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OO01Me moI0KeHus

1.1. PesynpraToM OCBOCHHS y4eOHOW IUCITUILTUHBI SIBJISETCS TOTOBHOCTh OOYYArOIIETOCS K OBJAJICHUIO
3HAHWUW M YMEHUH, 00yCIOBICHHBIX OOIIMMHU B MPOPECCHOHATLHBIMUA KOMITCTSHIIUSIMHU, (POPMHUPYIOIIUECS B
nporecce ocBoeHus IIITKPC B ienom.
1.2. ®opMoit TPOMEKYTOUHON aTTeCTaruu 1o y4deonoi mucrumumae auciuminasl CIN.02 MHocTpaHHbBII

S3BIK B HpO(l)CCCHOHaHBHOﬁ JACATCIBHOCTHU

U TOATBEPXKICHUE COOTBETCTBHsA 1o mpodeccun 35.01.19

Macrep camoBO-mapKOBOTO U JTAHAMAGTHOTO CTPOUTEIILCTBA SBISICTCS
1. Pe3yabTaThl 0CBOEHUSI YUEOHOH JUCHUIITUHDI:
B pamkax nporpaMMbl y9eOHOH JUCHUIUIMHBI 00YYaIOITUMICS] OCBAUBAIOTCS YMEHHSI U 3HAHUS

Koa IIK, OK YMenusn 3Hanun
YMeTs: 3HaTh:
CTPOUTH MPOCTHIC BHICKA3BIBAHUS O CeOC M | JIGKCHUYECKMH W  TIpaMMaTHYECKHH
0 cBocH Mpo(hecCHOHATBLHON ACITCABHOCTH; | MUHUMYM, OTHOCSIIHICS K ONMHUCAHUIO
B3aUMO/JIEHCTBOBATh B KOJIJIEKTHBE, | IPEMETOB, CPEACTB M IIPOLECCOB
NpUHUMATh yyacTue B JUajorax Ha oOmue | mpodeccHoHaIbHOH NesTeIbHOCTH;
U 1po(heCCUOHATIbHBIE TEMBI; JIEKCUYECKHUH U IpaMMaTH4eCKUi
OPUMEHATh pa3iuyHble (OpPMbI M BUABI | MUHUMYM, HEOOXOAUMBIH AJIST YTCHHUS
YCTHOM W NMHCBMEHHOW KOMMYHHMKAaIMM Ha | U nepeBoja TEKCTOB
MHOCTPAHHOM SI3BIKE MPHU MEKIMYHOCTHOM | IPOQeCcCHOHANFHON HaNpaBIEHHOCTH
OK 02 Y MEXKYJIBTYPHOM B3aUMOJICHICTBHH; (co croBapem);
OK 04 [IOHUMAaTh o0 CMBICII 4eTKO | 001eynoTpeouTenbHble TJ1aroJibl
OK 05 NPOM3HECEHHBIX BBICKa3bIBaHMM Ha oO0mue | (oOmas u npodeccuoHanbHas
OK 09 1 0a30BbIe MPO(HEeCCHOHATBHBIC TEMBI, JIEKCHUKA);
MOHUMATh TEKCThI Ha 0a3oBBIe | TpaBUiIa YTEeHUS TEKCTOB

HpO(I)eCCI/IOHaJ'H)HLIe TEMBI;

poecCHOoHaIbHON HAIPaBICHHOCTH;

COCTaBIISITh TMPOCTHIE CBSI3HBIE COOOIICHHS | IpaBHJa TOCTPOCHUS TIPOCTHIX U
Ha ob1rue WJIH WHTEPECYIONIHE | CIOKHBIX TIPEIIOKCHUN Ha
npohecCHOHATBHBIE TEMBI, npoeccuoHaIbHBIE TEMEI,

obmarbcs (YyCTHO ® TUCBMEHHO) Ha | IpaBWJa  PEUYEBOrO0  OTHKETAa U

HNHOCTPAHHOM A3BbIKC Ha HpO(l)eCCI/IOHaHbHBIe
" IIOBCCTHCBHBIC TCMbI,

MEePEBOUTH WHOCTPaHHBIC TEKCTBI
npodeCCHOHANTBPHON HANpaBIeHHOCTH (CO | KOMMYHHMKAIIMKM — Ha
cJI0BapeM); SI3BIKE  TIpU
CaMOCTOATEIBHO COBEPIIICHCTBOBATh

