.

C IIOJIHBIM

nmud.3a9eT

1-2

mud.3adeT

nmud.3ader
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[ePEeBOIOM

1-2

TEeKCTa
TCXHHUYCCKOI'O

xXapakTepa

YmeeT 3a1aBath Tema 1.74.

BOIIPOCHI, Bpewms Present Continuous.
HCTIOJB3YS OTpunareabHbIC,BOIPOCUTE
CTpajaTeIbHbIH JILHBIC TIPEITIOKCHUS.

3aJ10T

VMmeer oTBedaTh Tema 1.75.

Ha BOIIPOCHI, KpymHbie Toprossie

BECTHU JUCKYCCHIO | IIEHTPBHIL.

Bnaneer HoBoM Tema 1.76.

rpaMmMaTH4YecKon
TEMBL.

IIpuemsl nuu. Moe
JIFOOMMOE OJI0J10.

nud.3aueT

1-2

mud.3adeT

Ymotpebiser «a
lot of)», «muchy

Paznen 1.77.
Ynorpeobisenue a lot of,

1-2

nqud.3ader

,«many» ¢ much,many c
CYILIECTBUTENILHBI | CYIIECTBUTEIHLHBIMH.
MH

YmeeT oTBeuarthb Tema 1.78.

Ha BOIIPOCHI,
BECTHU AMCKYCCUIO

Peuent HoBoro oOiroza.

1-2

mud.3ader

VYnorpeGnsier
Bpewms Present
Perfect.

Tema 1.79.
Bpewms Present Perfect.
Bomnpocurenbhble 1

OTpHULATENIbHBIC
MIPEUIOKEHHSL.
Bnaneer Tema 1.80.
[IEPEBOIOM Pewernt Moero mo0HMOT0
TeKCTa omona.
Iy OJIMIIMCTUYECKO

ro Xapakrepa

1-2

nmud.3a9eT

1-2

nmud.3a9eT

Braaneer HoBoOiIt
JIEKCUKOH MO
TEME.

Tema 1.81.
CriocoObI MPUTOTOBIICHAS
TIHIIH.

1-2

nmud.3ader

YMeeT oTBeUaTh
HA BOIIPOCHI,
BECTHU JIMCKYCCHIO

Tema 1.82.
Jomamnsis ena.

1-2

nud.3aueT

nmud.3a9eT
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1-2

1-2

nqud.3ader

Brnaneer Pazpneu 1.83.

OCHOBHOM CpaBHHTENBHBIC
nHdopManyei no | ynorpedsieHNs: HACTOSIIIIX
TeMe BpEMEH.

Bnaneer Tema 1.84.

MIEPEBOIOM Tpanuuuu nuTaHus.
TEKCTa

Iy OJIMIIMCTHIECKO

r'O XapakTepa

Ynorpebisier Tema 1.85.

YCJIOBHBIE AHIIMICKUHA 1
MIPEAJIOKEHUS B KOHTUHEHTAJIbHBIN 3aBTPAK.
peun

nud.3aueT

YMeeT oTBeUaTh
Ha BOIPOCHI 110
TeMe, BECTHU

Tema 1.86.
Bugsr ciopra.

1-2

mud.3adeT

JIUCKYCCHUIO
Brnaneer Tema 1.87.
JIEKCUYECKUM CropT ¥ UIpHl.

MHHHUMYMOM 10
TeMe,
yHoTpeOIIsieT ero
B peun

nmud.3ader

1-2

nud.3adet

1-2

mud.3adeT

1-2

nmud.3ader

Ynorpebisier Tema 1.88.

CTeneHH CrerneHu CpaBHEHUSI
CpaBHEHUS MPUIAraTeNbHbIX.
[IPUJIAraTebHbIX

Ynotpebiienue Tema 1.89.
[IPaBHIBHO Bpewms Past Simple.
BpeMeHa 1pu [ToBecTBOBaTENbHbIE,
o0OpazoBaHuH BOIIPOCHUTEIIBHBIC U
YCJIOBHBIX OTpULATCIIbHBIC
PEJIOKESHUI MPEJIOKEHHSL.
YMeer oTBeuaTh Tema 1.90.

Ha BOMPOCHI 110 CrnopTuBHbBIE

TeMe MEpOIPUSATHS.
Bnageer Tema 1.91.
[paBUIIaMH KomaniHbIe BUIBI CIIOPTA.
COIJIACOBAHUS

1-2

mud.3a9eT

nmud.3a9eT
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BpEMEH B
MIMCbMEHHOM pedun

YmMeer oTBeuaTh Tema 1.92. 1-2 nud.3aueT
Ha BOIIPOCBI, OnuMnuiickue urpsl.
BECTHU JINCKYCCHIO
Brnaneer Tema 1.93. 1-2 nud.3auer
IIpaBUJIAMHU 310poBEIii 00pa3 KHU3HU.
COTJIaCOBAaHUS
BpEMEH B
KOCBEHHOH peun
Bmaneer Tema 1.94. 1-2 mud.3adeT
OCHOBHOM Moii 1r0ONMBII BULL
nHpopManueii mo | cmopra.
TeMe,
JIEKCUIECKUM
MHUHUMYMOM
W3znaraer Baxuyto | Tema 1.95. 2 nud.3auer
nHdopmanuio no | KonrponbsHas padora Ne3
TEME Maraszunsl, e1a, 3aHITUS
CIOPTOM.
Paccyxnaer o Tema 1.96. 2 mud.3auer
¢axTax, [Mouemy mroau moOST
COOBITHSAX Iy TEIIECTBOBATD.
VYmeer npasunsHo | Tema 1.97. 2 nmud.zauer
yInoTpeonars Hapeuns u
APTUKIIN CJIOBOCOYCTAHUS
XapakxTtepHsle Juisi Present
Continuous.
Ywmeer npasuisao | Tema 1.98. 2 nmud.3ader
YHOTpeOnaTh [InanupoBanne
APTHKIIH yTEeUIeCTBHS
VYwmeer npasuwibHo | Tema 1.99. 2 nud.3auer
YIOTPEOJIATh CreneHu CpaBHEHHUS
CTETeHH HpUIaraTeIbHbIX.
CpaBHEHUS
TIpUJIaraTesIbHbIX
Bnageer Temal.100. 2 nmud.3a9eT
TEXHUKOU JHocronpumMeydaTeabHOCTH

TIEpeBOJaa TEKCTOB

Kpeima.

16




TEXHUYCCKOU
Hanp ABJICHHOCTHU

VYwmeer npaswisHo | Tema 1.101. nud.3auer
CTaBUThb 3KCKprI/Il/I BBIXOHOTI'O

CYIECTBUTCIILHBI JHA.

€-HUCKIIIOYEHUSI BO

MHOYXECTBEHHOE

YHCIIO

CocraBnseT Tema 1.102. nmud.3auer
CBsI3HBIN paccka3- | [lyTemectBre pa3nuyHbIMU

MIPE3EHTALHIO O BHJAaMH TPAHCIIOPTA.

npodeccun

Uznaraer Baxnyo | Tema 1.103. nqud.3ader
nHpopmanuio o | [lyremecrBue Ha aBTOOYCE.

TeMe

VYwmeer npasuipao | Tema 1.104. mud.3ader
YIOTPEOJIATh Moii poaHO#t ropoz(ceno).

ryaroi “to be”

Bnaneer Tema 1.105. nud.3auer
TEXHUKOU uTteHust | JlocronmpumedaTebHOCTH

C TIOJIHBIM Cumdepomnours.

IepEBOIOM

IIpaBunpHO Tema 1.106. mud.zauer
3amaét Bonpockl, | Kpachas rutomas.

UCTIOJNB3YS TI1aros

“to be”.

Paccyxmaer o Tema 1.107. mud.3adeT
[IPOYUTAHHOM, Hapeumns,xapakrepasrie The

JIEJIAET BBIBOJIBI Past Simple

[IpaBwibHO Tema 1.108. nmud.3ader
dopmupyer Cronuia B IpouuioM.

OTpHLIATEIbHBIE

TIPEAIOKEHHS,

UCIIOJIB3YS TJ1aros

“to be”.

W3znaraer Baxuyro | Tema 1.109. nud.3auer
nHdopmanuio no | CrpaHa, B KOTOPOM 5 KHBY.

TeMe

Wznaraer Baxuyo | Tema 1.110. Jud.3auer
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“HOOPMAIIHIO TT0
TeMe, yMeeT
OTBC€YaTh Ha
BOIPOCHI

HamnnonansHbIE CHMBOJIBI.

3HaeT BU/IbI Tema 1.111. nud.3auer
[JIaroJIoB, yMEET Mocksa-ctonuua PO.
uX ynorpeOisTh B
Past Simple
Paccyxnaer o Tema 1.112. nmud.3auer
NPOYHUTAHHOM, TocynapcrBeHHOE 1
JIeTIaeT BBIBOJBI TOJIUTHYECKOE YCTPOMCTBO.
[paBunsHO Tema 1.113. mud.3ageT
ynotpeoser Pecniy6inka Kpoeim.
riarojibl was/were | CHMBOJ peciyOIHKH.
B peUH.
Paccyxnaer o Tema 1.114. mud.3ader
IPOYHTAHHOM, Cumbepornonb-cTonuia
JIeIaeT BBIBOIbI Kpemva.
Paccyxnaem o Tema 1.115. nqud.3ader
MOJINTUYECKOM ITonutnueckoe yCcTponuCTBO
YCTPOMICTBE. Kprima.
3anaér Bonpocsl u | Tema 1.116. nud.3auer
¢dbopmupyer CrpanaTenbHbIH 3aJ0T B
OTpHULIATCIIbHBIC HaCTOAIIEM BPEMECHU.
TIPEAIOKEHUS B
CTpasaTeIbHOM
3aJore.
Wznaraer Baxuyro | Tema 1.117. mud.3adeT
uHpopmanmto o | ['eorpaduueckoe
TeMe, yMeeT MIOJIOKEHUE U
OTBeYarTh Ha roCylapCTBEHHOE
BOIIPOCHI YCTPOMICTBO
BenukoOpuranum.
U3zyuaer HOBYIO Tema 1.118. nud.3auer
rpamMaTndeckyto | ['eorpaduueckoe
TeMy. HIOJIOKEHHE U
rOCYAapCTBEHHOE
yctpoiicteo CIIIA.
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OnuceiBaeT Tema 1.119. nqud.3ader
KapTUHBL, CrpanaTenbHbIi 3aJ0T B
yrnoTpeosist HpouIeIeM BPEMEHH.
COOTBETCTBYIOILY
10 JIGKCUKY
OrnuceiBaeT Tema 1.120. nmud.3a9eT
KapTHHEI, JocTonmpuMevaTeIbHOCTH
ynotpeoss Benukoopuranuu u CIIA.
COOTBETCTBYIOIILY
0 JICKCHKY
WzydaeT HOBYIO Tema 1.121. mud.3ageT
rpaMMaTudeckyio | TOIMOHUMBI
TeMy.
OnnceIBaeT Tema 1.122. mud.3ageT
KapTHHEI, JocronpuMedaTenbHOCTH
ynotpeoss BenukoOpurannu u Hosoii
COOTBETCTBYIOITY | 3eJaHIuH.
0 JICKCHKY
Paccyxnaer o Tema 1.123. nmud.3ader
IPOYUTAHHOM, JocTonpumeuarenbHOCTH
JI€JIa€T BBIBOJBI BenukoOpuranuu u Hosoit

3enaHauu.
OrnuceiBaeT Tema 1.124. nud.3adet
KapTHHEI, Kanana u npyrue
ynotpeOsist AHTJIOTOBOPSIIUE CTPAHBL.
COOTBETCTBYIOIILY
0 JICKCHKY
3anaér Bonpocel u | Tema 1.125. mud.3adeT
¢dopmupyer OcHOBHEIE
OTpHIIATEIbHBIC JIOCTOIIPHMEYATEIbHOCTH
MIPEITI0KESHHUS Kanangl.
Bnaneer Tema 1.126. nmud.3ader
TeXHUKOH uteHus | JlroOumas ctpaHa.
C IIOJIHBIM
[IePEBOIOM
Wzyuaer HOBYIO Tema 1.127. nud.3auer
rpammarndeckyo | «The Future Simple» mis
TeMy. BBIPaXCHUS

HE3aIUIaHUPOBAHHOTO
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JIEHCTBUS B OyAyIIIEM.

Bnaneer Tema 1.128. nqud.3ader
TeXHUKOHN uTeHuss | OObIYaM U TPaIUIUH
C IIOJIHBIM Poccun.
IEPEBOIOM
CocrasisieT Tema 1.129. nud.3auer
pacckas 1o Teme OO0bI4au u TpaguIuu
AHTJIOTOBOPSIINX CTPAaH.
Usyuaet HOBYIO Tema 1.130. nmud.3a9eT
rpammarndeckyro | Hapeuws u
TeMy. CIIOBOCOYCTAHUS
xapakrepHsie 1 «Future
Simplex»
Bnaneer Tema 1.131. nqud.3ader
TexHuKo# utenust | Jlerenmsr Kpeima.
C TIOJTHBIM
IEPEBOIOM
3anaér Bonpocsl u | Tema 1.132. nud.3auer
¢dopmupyer IToBephs U JereH bl
OTpULIATEIIbHBIE Hapogos Poccuu.
IPEJUIOKEHUS
3anaér Bonpocsl 1 | Tema 1.133. mud.3auer
¢dbopmupyer [ToBeprs u nereH Bl
OTPUIIATEIIEHBIC AHTJIOTOBOPSIINX CTPAaH.
MIPEUIOKEHUS
Bmaneer Tema 1.134. mud.3adeT
TEXHHUKOH 9TeHus: | Moif TF0OUMBIi Ipa3aHUK.
C TIOJTHBIM
IEPEBOIOM
Paccyxnaer o Tema 1.135. nmud.3ader
MIPOYUTAHHOM, KonTtponsHas pabora Ne4.
JIeJ1aeT BbIBOIbI OKCKypcHu U
nyrewmecTsus, Poccus u
AHIJIOTOBOPSIILIUE CTPAHBI.
Bnaneer Tema 1.136. nud.3auer
TexXHUKOHN uteHust | KusHb B ropoje.
C TIOJTHBIM
LIEPEBOJIOM Meranosucsl.
Buageer Tema 1.137. Jud.3a9eT
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nHpopManuen 1o
TeMe, yMeeT
OTBC€YaTh Ha

IIpeumyiecTsa u
HEJIOCTAaTK!U >KU3HU B
ropoze.

BOIIPOCHI
W3zyuaer HOBYIO Tema 1.138. nud.3auer
rpammarudeckyro | Iepynauit nis
TEMY. 0003HauEHHsI ICHCTBUSL.
Usyuaet HOBYIO Tema 1.139. nmud.3a9eT
rpammarndeckyio | Mcnonp3oBaHue repyHIus
TeMy. JUTS OTIMCAHUS KU3HH B
TopoJe.
Bmaneer Tema 1.140. mud.3ageT
nHpopmanueii mo | JKuzHb B cene.
TE€ME, YMEET IIpeumyiecTBa u
OTBeUaTh Ha HEJIOCTATKU.
BOIIPOCHI
N3zydaeT HOBYIO Tema 1.141. nud.3aueT
rpamMaTndeckyto | Vcmonb3oBaHue
TEMY. UH(UHUTUBA U TePYHANS
JUTSL OTIMCAHHUS KHU3HH B
CEJIbCKOM MECTHOCTH.
Uzyuaet HOBYIO Tema 1.142. nmud.3a9eT
rpammarndeckyo | Mcnonp3oBaHue
TEMY. WHOUHATHBA U TePYHIISL.
Bnanmeer Tema 1.143. Hdud 3ager
TEXHUKOHN uTeHus: | Pa3pnedeHus B ropone.
C TIOJTHBIM
IEPEBOIOM
3amaér Bonpocel 1 | Tema 1.144. 3K3aMEH
¢dbopmupyer «IIpoBuHINS WIH
OTpHULIATCIIbHBIC METaIoJINC?»
TIPEAIIOKEHUSI
Paccyxnaer o Tema 1.145. 9K3aMeH
MIPOYUTAHHOM, KonTtpossHas pabora NoS.
JICIIACT BBIBOJIBI JKusHb B ropoze u cere.
W3znaraer Baxnyro | Paznen 2. JK3aMeH

nHdopmanuio no | IpodeccronansHo
TeMe OPHEHTHPOBaHHOE
COJICpIKAHHE.
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Brnaneer Tema 1.146. 9K3aMeH
TeXHUKOH uTeHus: | OTHOLIEHHS BHYTPU

C TIOJIHBIM KOJIJICKTHBA.

[IePEBOIOM

Bnaneer Tema 1.147.

MIpaBHIAMH Benenue neperoBopos.

BEJICHUS

TIepErOBOPOB

Uzyuaet HOBYIO Tema 1.148. JK3aMEH
rpamMarndeckyto | [laccuBHBIH 3ai10T.

TEMY.

Brnanmeer Tema 1.149. 9K3aMeH
nHdopmanueli mo | PaspemieHue cropos.

TeMe, yMeeT

OTBeUaTh Ha

BOIPOCHI

3anaér Bonpockl U | Tema 1.150. 9K3aMeH
¢dbopmupyer Paboure coBenianusi.

OTPHIIATEIILHBIC

IPEJUIOKEHUS

N3yudaeT HOBYIO Tema 1.151. JK3aMeH
rpamMmmarndeckyo | ®opMel rirarona B

TEeMY. MTACCHBHOM 3aJI0Te.

Bnageer Tema 1.152. JK3aMEH
nHpopMmanueil mo | PaspemeHne KOHPIUKTHBIX

TeME, YMEET CUTYaLUH.

OTBeUaTh Ha

BOIIPOCHI

3amaér Bonpocel 1 | Tema 1.153. 3K3aMEH
¢dbopmupyer Ilan npoBeaeHUs

OTpHIIATENIbHBIC KOH(epeHIuii.

IPEUIOKEHUS

Paccyxnaer o Tema 1.154. 9K3aMeH
IIPOYUTAHHOM, IIpoBenenue

JICIIACT BBIBOJIBI KOH(epEHITHI.

Bnageer Tema 1.155. 9K3aMEH
TEXHUKOHN uTeHus: | MynbTUMeIuiHbIe

C TIOJTHBIM TEXHOJIOTHH.

IEPEBOIOM
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Bnaneer HoBol Tema 1.156. JK3aMeH
JIEKCUKOMH Jlexcuka nenoBoro u
HEeo(pHULMATILHOTO
OOIICHHUSI.
W3y4daeT HOBYIO Tema 1.157. 3K3aMeH
rpammarmdeckyro | KoHcrpyknus ¢
TEeMY. MIPUYACTHEM.
Baageer Tema 1.158. 3K3aMEH
TEeXHHUKOH uTeHus | [pecc-ko.
C IOJIHBIM
IEPEBOJIOM
3anaér Bonpocel u | Tema 1.159. 3K3aMEH
¢dbopmupyer TenedoHHBIE TEPETOBOPHI.
OTpHIIATEIbHBIC
MIPEII0KEHHUS
Bnaneer Tema 1.160. JK3aMeH
HIpaBUWIAMHU [Jenosas nepenucka.
JIeJIOBOM
MEPEITUCKH
CocraBnsier Tema 1.161. 3K3aMeH
MTHCHMO 10 TEME OTnpasiieHue MUChMa.
Braaneer Tema 1.162. 3K3aMEH
MIpaBHJIAMH BO [IpaBuna moBeneHMs BO
BpEMsI JICIIOBOTO BpeMsI JICIIOBOTO 00era.
obena
3anaér Bonpocel u | Tema 1.163.
¢dopmupyer Pa3mermenne oObBICHHS O
OTpUIIATEIIEHBIC pabote. ITogroroska CV.
MIPEITI0KESHHUS
WzydaeT HOBYIO Tema 1.164. 9K3aMeH
rpammarndeckyio | CIo)KHOE TOTIONHEHHE.
TEeMY.
Bnaneer Tema 1.165. 3K3aMeH
ungpopmanueii mo | CobecenoBanue npu
TeMe, yMeeT npueMe Ha paboTy.
OTBEYaTh Ha
BOIIPOCHI
3anaér Bonpocsl u | Tema 1.166. JK3aMEH
dbopmupyer Brinaroniuecst
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OTpHUIATCIIbHBIC

HUCTOPHUYCCKUE TUYHOCTHU

NPEJUI0KEHUS Poccuu.
3anaér Bonpockl U | Tema 1.167. 9K3aMeH
¢dbopmupyer Brigatomuecs
OTpHULIATCIIbHBIC HUCTOPUYCCKHUC JINYHOCTH
IPEJUIOKEHUS BenukoOpuranuu.
3anaér Bonpocsl u | Tema 1.168. JK3aMEH
¢dbopmupyer Brrparomuecs
OTPUIIATEIIEHBIC HCTOPHYCCKUE THIHOCTH
MIPEUIOKEHUS CILIA.
Paccyxmaer o Tema 1.169. 3K3aMEH
MIPOYUTAHHOM, Baxarple ncTopudeckne
JICTIAeT BBIBOJIBI coOwITus Poccun.
Bnageer Tema 1.170. JK3aMeH
TEXHUKOU uTeHust | BakHble ucTopuyeckue
C TIOJTHBIM coOwrTus Kppiva.
MIePEBOJIOM
Bnageet HoBoit Tema 1.71. 9K3aMeH
JICKCUKOU TI0 Baxuble rcTopudeckue
TEME. naMsiTHUKKA Poccuu.
Wznaraer Baxxnyto | Tema 1.172. 9K3aMeH
nHdopmanuio no | I'epoun Benukoit
TEME OTeuecTBEHHOW BOMHBL.
3anaér Bonpocsl U | Tema 1.173. 9K3aMEH
¢dbopmupyer Hcropuyeckue maMsITHAKA
OTpHIIATEIEHBIC B Kprimy.
MIPEUIOKEHUS
3anaér Bonpocel u | Tema 1.174. 3K3aMEH
¢dopmupyer HcTtopuueckue maMsITHAKA
OTpHIIATEIbHBIC Benuko6puranuu u CIIA.
MIPEUIOKEHUS
CocraBnsier Tema 1.175. JK3aMeH
pacckas 1o Teme Tunsl GpUHAHCOBBIX
YUpEKICHUH.
Bnageer Tema 1.176. 9K3aMeH
TeXHUKOU uteHus | baHkoBckas cuctema.
C TIOJTHBIM
[IEPEBOJIOM
Cocrasausier Tema 1.177. 9K3aMEH
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pacckas 1mo TeMe

CpaBHeHre GUHAHCOBBIX
yupexxaeHuii Poccun.

Bnaneer Tema 1.178. 3K3aMeH
nHdopmanueii no | CpaBHeHHE PHHAHCOBBIX
TeME, YMEET y4pexIACHUN
OTBEYarTh Ha BennkoOpuranuu u CILA.
BOIIPOCHI
Paccyxnaer o Tema 1.179. JK3aMEH
MIPOYUTAHHOM, @duHaHCOBBIE YCITyTH.
JICTIACT BBIBOJIBI
Bnanmeer Tema 1.180. 9K3aMeH
nHpopmanueit mo | OcHoBHEIE OaHkH KppiMma.
TeMe, yMeeT
OTBeYaTh Ha
BOIIPOCHI
Brnaneer Tema 1.181. 9K3aMeH
nHdopmanueii no | OcHoBHble OaHkH Poccun.
TeMe, yMeeT
OTBEYaTh HA
BOIIPOCHI
Bnageer Tema 1.182. JK3aMEH
nHdopmanueii no | CroXKHBIE IPEUIOKEHNUS.
TeMe, yMeeT
OTBeUaTh Ha
BOTIPOCHI
CocraBnsieT Tema 1.183. 9K3aMeH
pacckas 1mo TemMe Byl 6aHKOBCKHX KapT.
Paccyxmaer o Tema 1.184. 3K3aMEH
MIPOYUTAHHOM, KonTtponsHas pabora Ne7.
JIeNIaeT BBIBOJIBI OTHUKET JIeII0BOTO
o01IeHUS, PUHAHCOBBIC
YUPEKICHHUSI.
Bnaneer Tema 1.185. 3K3aMeH
TEXHUKOU uTeHus | YenoBek W Mpupoja.
C TIOJIHBIM
IEPEBOIOM
W3znaraer Baxuyro | Tema 1.186. JK3aMeH
nHdopmanuio no | INoroxa.

TEME
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3amaér Bonpocel 1 | Tema 1.187. 3K3aMEH
¢dbopmupyer DKoorndeckue mpooIeMbl.
OTPHIIATEIILHBIC
IPEUIOKEHUS
Cocrapnsier Tema 1.188. 3K3aMeH
pacckas 1mo Teme DKoyornyeckas CUTyarus B
Kpeimy.
Baageer Tema 1.189. 3K3aMEH
uHpopManuei mo | MeponpusIThs 1O 3aIIuTe
TeMe, yMeeT OKpY’KaIOIIeH Cpepl.
OTBEYaTh Ha
BOITPOCHI
CocraBnisier Tema 1.190. JK3aMeH
pacckas 1o TemMe JKMBOTHBIC B OITACHOCTH.
Bnaneer Tema 1.191. JK3aMeH
TEXHUKOH YTeHHs | 3aInTa OKpy KaromeH
C TIOJTHBIM CpeIbL.
[IEPEBOIOM
Wznaraer Baxxnyto | Tema 1.192. 9K3aMeH
nH(OPMALIHUIO 110 ATOMHAas dHEpreTHKa.
TeMe
3anaér Bonpocsl U | Tema 1.193. JK3aMEH
¢dbopmupyer I'punmHC.
OTPUIIATEIIEHBIC
MIPEUIOKEHUS
Paccyxnaer o Tema 1.194. 3K3aMEH
MIPOYUTAHHOM, KonTtpomsHast pabora Ne 8.
JIeJIaeT BBIBOIBI Oxpana OKpy>Karomen
Cpelbl.
Paccyxnmaer o Tema 1.195. 3K3aMEH
MIPOYUTAHHOM, OCHOBHBIEC HAYYHBIE
JCJIAaCT BBIBO/IbI JOCTUXKCHUA.
Bnaneer Tema 1.196. 3K3aMeH
nHdopmanueii no | Hayunsie oTkpbiTHs 19
TeMe, yMeeT BeKa.
OTBEYaTh Ha
BOIIPOCHI
Braageer Tema 1.197. 3K3aMEH

nHdpopManuei no

Hayunsle oTkpbiTus 20
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TeMe, yMeeT BEKa.
OTBEUaTh Ha
BOIIPOCHI
3anaér Bonpockl U | Tema 1.198. 9K3aMeH
¢dbopmupyer [NocnenHue MHHOBAIIUH B
OTPUIIATEIIEHBIC 001acTH HayKu.
IPEJUIOKEHUS
Baageer Tema 1.199. 3K3aMEH
uHpopmanmeii mo | M3BecTHBIC HAyYHBIC
TeMe, yMeeT nesrenu Poccun.
OTBEYaTh Ha
BOITPOCHI
Bnaneer Tema 1.200. JK3aMeH
nHpopmanueii mo | V3BecTHBIE HAyYHBIE
TeMe, yMeeT nesitenn Kpeiva.
OTBEUaTh Ha
BOIPOCHI
Bnaneer Tema 1.201. 3K3aMeH
TEXHUKOU uTeHust | MupoBble COBpEMEHHbIE
C TIOJTHBIM TEXHOJIOTHH.
[IEPEBOJIOM
Baageer Tema 1.202. 3K3aMEH
uHpopmanueii mo | McTopus nosBiueHus
TeMe, yMeeT KOMIBIOTEpA.
OTBEYaTh Ha
BOTIPOCHI
Cocrasnsier Tema 1.203. JK3aMeH
pacckas 1o Teme H3BecTHBIC
TIPOTPAMMHMCTHI.
3amaér Bonpocel 1 | Tema 1.204. 3K3aMEH
¢dopmupyer KomnsrotepHbie
OTpHULIATENIbHBIE POTPaMMBI.
MIPEIIOKEHUS
Bnaneer Tema 1.205. 3K3aMeH
TexHUKOH uteHus: | KommbroTepHbie
C TIOJTHBIM TEXHOJIOTUH B Pa3IMIHBIX
[IEPEBOJIOM chepax KU3HH.
CocraBiser Tema 1.206. 3K3aMEH

pacckas 1o TeEMe

['padpudgeckue mporpamMmel.
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Bnageer Tema 1.207. 2 JK3aMeH
nHdopmanueii no | VzBectHsle rpaduyeckue

TEeME, YMEET JIu3aiHepsl.

OTBC€YaTh Ha

BOIIPOCHI

Bnageer Tema 1.208. 2 JK3aMEH
TeXHUKOH uTeHuss | CTHIM B rpadUuecKoM

C TIOJTHBIM J3aitHe.

IEPEBOIOM

3anaér Bonpocel 1 | Tema 1.209. 2 3K3aMEH
¢dbopmupyer IIporpammel au3aiiHa.

OTpHIIATEIEHBIC

MIPEUIOKEHUS

Paccyxnmaer o Tema 1.210. 1-2 3K3aMEH
MIPOYUTAHHOM, KonTtponsHas padora Ne9.

JC€J1aCT BbIBO/IbI

CoBpeMeHHbIE TEXHOJIOTHH.
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IK3AMEHAIMOHHBIE BUJIETDBI cocraBneHsl Ha 0oCHOBE paboueii mporpaMMbl
OY /.04 WuocTpaHHBIA $S3bIK B COOTBETCTBUHU C DeaepaibHbIM T'OCYAapPCTBEHHBIM
oOpa3zoBaTelbHBIM  CTAHAAPTOM  CpeaHEro MpodeccHoHaTbHOTO  O0pa30BaHHS — TIO
crenuanbHoctd 54.01.20 I'paduyeckuii quzaitHep, W MpeaHa3HAYEHBI ST MPOBEICHUS
sk3amena B rpynnax CITIO BToporo kypca.

Jlnst cocTaBieHUs 9K3aMEHAIMOHHBIX OWUJIETOB BBIOpPaHBI TEMbI, COOTBETCTBYIOIINE
OCHOBHOMY COJIEPKAHUIO MPOrPAMMBI.

KonudecTBo 3K3aMEeHAIIMOHHBIX OMJIETOB COOTBETCTBYET KOJIMYECTBY OOYUYaIOIIUXCS
B rpymme. Kaxapiii OUIeT COCTOUT M3 ABYX BOIIPOCOB.

[lepBoe 3amanue mnpeAcTaBisieT COOOW YTEHHE M TEPeBOJ MPOGEeCcCHOHATBHOTO
Tekcta oO0bemMom 400 meuyaTHBIX 3HAKOB. BTopoe - coCTaBieHHME MOHOJOTUYECKOTO
BBICKA3bIBaHUSI 110 33JJaHHOM TeMaTHKE.

JI71s1 TOATOTOBKM OTBETA HA BOMPOCHI OUJieTa CTyACHTaM MPea0CTaBsieTcs: 15 MUHYT.

OneHuBaTh OTBET MOXKHO, UCXO/ U3 MakCMMyMa B 5 0aJuioB 3a KaXJIblid BOIPOC U

BBIBOJIS 3aTEM CpEeIHUI Oasul Ha SK3aMEH.
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PE3VJIBTATHBI OCBOEHUSA JTUCIIUIIJINHBI

PGSYJ'IBTaTOM OCBOCHHMU: IIpOorpaMMaI JUCIHUITIINHBI ABJIACTCA OBJIAICHUC

obyuarormmmucst oommmu (OK) KoMIieTeHITusIMHU:

Kon DopMyJIMPOBKAKOMIIETEHIIUU
KOMITETCHIINN
OK 01 Br1bupath cioco0s! pemreHus 3a1a4 mpopecCHOHaNbHON AeSITeTPHOCTH, IPUMEHUTEIHFHO K

pa3IMYHbIM KOHTCKCTaM

OK 02 OcCymIecTBIATh MOUCK, aHAIHW3 W MHTEPIIPETaIuio HH(QopMaIiu, HeoOXoauMo 11 BemorHeHus
3aj1a4 MpoecCHOHAIBHON JIeSITeIbHOCTH

OK 03 I1;1aHUPOBATh HPEATH30BBIBATE COOCTBEHHOE MPOPECCHOHAIBHOE M JIHYHOCTHOCPA3BUTHE

OK 04 PaboTaTh B KOJUIGKTHBE U B KOMaH e, 3()()EeKTHBHO B3aUMOICHCTBOBATh C KOJUIETAMU,
PYKOBOZCTBOM, KIIMEHTAMHU

OK 05 OcCymIecTBIATh YCTHYIO M MICEMEHHYI0 KOMMYHHKAIIMIO Ha TOCYJapPCTBEHHOM S3BIKE C yUETOM
0COOEHHOCTEH COLMAIBHOIO M KYJIBTYPHOTO KOHTEKCTa

OK 09 Hcnoap30Bath HHOOPMAITHOHHBICTEXHOJOT MU B IPO(ECCHOHAIBHOM JAESTEIIbHOCTH

OK 10 [Tosbp30BaThes MpohecCHOHATIBHOM JOKYMEHTAIMEeH Ha TOCYJIapCTBEHHOM W MHOCTPAHHOM SI3bIKax

Tunossblie 3agaHus AJI51 TEKYIIEr0 KOHTPOJIA yCIIEeBAEMOCTH
KoMIuieKkT TecToBbIX 3aJaHUMH
Pa3nen 1. UcTtopust pazBuTus rpaguyeckoro au3aina.

3adanue 01 ycmHoz20 onpoca no memam
1) When did the term “graphic design” appear?
2) When did Frank Mason Robinson create the classic Coca Cola logotype?
3) When did new styles and technologies emerge rapidly?
4) When did the digital revolution come?
5) Did advertising exist in ancient times?
6) When did photography begin replacing illustrations in graphic design?
7) What did post-modernism bring to design?
8) Do develop and what graphic produce designers?
9) Gather do relevant how information designers?
10) Designers a what to time do devote considerable?
11) Graphic why use computer designers do packages software?
12) The design who designers do the present completed?
13) Sketches do how graphic or prepare designers layouts?
14) In what ways are independent schools different from state schools?
15) What are the most common rules in British schools?
16) Is school in Russia different from school in Britain? In what way?
17) What are the advantages and disadvantages of both systems?
18) What type of school do you go to?
19) What subjects do you study? What are your favourite ones? What do you do at those
lessons?
20) What’s the school year like?
21) What’s your school day like?
22) What are the rules and the punishments at/in your school? Do you agree with all of them?
23) How many exams do you take? In what subjects? Do you think that they are necessary?
24) Does your school offer any activities outside the normal time-table (extra activities)?

Do you take part in any of them?
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25)  Are there any special traditions at/in your school? What are they? What do you
do on those days?
26) What do you think your job will be? What would you like to do when you finish school?

Paznen 2 IIpogeccust nu3aiinep

3aodanue onsa ycmmnozo onpoca no memam

1
2
3
4
5.
6
7
8
9

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.

. Who can graphic designers be employed by?

. Why do all designers face frustration?

. What must graphic designers be familiar with?

. What do designers show to employers?

Why do designers need to be well-read, open to new ideas and influences?

. Why will graphic designers with Web site design and animation be especially needed?
. What skills are important for designers?

. Skills that are important for designers.

The areas of graphic design to specialize in.
Computer graphics and design software.

What is the role of mass media in the life of contemporary society?
What is implied under the term "mass media"?

What do you know about the Internet?

What can you say about the press?

When did the first newspapers appear in England?
What was the first English daily?

What role do newspapers play today?

Are British newspapers homogeneous?

In what way do quality newspapers differ from the popular ones?
What quality newspapers can you name?

What information do quality newspapers contain?
What are popular newspapers?

When did the first newspapers appear in America?
How can American newspapers be classified?

Does a national press exist in the USA?

Pazgen 3 UckyccTBo B Poccnu u 3apy0e:KHBIX cTpaHax.
3aoanue 01 yCMHO20 ORPOCA NO MeMam

1.

e o

Do develop and what graphic produce designers?
Gather do relevant how information designers?

Designers a what to time do devote considerable?

Graphic why use computer designers do packages software?
The design who designers do the present completed?
Sketches do how graphic or prepare designers layouts?
What is the first step in developing a new design?

What do graphic designers produce?
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9.

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.

What factors do graphic designers consider?

How do designers gather relevant information?

How do graphic designers prepare sketches or layouts?

When does the employee have to pay the deductible?

Who do they present the completed design to?

Why do graphic designers use specialized computer software packages?

How much is the deductible depending on the plan?

Various techniques used by graphic designers.

Specialized computer software packages that help designers to develop their designs.
The most effective ways to solve communications problems by graphic designers.
What is another type of health care available to many workers?

What is an HMO?

Why do HMOs emphasize preventive health care?

How do citizens who cannot afford private medical insurance receive medical coverage?
What is Medicaid?

What varies greatly from state to state?

Why has the government decreased Medicaid services?

How has the government decreased them?

Pa3zoen 4 KyabTypa u TpaauuMu CTPAHbI H3y4aeMOro0 si3bIKAa.

3adanue ona ycmuozo onpoca no memam

e e o
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Why factors designers consider internal do and external?

Why investments in design of poster and show bills so profitable are?

What the most type is of advertising printings popular?

What magazines the role of a is cover for books and?

What a company is the best solution to differentiate?

What is a necessary attribute for a business person?

What are the most popular and effective methods to advertise the products to customers?
Why are printings so important for big companies?

What are the ways to attract numerous clients?

What role do prospects, catalogues and menus play for companies?

. What technologies do graphic designers use to satisfy their clients?
. The role of printings in modern life.

. The most popular types of advertising printings.

Promotional leaflets created by graphic designers.

. What is the main way in photo design to influence visitors and potential clients?

What do comics feature?

What is the main function of cards?

. What will enhance the image of a company and its respectability?

What can working in book design mean?
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20.
21.
22.
23.
24.
25.
26.

What programs are used for layout of full books?

Is it possible to classify Russian newspapers into quality and popular?
Are there a lot of magazines in Russia today?

When did radio appear?

Did it take radio long to be a reality?

Has radio lost its importance with the appearance of TV and the Internet?
When was TV invented?

Pa3znes 5 lesioBasi mepenucka, ej0Bble NMeperoBopbl
3adanue 0na yCMHO20 ONPOCA NO MeEMAM
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1.  Why has concrete been wide spread for so long?

. What’s reinforced concrete?

. What material is used for skyscrapers? Why?

. Which metals and alloys popular in design do you know?

. Which are the possible ingredients of glass?

. What’s the history of the term ‘plastic’?

. Which materials are considered natural/synthetic? Give examples.
. Are fabrics used in modern architecture?

. Which types of dwelling are built from clay?

What’s the main disadvantage of rock?

. What makes thatch a popular building material?

. Which materials can be made out of wood?

. Why does wooden architecture remain popular?
What factors influence wood quality?

. What’s concrete used for?

A placement of objects according to visual weight.
The ultimate goal of decorating a room.

The most common shapes in our homes.

What do the brothers do after a warm-up and a chat?
What does the child like to wear?

. Why does the boy enjoy his trip to Daniel's school?
. Is he fussy about his food?

. Does the boy find his days boring?

How does he spend the afternoons?

. Whom does he enjoy visiting most? Why?

. When does the boy go to bed?
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27.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.

on the

38

Is he a TV addict?

How does the boy entertain himself at bathtime?

What does he do before the light goes out?

What museum in the UK you would like to visit?

What was the last Museum you visited?

What libraries do you use? What are the advantages and disadvantages of online libraries?

Do you like American cinema? What was the last movie you saw?

What do you know about theatres in the UK?

What theater in Russia do you consider the best, most famous?

Do you play sports? What is your favorite sport?

How do you get information? Do you watch TV, read Newspapers or search for it
Internet?

. What do you know about television and newspapers in the UK and USA? Tell us

about your favorite TV channel, newspaper or magazine.

Pa3nen 6 Hudposas neyarn
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oanue 01 YCmHO20 onpoca no memam

. What is the usual path in designing album cover art?

. What is the decisive argument that can help a customer to make the final decision?
. Why are shapes at the root of graphic design?

. What is the key to successful graphic design?

. How will negative space impact a design?

. What is the most useful tool for shape creation?

. What do form and space imply?

. What forms are called two dimensional?

. What forms are called three dimensional?

What can lead to the desired result?

. Shapes are at the root of graphic design.

The ways to categorize form and shape.

. Current graphic software.

What do the brothers do after a warm-up and a chat?
. What does the child like to wear?

Why does the boy enjoy his trip to Daniel's school?
Is he fussy about his food?

. Does the boy find his days boring?

How does he spend the afternoons?

Whom does he enjoy visiting most? Why?
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21.
22.
23.
24.
25.

When does the boy go to bed?

Is he a TV addict?

How does the boy entertain himself at bathtime?
What does he do before the light goes out?

What museum in the UK you would like to visit?

Pazgesa 7 OcHoBHBbIE BU/IbI IEYATHOW MPOAYKIIUM

3adanue ona ycmmnozo onpoca no memam
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26.
27.

on the
28

. What does professional branding include?

. What is brand from a legal side?

. What does “Business week” regularly publish?

. When was the idea of branding as a way of product definition greatly developed?

. What is one of the main promotional and marketing instruments of any modern company?
. What is the purpose of corporate ID?

. What do logo and trademark convey?

. How can a client recognize a product of a company?
. What date is it today?

What is the date today?

. What is today’s date?

What month is it?

. What month are we in?

When will you arrive to Tokyo?

. When was the Battle on the Ice fought?

What time is it (now)?

What is the time? — Komopuiii uac?

. Could you tell me the time, please?

What time does the train leave?

. When does the train leave?

What was the last Museum you visited?

. What libraries do you use? What are the advantages and disadvantages of online libraries?
. Do you like American cinema? What was the last movie you saw?
What do you know about theatres in the UK?

. What theater in Russia do you consider the best, most famous?

Do you play sports? What is your favorite sport?

How do you get information? Do you watch TV, read Newspapers or search for it
Internet?
. What do you know about television and newspapers in the UK and USA? Tell us

about your favorite TV channel, newspaper or magazine.

Paznean 8 OdopmiieHue KHUT.
3adanue ona ycmnozo onpoca no memam

1.

Why aren’t non-profit organizations typical advertising clients?
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What is the main purpose of designing advertisements?
What are the major types of advertising?
What is the most effective mass-market advertising format?

What effects can an advertiser use to persuade you go out and buy something?

A

What is a new format of adverting that is growing rapidly?

7. Can we confirm that advertising is a powerful educational tool capable of
reaching and motivating large audiences?
8.  What is public service advertising?

9. The process of devising names for products.

10. An ideal brand name.

11. Can you devote yourself full-time to devising names.

12. What kind of responsibility for health care has the US evolved today

Pa3gen 9 ®opma, pasmep, NPOCTPAHCTBO B rpaguyecKoM Au3aiiHe
3aoanue ona ycmmnozo onpoca no memam
1) What is packaging as a coordinated system?
2) What is package labelling?
3) What natural materials did the first packaged use?
4) What objectives do packaging and package labelling have?
5) What are technologies related to shipping containers?
6) What does package design start with?
7) What does package development involve?
8) What do three R’s stand for?
9) Packaging — the science, art and technology.
10) Package design techniques.
11) Materials used in package industry.
12) What do some policies provide?
13) How much is the deductible depending on the plan?
14) What do some insurance plans offer?
15) What is another type of health care available to many workers?
16) What is an HMO?
17) Why do HMOs emphasize preventive health care?
18) What do medical experts credit HMOs with?
19) How many people did HMOs serve in 19877
20) How do citizens who cannot afford private medical insurance receive medical coverage
21) What is Medicaid?
22) What varies greatly from state to state?
23) Why has the government decreased Medicaid services?

24) How has the government decreased them?
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Pa3znen 10-11 Ju3aiin ToproBoii MapKu KOMIIaHUM, pa3padoTKa, NPoJABH:KeHUE

3adanue ona ycmnozo onpoca no memam

1. What disciplines does the work of an interior designer draw upon?
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. What areas of design are becoming increasingly popular?

. What does ergonomic design include?

. What is green design?

. What areas can designers specialize in?

. The advantages of interior design profession.

. How can interior designers create positive changes in people’s lives?
. Private and public interior spaces.

. How many cold days are there in the year?

Are there three months in each season?

. Is there a pencil in your hand now?
. Is there any snow in the streets now?

. Where do you live?

What is the difference between cities and villages?

. What places are there in your city (town)?

What kinds of activities are there in your school?

Which picture is the view from your window?

. Where is your school situated?

What transport has got only two wheels?

. What is the most comfortable and the fastest way of travelling?
. How many ways of travelling do you know?

. What is your favourite kind of transport? Why?

. Do you like to travel?

Do you prefer to travel by sea or by plane?

. What can you see while travelling by car?

Have you got a watch? What time is it now?

. What are you doing now?
. What will you be doing this time tomorrow?

. What were you doing at six o'clock in the evening yesterday?

If you were a millionaire, how would you spend your money?

. If you were free today, where would you spend the day?

If friends come to visit you tonight, how will you entertain them?

What are you going to do tonight?

Pa3zgen 12 Pexiiama

3adanue 01 ycCmHo20 onpoca no memam

1) What is an interior designer responsible for?

2) What education is necessary for entry-level positions?

3) What are the main concerns of interior designers?
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4) What can good design boost? Must interior designers be able to understand building
and fire codes?
5) What types of building do interior designers plan?

6) Why do designers frequently collaborate with building contractors?
7) What problems faced programmers in the 1940’s and 1950's?

8) Why were the first programs «complex» and «time-consuming»?
9) What are the basic functions of operating system?

10) What does the abbreviation DOS mean?

11) What company developed the first version of DOS operating system? For what
purpose was it done? Was the new operational system successful?
12) What is the difference between the PC-DOSandMS-DOS?

13) What does the abbreviation NT stand for? Is NT DOS-compatible?What are
the basic requirements for NT?
14) Who is the developer of OS/2?

15) What makes UNIX so different from the other operational systems?

16) What are the special features of Windows95, Windows98, Windows 2000?

17) Why did your decide to study at our University?

18) What professions do your know?

19) Which of them require the knowledge of foreign languages? 83. What is an interpreter?
20) What's the difference between an interpreter and a translator?

21) What's the difference between " to take an exam" and " to pass an exam" ?

22) Which are the most prestigious professions today?

23) Science and technology constantly create new jobs. Can you name any of them?

24) Will people work less in the future? Why do you think so?

25) Experts say that we'll have to change jobs more often in the future? Do you know why?
26) Are you optimistic about the future? Are you fond of reading?
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3ananue Nel mpounTaiiTe U nepeBeuTe TEKCT

How the Past Influences the Present

The history of graphic design can serve as an excellent source of inspiration, especially if you study
how art and technological developments influenced certain designers. While the entire history of
graphic design is way too long, here are some interesting details to note.

Advertising existed in ancient times. Egyptians wrote sales messages and designed wall posters on
papyrus, while politicians in Pompeii and ancient Arabia created campaign displays.

The lines between graphic design, advertising, and fine art often blurred together until the mid-
1800s. At that time, Henry Cole explained the importance of graphic design to his government (in
Great Britain) in the Journal of Design and Manufactures. Cole went on to become influential in the
growth of design education. You can see an incredibly successful example of a logo as

far back as 1885, when Frank Mason Robinson created the classic Coca Cola logotype. Yet the
actual term “graphic design” didn’t appear until 1922, when it was coined by the type

designer, illustrator, and book designer William Addison Dwiggins.

Throughout the 20th century, new styles and technologies emerged rapidly, each one exerting some
influence on graphic design. For instance, the Bauhaus movement embraced mass

production and the new machine culture after World War I; after World War II photography began
replacing illustrations in most graphic design, and post-modernism brought new materials, bright
colours, and humour to design. And of course, with computers came the digital revolution.
Hopefully you’ll look further into some of these design movements. After all, who says Art
Nouveau can’t be used in a digital format, and computer fonts can certainly recreate ancient
calligraphy. Perhaps graphic designs of the past can help enhance your own work in original ways
today.

3ananue Ne2 oTBeTbTE HA BONPOCHI

1. When did the term “graphic design” appear?

2. When did Frank Mason Robinson create the classic Coca Cola logotype?

3. When did new styles and technologies emerge rapidly?
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4. When did the digital revolution come?

5. Did advertising exist in ancient times?

6. When did photography begin replacing illustrations in graphic design?
7. What did post-modernism bring to design?

3aganue Ne3 npouuTaiiTe U mepeBeuTE TEKCT

Graphic designers

Graphic designers - or graphic artists - plan, analyze, and create visual solutions to communications
problems. They find the most effective way to get messages across in print and electronic media
using colour, type, illustration, photography, animation, and various print and layout techniques.
Graphic designers develop the overall layout and production design of

magazines, newspapers, journals, corporate reports, and other publications. They also produce
promotional displays, packaging, and marketing brochures for products and services, design
distinctive logos for products and businesses, and develop signs and signage systems -called
environmental graphics - for business and government. An increasing number of graphic design-
ers also develop material for Internet Web pages, interactive media, and multimedia projects.
Graphic designers also may produce the credits that appear before and after television programs and
movies. The first step in developing a new design is to determine the needs of the client, the
message the design should portray, and its appeal to customers or users. Graphic designers consider
cognitive, cultural, physical, and social factors in planning and executing designs for the target
audience. Designers gather relevant information by meeting with clients, creative or art directors,
and by performing their own research. Identifying the needs of consumers is becoming increasingly
important for graphic designers as they continue to develop corporate communication strategies in
addition to creating designs and layouts.

Graphic designers prepare sketches or layouts - by hand or with the aid of a computer - to illustrate
their vision for the design. They select colours, sound, artwork, photography, animation, style of
type, and other visual elements for the design. Designers also select the size and arrangement of the
different elements on the page or screen. They may create graphs and

charts from data for use in publications, and they often consult with copywriters on any text that
accompanies the design. Designers then present the completed design to their clients or art

or creative director for approval. In printing and publishing firms, graphic designers also may assist
the printers by selecting the type of paper and ink for the publication and reviewing

the mock-up design for errors before final publication.

3ananmne Ne4 oTBeThbTE Ha BONPOCHI

1. Do develop and what graphic produce designers?

2. Gather do relevant how information designers?

3. Designers a what to time do devote considerable?

4. Graphic why use computer designers do packages software?

5. The design who designers do the present completed?

6. Sketches do how graphic or prepare designers layouts?

3aganue Ne5S nmpouuTaiiTe U mepeBeuTe TEKCT
Work environment and professional training

Work environment and professional training Working conditions and places of employment
vary. Graphic designers employed by large advertising, publishing, or design firms generally work
regular hours in well-lighted and comfortable settings. Designers in smaller design consulting firms
and those who freelance generally work on a contract, or job, basis. They frequently adjust their
workday to suit their clients' schedules and deadlines. Consultants and self-employed designers tend
to work longer hours and in smaller, more congested, environments. Designers may work in their
own offices or studios or in clients' offices. Designers who are paid by the assignment are under
pressure to please existing clients and to find new ones to maintain a steady income. All designers
sometimes face frustration when their designs are rejected or when their work is not as creative as
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they wish. Graphic designers may work evenings or weekends to meet production schedules,
especially in the printing and publishing industries where deadlines are shorter and more frequent.
Graphic designers must be familiar with computer graphics and design software. A bachelor's
degree in graphic design is usually required. Creativity, communication, and problem-solving skills
are important, as are a familiarity with computer graphics and design software. Jobseekers are
expected to face keen competition; individuals with Web site design and animation experience will
have the best opportunities. Graphic designers must keep up with new and updated computer
graphics and design software, either on their own or through formal software training programs.
Graphic designers must be creative and able to communicate their ideas visually, verbally, and in
writing. They also must have an eye for details. Designers show employers these traits by putting
together a portfolio - a collection of examples of a person's best work. A good portfolio often is the
deciding factor in getting a job.

3amanue Ne6 oTBeTbTE HA BONIPOCHI

1. Who can graphic designers be employed by?

2. Why do all designers face frustration?

3. What must graphic designers be familiar with?

4. What do designers show to employers?

5. Why do designers need to be well-read, open to new ideas and influences?

6. Why will graphic designers with Web site design and animation be especially needed?

7. What skills are important for designers?

3aganue Ne7 npouuTaiiTe U mepeBeuTe TEKCT

Printings

Printings comprise an essential part of the company corporate image. Designers use only state-of-
the art technologies and consider all internal and external factors in order to reach the

effect clients are aspiring to in their concept implementation. Promotional leaflets are one of the
most popular and effective methods to advertise the products to customers. Booklets.

Combining all cost-effective advantages and high information value, booklets are one of the most
efficient and wide-used types of advertising printings. Graphic designers create booklets that
combine clear informational content with beautiful layout and design.

Prospects, menus and catalogues.

Well-designed multi-illustration prospect, menu or catalogue will work for the company image for a
very long time, making it stand out among other peers and attracting new clients. Designers can
create colourful printings that exceed all client’s expectations.

Posters and show bills. Hundreds or even thousands of people can see them, that is why
investments in design and development of posters and show bills are so profitable. Graphic
designers create high quality products that will help you become popular.

Calendars are the most popular type of advertising printings. There is no better practical business
gift than a calendar. Designers can create a calendar with a company logo, which clients and
partners will remember for a long time. Invitation and greeting cards. Designers create cards that
will satisfy all your needs.

Book and magazine layouts. Qualitative print and informative texts are not enough for the modern
reader. Creative design, illustrations and pictures are also important for the consumer, they to attract
a huge audience of readers. Covers for books, magazines, audio and video. Cover must attract
consumer’s attention and have an informative content. Designers help to make the products
attractive for clients.

Diplomas, certificates and muniments. Your clients are aware that diplomas, certificates and
muniments suggest qualitative competitive abilities of any company or enterprise. Folders, blanks,
envelopes. High quality printing products with your logo deliver a corresponding image for you.
They will attract numerous clients, who will recognize your company at one glance at a folder,
blank or envelope.
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Business cards are a necessary attribute for a business person. Creative and unique design for your
business card is the best solution to differentiate your company.

3ananue Ne§ oTBeTbTE HA BONPOCHI

1. Why factors designers consider internal do and external?

2. Why investments in design of poster and show bills so profitable are?

3. What the most type is of advertising printings popular?

4. What magazines the role of a is cover for books and?

5. What a company is the best solution to differentiate?

3ananue Ne9 npounTaiiTe U nepeBeUTe TEKCT

Designing Album Cover Art

Many designers who work on album cover art work on a freelance basis and are hired on a per-
project basis. If you want to work as a freelance designer, you may find you have to start

out designing a few albums covers for free to build up a portfolio of work. Once you get started, if
people are pleased with what you're producing, then you will likely find that most of

your work comes to you through referrals. Not all designers are

freelancers, however, and some record labels have graphic designers on staff to handle these
responsibilities in-house. Education in graphic design is the usual path into designing album

cover art. You need familiarity with graphic design software programs and the basics of design.
You'll also need to learn how to communicate properly with printers about colours, paper, and other
facets of your final design so that the printing comes out as everyone envisioned it. Obviously, you
need some creative ability and familiarity with music is a must - most genres have a typical "feel"
for the find of cover art they use, and you should be able to listen to music and come up with a
design that compliments it. Unlike some other jobs in music, pay for designers doesn't change
depending on how many copies an album sells.

That can be a good thing AND a bad thing. Unless you are a designer on staff at a label, you will be
working on a per campaign basis, charging one flat fee for your work. As you get started, you will
likely have to do a few jobs for free to get a foot in the door. The exact pay varies wildly depending
on the kinds of labels and artist you work with, and as you work, you'll get a feel for the going rate
in your sphere. You can charge different rates depending on the amount of work involved.

3aganue Nel) oTBeThTe Ha BONPOCHI

1. What is a necessary attribute for a business person?

2. What are the most popular and effective methods to advertise the products to customers?

3. Why are printings so important for big companies?

4. What are the ways to attract numerous clients?

5. What role do prospects, catalogues and menus play for companies?

6. What technologies do graphic designers use to satisfy their clients?

3ananmne Nell npounTaiiTe U nepeBeUTE TEKCT

Ilustrations and photo design

Illustration is irreplaceable to boost promotion and recognition of your business among clients and

partners. Illustration and photo will enhance your company image and respectability.

Illustrations for books, newspapers and magazines. Illustration is wizardry, and designers bring a

touch of magic to book, newspaper and magazine pages. Cards are the right way to congratulate

colleagues, clients or partners, and to remind of your company. A colourful bright card in an

original envelope with an exclusive design and elements of your corporate style will leave an

unforgettable impression about your company.

Comics often feature different fairy tale characters, sometimes such characters are even represented

allegorically. A graphic designer is ready to create for you characters you need and to represent

them graphically in any file format. Caricatures. When developing a creative concept for

advertising campaign, it is often necessary to introduce a character, who will serve as a basis for all
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ad strategy. Sometimes such characters are presented as pictures or interactive caricatures.
Designers can create impressive caricatures of any individuals or characters you require. Photo
design. A high-quality picture is the main way to influence your visitors and potential clients. You
can use hundreds of words to describe and list all the advantages, but visual look of the thing,
interior or architectural object is the decisive argument that can help a customer to make the final
decision and consider your company. Designers will help you improve the picture by means of
creating a unique presentation of your product via photo.

3ananmne Nel2 oTBeThbTE Ha BONIPOCHI

. What is the main way in photo design to influence visitors and potential clients?

. What do comics feature?

. What is the main function of cards?

. What will enhance the image of a company and its respectability?

. What can work in book design mean?

. What programs are used for layout of full books?

. What is the usual path in designing album cover art?

. What is the decisive argument that can help a customer to make the final decision?
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3amanue Nel3 npouuTaiiTe M nepeBeInTe TEKCT

Designing Album Cover Art

Many designers who work on album cover art work on a freelance basis and are hired on a per-
project basis. If you want to work as a freelance designer, you may find you have to start

out designing a few albums covers for free to build up a portfolio of work. Once you get started, if
people are pleased with what you're producing, then you will likely find that most of

your work comes to you through referrals. Not all designers are

freelancers, however, and some record labels have graphic designers on staff to handle thes
responsibilities in-house. Education in graphic design is the usual path into designing album

cover art. You need familiarity with graphic design software programs and the basics of design.
You'll also need to learn how to communicate properly with printers about colours, paper, and other
facets of your final design so that the printing comes out as everyone envisioned it. Obviously, you
need some creative ability and familiarity with music is a must - most genres have a typical "feel"
for the find of cover art they use, and you should be able to listen to music and come up with a
design that compliments it. Unlike some other jobs in music, pay for designers doesn't change
depending on how many copies an album sells.

That can be a good thing AND a bad thing. Unless you are a designer on staff at a label, you will be
working on a per campaign basis, charging one flat fee for your work. As you get started, you will
likely have to do a few jobs for free to get a foot in the door. The exact pay varies wildly depending
on the kinds of labels and artist you work with, and as you work, you'll get a feel for the going rate
in your sphere. You can charge different rates depending on the amount of work involved.

3ananue Nel4 oTBeTbTE HA BONIPOCHI

1. What is a necessary attribute for a business person?

2. What are the most popular and effective methods to advertise the products to customers?

3. Why are printings so important for big companies?

4. What are the ways to attract numerous clients?

5. What role do prospects, catalogues and menus play for companies?

6. What technologies do graphic designers use to satisfy their clients?

3amanue Nel5S npouuTaiiTe U nepeBeanTe TEKCT
Form, Shape and Space in graphic design
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Shapes are at the root of graphic design. They are figures and forms that make up logos,
illustrations and countless other elements in all types of designs. Using shapes properly is one of the
keys to successful graphic design. The form, colour, size and other characteristics for the shapes in
a layout can determine its mood and message. Soft, curved and rounded shapes are perceived
differently than sharp, angled shapes. The “white space” or negative space left between shapes will
also significantly impact a design. Experimentation and altering of shapes within a design can
ultimately led to the desired result. Current graphics software has transformed the way graphic
designers can deal with shapes. Adobe Illustrator is the most useful tool for shape creation and
manipulation. Simple shapes such as circles, squares and triangles can be created with a click and
drag of the mouse. Adjusting lines and curves using the tools in Illustrator and similar programs can
create more complex shapes, of limitless dimensions. Colours, patterns, opacity and other
characteristics of shapes can easily be altered. It is important for designers to master the shape tools
within their favourite software, as almost any shape that can be imagined can now be created. Form
and shape are areas or masses which define objects in space. Form and shape imply space; indeed,
they cannot exist without space. There are various ways to categorize form and shape. Form and
shape can be thought of as either two dimensional or three dimensional. Two-dimensional form has
width and height. It can also create the illusion of three-dimension objects. Three-dimensional
shape has depth as well as width and height. Form and shape can also be described as either organic
or geometric. Organic forms such as these snow-covered boulders typically are irregular in outline,
and often asymmetrical. Organic forms are most often thought of as naturally occurring. Shape is an
area enclosed by a line. It visually describes an object. It is two-dimensional with height and width.
Shapes can be

geometric with straight edges and angels, such as squares, rectangles, or triangles or circles; or they
can be organic with ir-regular and curvilinear lines. Organic shapes are found in nature

seashells, flower petals, insects, animals, people

3ananue Nel6 oTBeThTE HA BONPOCHI

1. Why are shapes at the root of graphic design?

2. What is the key to successful graphic design?

3. How will negative space impact a design?

4. What is the most useful tool for shape creation?

5. What do form and space imply?

6. What forms are called two dimensional?

3amanue Nel7 npoyuTaiiTe 1 nepeBeanTe TEKCT

Professional branding is a complicated and multilevel process of a brand or a trade mark creation
and promotion including target market analysis, advertising actions, brand positioning means,
naming, visual brand images, brand strategy, analysis of marketing efficiency. Marketing terms
"brand" and "branding" derive from English "brand" which throws back to Norse "brandr", which
means "fire, to burn". Brand is a complex of information about a company, goods, service,
including a name, a logotype, corporate style allowing consumers to define it among multiple
competitors, creates its image and reputation at the market of goods and services. From the legal
side brand is a trade mark,

defining a producer and belonging to him. Some authors consider a brand to be a complex of
copyright objects, such as a trade mark and a corporate name. A brand includes the following
components:

1. trade mark name (naming),

2. logotype, symbolizing some goods, service or company,

3. corporate style — colours and fonts.

Brand can be a sell and buy object. "Business week" regularly publishes the prices of the leading
brands, where the first ten is Coca-Cola, Google and Microsoft. Each of them costs

more than fifty billion of dollars. The idea of branding as a way of product definition was
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greatly developed in the late XXth century when there appeared high competition and lots of similar
products and services. And nowadays the modern market is constant fighting of brands.

The more original and individual the brand is the more competitive the product. Now branding is a
strong marketing tool, allowing to form a customer's certain emotional perception of a

product, which influences its image, its reputation and of course, the demand for it.

3ananue Nel8 OTBeTbTE HA BONIPOCHI

. What does professional branding include?

. What is brand from a legal side?

. What does “Business week” regularly publish?

. When was the idea of branding as a way of product definition greatly developed?

. What is one of the main promotional and marketing instruments of any modern company?

. What is the purpose of corporate ID?

. What do logo and trademark convey?

. How can a client recognize a product of a company?

01N DN W~

3amanue Nel9 npouuTaiiTe U nepeBeInTe TEKCT

Corporate identity

Corporate identity is one of the main promotional and marketing instruments of any modern
company. If selected in a proper way, corporate identity sometimes becomes the most

important factor for success. Your corporate ID, designed by professionals, will multiply the
effectiveness of your promotional campaigns, will enhance the reputation and popularity of

your business in the market, and will win the trust of clients and partners. Here is a full range of
services in corporate identity design: Trademarks, Logos, Corporate colour scheme, Type set,
Business cards, Stationary, letterhead, Bill and fax forms, Envelopes (European standard, A4, AS5),
Folders, Website design, adding corporate elements to the existing website, Multimedia
presentations, Promotional gifts (pens, notepads, ash-trays, etc.).

Corporate identity may also include upon customer’s request: Press release. Press releases will
concisely inform on events, promotional campaigns, and competitions held by the company, and are
crucial for the company image. Advertising article. Remember able advertising articles

will enhance the level of your business.

Slogan.

Slogan is a nameable short message, carrying advertising information about the company, product
or service. Advertising slogan is used to promote a product or service to the market. Image slogan
aims to raise the recognizability of

the company or its brand. Naming (name of the company, site, and trademark). Naming is
extremely important for the company, project or trademark since it greatly influences company’s
image. Promotional printings (booklets, catalogues, calendars,

3ananue Ne2( oTBeTbTE HA BONPOCHI

1. What was M. Gotta asked to promote?

2. Was the name “Katzenschmaus” pleasant to the ear?

3. How old is M.Gotta?

4. What famous names are created by M. Gotta?

5. What does Manfred Gotta do?

6. How much does he charge for a name which is to nationally?

7. How does he devise names?

8. What is an ideal brand name?

9. What products does he create names for?

10. Have you ever heard about this wordsmith?

3ananmne Ne21 npounTaiiTe U nepeBeAUTE TEKCT
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Graphics - the most ancient form of art that exists to this day.

The first graphic works appeared at the earliest stages of development of human society,
when the ancient man scratched the images on the stones and walls of caves, on bone plates.
Creating his first drawings, which recorded not only any events and the world, but also for a
long time served as a means of communication between people, primitive man laid the
Foundation for the art of graphics.

For a long time graphic images had no independent value and served only as decoration of
the house or objects.

With the advent of writing graphics began to be purely decorative and widely used in
handwritten books, parchments, letters for decoration or explanation of the text, and the
very creation of fonts was reborn in the great art.

The term "graphics" was originally used only in relation to writing and calligraphy, as it was
the basis for the creation of handwritten texts.

The term "graphics" was originally used only in relation to writing and calligraphy, as it was
the basis for the creation of handwritten texts.

Then the graphics was defined as art, which is based on the line, the contrast of black and
white.

Graphics (from Greek. "grapho" — "I write") — visual art, including drawing and works of
art, based on the art of drawing, but having their own expressive means and visual
capabilities.

Color in graphics is not the main thing, as for example in painting, but here it plays an
auxiliary role

The only difference between graphic works and painting is the material. It will always be,
pencil, ink, pen, pastel, charcoal, various sauces, sometimes as additional materials used
watercolor and gouache. But here the color is not the main and auxiliary role, shading or,
conversely, highlighting the individual elements of the picture.

3ananmne Ne22 oTBeThTE HA BONIPOCHI

1. What is an interior designer responsible for?

2. What education is necessary for entry-level positions?

3. What are the main concerns of interior designers?

4. What can good design boost?

5. Must interior designers be able to understand building and fire codes?
6. What types of building do interior designers plan?

7.

3amanue Ne23 npoyuTaiiTe U nepeBeInTe TEKCT

It is believed that the design originated in the era of industrial production. Graphic design at
first meant artistic editing of text and images on a printed page to form a visual and verbal
image for the purpose of informing and entertaining the reader. With the advent of color
printing in the late XIX century, graphic design has become a separate art form. In the
production of mass printed products and advertising at that time were involved mainly
people who usually do not have art education. The situation changed in the first half of the
twentieth century. European artists quickly responded to advances in science and
technology and were the first to make radical changes.

Today, professionals have several schools that, one way or another, influenced the
development of graphic design. The most notable were the American advertising graphics
that existed in the thirties-fifties of the last century and the twenties of Russian
constructivism, the seventies — the Swiss school of graphics of the sixties - the Polish school
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of poster, as well as the Japanese school of poster — 60-80 years of the twentieth century
Undoubtedly worthy of mention and some other schools of graphics and poster — English,
Finnish, German, French, Dutch and others. Nascent schools of Internet design have roots in
all countries, and there is a chance to hope that the Russian school of design in this new
field will achieve such high results as Western schools. The main directions of the new flow
of design were the creation of banners and websites.

Modern times marked the emergence of the world organization of graphic design, which has
the abbreviation ICOGRADA. There is also an international Council of graphic design
associations, and in our country — the Academy of graphic design.

3ananmne Ne24 oTBeThTE HA BONIPOCHI

1.  Why do designers frequently collaborate with building contractors?
2. What problems faced programmers in the 1940’s and 1950's?

3. Why were the first programs «complex» and «time-consuming»?
4. What are the basic functions of operating system?

5 What does the abbreviation DOS mean?

6. What company developed the first version of DOS operating system?
3ananmne Ne25 npounTaiiTe U nepeBeUTE TEKCT
At all times, people sought to improve the beauty of their homes, clothes and even the
environment to be able to stay in harmony with nature and yourself. Someone made
masterpieces with their own hands, and someone asked for help from professionals who can
create incredible views. In today's world, the specialization of such people is known as the
profession of designer.
Who is the designer? Despite the fact that the designer profession has become really popular
and in demand only in the twentieth century, the name itself has a long history. Its origins
date back to the era of the Italian Renaissance, when the word "disegno" meant drawings
and projects that were the basis of the idea. Depending on the type of activity of a design
specialist, there are several main branches of this profession: industrial (design and creation
of household appliances, transport, tools, furniture);
Environment design (creation of interiors, design of buildings, plots); graphic (creation of
trademarks and signs, commercials using computer graphics);3D-design (creating
animations, presentations, layouts using special computer programs); landscape (works
related to the design of land, parks, gardens);
Design of clothes, shoes and accessories. Design objects are present everywhere and in
everything that surrounds us. In addition to the now popular specialists in the creation of
clothing and interior, in the modern world are widely in demand developers of jewelry,
accessories, utensils, furniture, etc. in A word, the object of design can be anything — from a
needle to an airplane, every talented artist can become a designer to become a specialist in
this field and have a stable financial income, it is necessary to possess such qualities and
skills as: Observation; Creative thinking; Developed imagination; Sociability; Ability to
work with a large amount of information; Patience; Ability to work in a team;a sense of tact
in dealing with customers.
3ananune Ne26 oTBeThTE HA BOMPOCHI

1. Was the new operational system successful?
What is the difference between the PC-DOSandMS-DOS?

2
3. What does the abbreviation NT stand for?
4 Is NT DOS-compatible?
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5. What are the basic requirements for NT?
6. Who is the developer of OS/2?

3amanue Ne27 npoyuTaiiTe U nepeBenTe TEKCT

Graphic design is versatile. It may embrace a multitude of diverse design-related industries.
However, on the whole design encompasses services provided by professional artists, de-
signers and image makers. We think graphic design is not just a beautiful visual
representation, but a science in its own right, with its own philosophy and history. It marries
painter’s art and

analyst’s precision. After all, any graphic design, operating non-verbal and visual symbols,
may exert great influence on the audience.

Graphic designers - or graphic artists - plan, analyze, and create visual solutions to
communications problems. They find the most effective way to get messages across in print
and electronic media using colour, type, illustration, photography, animation, and various
print and layout techniques. Graphic designers develop the overall layout and production
design of

magazines, newspapers, journals, corporate reports, and other publications. They also
produce promotional displays, packaging, and marketing brochures for products and
services, design

distinctive logos for products and businesses, and develop signs and signage systems -called
environmental graphics - for business and government. An increasing number of graphic
designers also develop material for Internet Web pages, interactive media, and multimedia
projects. Graphic designers also may produce the credits that appear before and after
television programs and movies. The first step in developing a new design is to determine
the needs of the client, the message the design should portray, and its appeal to customers or
users.

3ananue Ne28 oTBeThTE HA BONPOCHI

Do develop and what graphic produce designers?

Gather do relevant how information designers?

Designers what to time to devote considerable?

Graphic why use computer designers do packages software?

The design that designers do the present completed?

Sketches do how graphic or prepare designers layouts?

AN

3aganue Ne29 npounTaiiTe M nepeBeNTe TEKCT

Graphic designers prepare sketches or layouts - by hand or with the aid of a computer - to
illustrate their vision for the design. They select colors, sound, artwork, photography,
animation, style of type, and other visual elements for the design. Designers also select the
size and arrangement of the different elements on the page or screen. They may create
graphs and charts from data for use in publications, and they often consult with copywriters
on any text that accompanies the design. Designers then present the completed design to
their clients or art or creative director for approval. In printing and publishing firms, graphic
designers also may assist the printers by selecting the type of paper and ink for the
publication and reviewing the mock-up design for errors before final publication. Graphic
designers use specialized computer software pack-

ages to help them create layouts and design elements and to program animated graphics.
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Graphic designers sometimes supervise assistants who follow instructions to complete parts
of the design process. Designers who run their own businesses also may devote a
considerable time to developing new business contacts, choosing equipment, and
performing administrative tasks, such as reviewing catalogues and ordering samples. The
need for up-to date computer and communications equipment is an ongoing consideration
for graphic designers.
3aganue Ne30 oTBeThTE HA BONPOCHI

1. What makes UNIX so different from the other operational systems?
What are the special features of Windows95, Windows98, Windows 2000?
Why did your decide to study at our University?
What professions do your know?

Which of them require the knowledge of foreign languages? 83. What is an interpreter?

A

What's the difference between an interpreter and a translator?

3aganue Ne31 npounTaiiTe M nepeBeANTe TEKCT

Graphic design is an extensive field of activity and an integral part of the modern world, the
creation of a visual language. Graphic design may use different means, be digital or printed,
may include photographs, illustrations or other types of graphics. The design can attract
attention for just a minute, and can flash before your eyes. If you look around you will see
many examples: product labels, packaging, book covers, TV screensavers, magazines and
billboards — all created by a graphic designer. The scale of the project, on which the graphic
designer 1s working, can be quite small — a postage stamp, and global — navigation design
for the whole state. Graphic designers help organize visual information so that it reaches the
consumer. Road signs, textbook design, letterhead — it is the graphic designer who solves
the problem of accurate and timely communication of information. Proper design of the text
helps to make it easy to understand. The first works in the genre of graphic design — posters,
billboards and other types of printed information — entered the lives of people for a long
time. But now in the Arsenal of this professional should be the latest technology to create
video graphics, 3d and animation. For successful work in the field of graphic designer
professional skills are important, as well as features of personal development. It is necessary
not only to think creatively, but to be able to work with a large array of information, organize
your own time, prioritize, focus on customer requirements and know the trends in the
profession.
3ananue Ne32 oTBeTbTE HA BONPOCHI

What is the first step in developing a new design?

What do graphic designers produce?

What factors do graphic designers consider?

How do designers gather relevant information?

How do graphic designers prepare sketches or layouts?

Who do they present the completed design to?

Why do graphic designers use specialized computer software packages?

Nounhkwd—

3ananmne Ne33 npounTaiiTe U nepeBeUTE TEKCT
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Graphic design is an extensive field of activity and an integral part of the modern world, the
creation of a visual language. Graphic design may use different means, be digital or printed,
may include photographs, illustrations or other types of graphics. The design can attract
attention for just a minute, and can flash before your eyes. If you look around you will see
many examples: product labels, packaging, book covers, TV screensavers, magazines and
billboards — all created by a graphic designer. The scale of the project, on which the
graphic designer is working, can be quite small — a postage stamp, and global —
navigation design for the whole state. Graphic designers help organize visual information so
that it reaches the consumer. Road signs, textbook design, letterhead — it is the graphic
designer who solves the problem of accurate and timely communication of information.
Proper design of the text helps to make it easy to understand. The first works in the genre of
graphic design — posters, billboards and other types of printed information — entered the
lives of people for a long time. But now in the Arsenal of this professional should be the
latest technology to create video graphics, 3d and animation. For successful work in the
field of graphic designer professional skills are important, as well as features of personal
development. It is necessary not only to think creatively, but to be able to work with a large
array of information, organize your own time, prioritize, focus on customer requirements
and know the trends in the profession.

3ananue Ne34 oTBeTbTE HA BONPOCHI

1. What's the difference between " to take an exam" and " to pass an exam" ?

2. Which are the most prestigious professions today?

3. Science and technology constantly create new jobs. Can you name any of them?

4. Will people work less in the future? Why do you think so?

5. Experts say that we'll have to change jobs more often in the future? Do you know why?
6. Are you optimistic about the future? Are you fond of reading?

3amanue Ne35S npouuTaiiTe U nepeBeInTe TEKCT

Who is an Illustrator? First of all, an Illustrator is an artist. And in the broadest sense
of the word. Cartoons, commercials, drawings in books, graphics in computer games,
movies, Wallpapers, website designs, postcards — it's all the work of the Illustrator.
Although the profession is one, it is divided into many branches.
The profession of Illustrator is in great demand in book publishing houses and editorial
offices, design studios and advertising companies.
Career growth of the Illustrator is very diverse. The artist can lead a creative group, open
his own advertising company, become the head of an art Agency and even achieve
worldwide fame. It all depends on the talent, aspirations and ability to do business, as in
any other profession.
The pros and cons of the profession like any other activity, the profession of Illustrator
has pros and cons. The first can be attributed to the following: No binding to the
workplace. The Illustrator does not need to go to the office every day, and not only can
he work at home, but also travel without violating the deadlines of the project.
Opportunity to be creative. Any artist paints pictures with love, having pleasure.
Vacation at any time of the year. There is no schedule, only the deadline for delivery of
the order and discussion on the course of implementation. You can start at any time. If
you are not 20 — this is not a reason to say goodbye to your career as an Illustrator.
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Cons: Criticism. Not all creative people are able to tolerate criticism, even if it is
constructive. Last minute terms. If inspiration has not visited the artist, there are times
when you have to finish something in a panic. The same applies to those who find it
difficult to organize their time. High competition. Despite the rarity of the profession,
talented and just know how to draw well people very much. Self-promotion. Finding
customers, advertising it is also the responsibility of the artist.

3ananmne Ne36 oTBeThTE HAa BONPOCHI

Who can graphic designers are employed by?

Why do all designers face frustration?

What must graphic designers be familiar with?

What do designers show to employers?

Why do designers need to be well-read, open to new ideas and influences?

Why will graphic designers with Web site design and animation be especially
needed?

7. What skills are important for designers?

A i

3amanue Ne37 npouyuTaiiTe  nepeBenTe TEKCT

Form and space

All graphic design, all processes of creation of images regardless of the purposes and
means, are based on manipulations with the form. "Shape" is the material: shapes, lines,
textures, words and pictures. Our brain uses shapes to identify objects; form is a semantic
message. An attempt to create the most beautiful form for a particular message and
distinguishes the design from a simple dumping of a pile of assorted material in front of the
audience with the promise of "let them understand themselves." Depending on the context,
the word "beautiful" has many meanings. The aggressive, sharp collage-style illustration is
beautiful; the thick clumsy font is also beautiful; all the rough, non-emasculated images can
be called beautiful. "Beautiful" in a descriptive sense can rather be replaced by the term
"decisive", 1. e. each form is confident, intentional and used in this design for a specific
purpose. A form is considered a positive element or object. Space is considered negative -
this is the "background" on which the form becomes a "figure". The relationship between
form and space, or background and shape, can be described as interdependent and
complementary; it is impossible to change one thing without changing another at the same
time. The confrontation between the figure and the background creates visual activity and
the illusion of three-dimensionality, which are perceived by the viewer.

3ananue Ne38 oTBeThTE HA BONIPOCHI

What is the main way in photo design to influence visitors and potential clients?
What do comics feature?

What is the main function of cards?

What will enhance the image of a company and its respectability?

What can work in book design mean?

What programs are used for layout of full books?

A I
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3aganue Ne39 npounTaiite M nepeBeNTe TEKCT

Trademarks and logos.

Logo and trademark are considered the most important elements of your company
image-building. They convey the essence, character and purpose of your business in a visual
form. The main purpose of a logo is to make a nameable and
Recognizable impression on your potential clients and customers. For the client to recognize
your product easily among other counterparts, it must contain a special detail. We call it a
trademark layout that represents your company in a symbolic way.

Logo and trademark design is a complex process. Designers can offer a vast number of
structured techniques in logo and trademark development. Graphic designers offer
professional insight into creation of a unique logo and trademark — so that your company
and your product were the best among others and nameable for your clients. They help you
to be in the foreground!

3aganue Ne4() oTBeThTE HA BONPOCHI

Why are shapes at the root of graphic design?
What is the key to successful graphic design?
How will negative space impact a design?
What is the most useful tool for shape creation?
What do form and space imply?

What forms are called two dimensional?

A e

3aganue Ned41 npounTaiiTe M nepeBeANTe TEKCT

Advertising

Advertising is a form of communication that typically attempts to persuade potential
customers to purchase or to consume more of a particular brand of product or service. While
now central to the contemporary global economy and the reproduction of global production
networks, it is only quite recently that advertising has been more than a marginal influence
on patterns of sales and production. Mass production necessitated mass consumption, and
this in turn required a certain homogenization of consumer tastes for final products. Many
advertisements are designed to generate increased consumption of those products and
services through the creation and reinvention of the "brand image". For these purposes,
advertisements sometimes embed their persuasive message with factual information. Every
major medium is used to deliver these messages, including television, radio, cinema,
magazines, newspapers, video games, the Internet, carrier bags and billboards. Advertising
is often placed by an advertising agency on behalf of a company or other organization.
Organizations that frequently spend large sums of money on advertising that sells what is
not, strictly speaking, a product or service include political parties, interest groups, religious
organizations, and military recruiters. Non-profit organizations are not typical advertising
clients, and may rely on free modes of persuasion, such as public service announcements.

3ananue Ne42 oTBeTHTE HA BONIPOCHI

Why aren’t non-profit organizations typical advertising clients?
What is the main purpose of designing advertisements?

What are the major types of advertising?

What is the most effective mass-market advertising format?

b S
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5. What effects can an advertiser use to persuade you go out and buy something?
6. What is a new format of adverting that is growing rapidly?

3aganue Ned43 npounTaiite M nepeBeiNTe TEKCT

Packaging

Packaging is the science, art and technology of enclosing or protecting products for
distribution, storage, sale, and use.

Packaging also refers to the process of design, evaluation, and production of packages.
Packaging can be described as a coordinated system of preparing goods for transport,
warehousing, logistics, sale, and end use. Packaging contains, protects, preserves,
transports, informs, and sells. In many countries it is fully integrated into government,
business, and institutional, industrial, and personal use.

Package labeling (en-GB) or labeling (en-US) is any written, electronic, or graphic
communications on the packaging or on a separate but associated label. The first packages
used the natural materials available at the time: baskets of reeds, wineskins (Bota bags),
wooden boxes, pottery vases, ceramic amphorae, wooden barrels, woven bags, etc. Iron and
tin-plated steel were used to make cans in the early 19th century. Paperboard cartons and
corrugated fiberboard boxes were first introduced in the late 19th century. As additional
materials such as aluminum and several types of plastic were developed, they were
incorporated into packages to improve performance and functionality. The purposes of
packaging and package labels Packaging and package labeling have several objectives:
Physical protection - The objects enclosed in the package may require protection from,
among other things, mechanical shock, vibration, electrostatic discharge, compression,
temperature etc. Barrier protection - A barrier from oxygen, water vapor, dust, etc., is often
required. Permission is a critical factor in design.

3ananne Ne44 oTBeThTE HA BONIPOCHI

What is packaging as a coordinated system?

What is package labeling?

What natural materials did the first packaged use?

What objectives do packaging and package labeling have?
What are technologies related to shipping containers?
What does package design start with?

A

3ananmne Ne45 npounTaiiTe U nepeBeUTe TEKCT

Marketing - The packaging and labels can be used by marketers to encourage
potential buyers to purchase the product. Package graphic design and physical design have
been important and constantly evolving phenomenon for several decades. Marketing
communications and graphic design are applied to the surface of the package. Security -
Packaging can play an important role in reducing the security risks of shipment. Packages
can be made with improved tamper resistance to deter tampering and also can have tamper-
evident features to help indicate tampering. Packages can be engineered to help reduce the
risks of package pilferage: some package constructions are more resistant to pilferage and
some have pilfered indicating seals.

Convenience - Packages can have features that add convenience in distribution,
handling, stacking, display, sale, opening, reclosing, use, dispensing, and reuse.
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Portion control - Single serving or single dosage packaging has a precise number of
contents to control usage. Bulk commodities (such as salt) can be divided into packages that
are a more suitable size for individual households. Symbols used on packages and labels
Many types of symbols for package labeling are nationally and internationally standardized.
For consumer packaging, symbols exist for product certifications, trademarks, proof of
purchase, etc. Some requirements and symbols exist to communicate aspects of consumer
use and safety. Examples of environmental and recycling symbols include the recycling
symbol, the resin identification code and the "Green Dot". Technologies related to shipping
containers are identification codes, bar codes, and electronic data interchange (EDI). These
three core technologies serve to enable the business functions in the process of shipping
containers throughout the distribution channel.
3ananue Ne46 oTBeThTE HA BONIPOCHI

What is the main way in photo design to influence visitors and potential clients?
What do comics feature?

What is the main function of cards?

What will enhance the image of a company and its respectability?

What can work in book design mean?

What programs are used for layout of full books?

AR S e

3ananue Ne47 npouyuTaiiTe  nepeBenTe TEKCT

Every nation becomes special by means of its own traditions and customs. There is no other
nation that clings to the past with the tenacity of the British. They are really proud of their
traditions, they cherish them. When we think of Britain, we often think of people drinking
white tea, eating fish and chips, sitting by the fireplace or wearing bowler hats, but there is
much more in Britain than just those things. Some British traditions are royal, such as the
Changing of the Guard which takes place every day at Buckingham Palace. The Trooping of
the Colour happens on the Queen’s official birthday. It’s a big colorful parade with
hundreds of soldiers and brass bands. British holidays (Christmas, Easter, Guy Fawkes
Night, Remembrance Day) are especially rich in old traditions and customs. A traditional
Christmas dinner consists of roast turkey and potatoes, cranberry sauce, sweet mince pies
and Christmas pudding. On Christmas Eve children hang up their stockings around the
fireplace for Father Christmas to fill with presents. At Easter chocolate eggs are given as
presents symbolizing new life. Guy Fawkes Night is also known as Bonfire Night because
English people burn stuffed figures on bonfires. On Remembrance Day red poppies are
traditionally worn in memory of servicemen who lost their lives in wars. National Morris
Dancing can be seen throughout the month of May in most of English villages. Groups of
men and women wear colored costumes, carry white handkerchiefs and perform their lively
folkdance. One of Englishmen’s traditions is their tender love for animals.

Politeness and punctuality are typical features of all British people. They often say “Sorry”,
“Please” and “Thank you” with a smiling face and they always try to arrive on time. The
British are also traditional about their breakfast. They usually eat bacon and eggs, a toast
with orange jam, a bowl of cereals or porridge in the morning. There are over 60 thousand
pubs in the United Kingdom. Pubs are an important part of British life too. People talk, eat,
drink, meet their friends and relax there.
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3ananue Ne48 oTBeThTE HA BONIPOCHI

When did the term “graphic design” appear?

2. When did Frank Mason Robinson create the classic Coca Cola logotype?
3. When did new styles and technologies emerge rapidly?

4. When did the digital revolution come?

5. Did advertising exist in ancient times?

6. When did photography begin replacing illustrations in graphic design?

7. What did post-modernism bring to design?

3ananue Ne49 npouuTaiiTe U nepeBeInTe TEKCT

Combining all cost-effective advantages and high information value, booklets are one of the most
efficient and wide-used types of advertising printings. Graphic designers create booklets that
combine clear informational content with beautiful layout and design.

Prospects, menus and catalogues.

Well-designed multi-illustration prospect, menu or catalogue will work for the company image for a
very long time, making it stand out among other peers and attracting new clients. Designers can
create colourful printings that exceed all client’s expectations.

Posters and show bills. Hundreds or even thousands of people can see them, that is why
investments in design and development of posters and show bills are so profitable. Graphic
designers create high quality products that will help you become popular.

Calendars are the most popular type of advertising printings. There is no better practical business
gift than a calendar. Designers can create a calendar with a company logo, which clients and
partners will remember for a long time. Invitation and greeting cards. Designers create cards that
will satisfy all your needs.

Book and magazine layouts. Qualitative print and informative texts are not enough for the modern
reader. Creative design, illustrations and pictures are also important for the consumer, they to attract
a huge audience of readers. Covers for books, magazines, audio and video. Cover must attract
consumer’s attention and have an informative content. Designers help to make the products
attractive for clients.

Diplomas, certificates and muniments. Your clients are aware that diplomas, certificates and
muniments suggest qualitative competitive abilities of any company or enterprise. Folders, blanks,
envelopes. High quality printing products with your logo deliver a corresponding image for you.
They will attract numerous clients, who will recognize your company at one glance at a folder,
blank or envelope.

Business cards are a necessary attribute for a business person. Creative and unique design for your
business card is the best solution to differentiate your company.

3ananue Ne 50 oTBeThTE HA BONPOCHI

1. Why factors designers consider internal do and external?

2. Why investments in design of poster and show bills so profitable are?
3. What the most type is of advertising printings popular?

4. What magazines the role of a is cover for books and?

5. What a company is the best solution to differentiate?
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KpnTeplm IKIAMCHAIIMOHHBIX OIICHOK I10 BBINNOJHCHHUIO 3aJaHUA

OueHka «5»/0TJAMYHO/- CTaBUTCS, €CIIM OOYYaIOIUICSI HE TOMYCTHJI HU OJHOU
OLIMOKH WJIM OJIHY HerpyOyro OoMOKY B MEPBOM 33/JaHUU; HE JIOIMYCTUI HU OJHOM OIIMOKU
WIA J1B€ HErpyObIXx OMMOKA BO BTOPOM 33/JaHMHU; a TaKXKE YYHUTHIBACTCS KauecTBO
odopmiieHusT PabOTHI, AaKKypaTHOCTh OOYyYalOUIerocs, OTCYTCTBHE opdorpaduaeckux
OIIHOOK.

OueHka «4»/X0pomio/ - CTaBUTCS, €CIU OOYyYaroluiicss JOMyCTHJI JIB€ OIIMOKU B
NEPBOM 3aJaHHUM; TOIYCTUII OJHY OIIMOKY MM JBE HETpyOBIX OMIMOKH BO BTOPOM 3aJaHUU;
a TaKXKe YUYWTBhIBAeTCS KauyecTBO oQopmiieHHs] paboThl, aKKypaTHOCTb U  OTCYTCTBHE
opdorpaduueckux ommooK.

Ouenka «3»/y/10BJIEeTBOPUTEIbHO/- CTaBUTCS, €CIU OOYYAIONIMICS OMYCTHII JBE
OIIMOKKM U OJIHYy HErpyOyro omMOKy B MEpPBOM 3aJaHMM; JOMYCTHJI TPU OMIMOKH U JIBE
HerpyObIX OMIMOKM BO BTOPOM 3a/laHWU; a TAKXKE YUWUTHIBAETCS KadecTBO O(GOpMIICHUS
paboTHI.

OneHka «2» /Hey/lI0BJETBOPUTENbHO/- CTaBUTCA, €CIAM OOYYaIOUIMICS AOMYyCTHII
CYILLIECTBEHHbIE OIIMOKM B IMpOLIECCE BBIMOJHEHUS 3aJaHuid (BbIOJHEHO MeHee 50
IIPOLIEHTOB KaKJI0T'0 3a/1aHus).
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