YCTHYI0 U MNHCHbMEHHYIO PEub, MOIOJHSThH
CIIOBapHBIN 3amac

COILIMOKYJITYPHbIE HOPMBI OOIICHHS
Ha MHOCTPAHHOM fI3BIKE;

(opMBI 1 BUABI YCTHOM U MMCEMEHHON
MHOCTpPaHHOM
MEXINYHOCTHOM U
MEXKYJIBTYPHOM B3aHMOJAEHCTBUN

OcBocHHE y4eOHOW MUCIUILUIMHBI O0SCIIEUMBACT JOCTIDKEHUE OOYYAIONIUMHUCS CISAYIOUIUX JTUYHOCTHBIX
PE3yIbTaTOB peaTn3aIliy MPOTPaMMbl BOCHIHTAHUS:

Oco3Hamui ce0s TPaKTAHMHOM U 3alITUTHUKOM BEJIMKOH CTPaHBI.

JIP 1

TIpossistomuii

IMPUBCPKCHHOCTD

aKTUBHYIO
MPUHIIUTIAM

TPaKIAHCKYIO
YECTHOCTH,

MO3ULIHIO,

JIEMOHCTPUPYIOIIUN
MOPSI0YHOCTH,

OTKPBITOCTH,

9KOHOMHMYECKH AaKTUBHBIH W y4YacCTBYIOIIMH B CTYIEHYECKOM U TEPPUTOPHATIBHOM
CaMOYIIpaBJI€HUU, B TOM 4MCJIE Ha YCJIOBHUAX JOOpPOBOJIbYECTBA, NPOLYKTUBHO
B3aUMOJICHCTBYIOIIMIA W  y4YacTBYIOIIMH B  JAEATENBHOCTH  OOILIECTBEHHBIX
OpraHH3alMH.

JIP 2

CoOnronaromiuii  HOpPMBI  TIPABOIIOPS/IKA, CIEAYIOIIUN HeanaM TPaKIaHCKOTO
obmecTBa, obecreueHnsT 0€30IIaCHOCTH, MPaB U ¢cBOOO rpakaad Poccuu. JIosmpHBIN
K YCTaHOBKAaM W TPOSIBICHUSAM IPEICTaBUTENCH CYOKYJIbTYp, OTIIMYAIOIIUNA UX OT
TPyl C JIECTPYKTUBHBIM W JICBUAHTHBIM TOBEACHUEM. J[eMOHCTPUPYFOIIUIA
HETPHUSITHE U NPEAYNPEKIAONINA CONUATLHO OMTACHOE MOBEJICHUE OKPYKAIOTHX.

JP 3

[IposBastonmii ¥ AEMOHCTPUPYIOUINM YBaXXE€HHE K JIOASIM TpPYAd, OCO3HAIOLIUI
LEHHOCTh COOCTBEHHOTO Tpyna. CTpemsimuiics K GOpPMUPOBAHUIO B CETEBOM Cpene
JUYHOCTHO M IPO(eCcCHOHATLHOTO KOHCTPYKTUBHOTO «ITU(PPOBOTO CIIEay.

JIP 4

JleMOHCTpUpYIOMNI MPUBEPKEHHOCTh K POJHON KYJIbTYpe, HCTOPUYECKON MaMATH

JIP 5
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Ha OcHOBe moOBu Kk Poawne, pogHOMy Hapomy, Majioil pOIWHE, NPUHATHIO
TPaAWIIMOHHBIX IICHHOCTEH MHOTOHAITMOHAJIIBHOTO Hapoaa Poccum.

HpOHBJ'IHIOI]_II/Iﬁ YBaXCHUC K JIIOAAM CTAPUICTO IMOKOJICHUA U 'OTOBHOCTL K YUACTHUIO
B COLIPIaJ'IBHOfI MOAACPIKKE U BOJIOHTCPCKUX NBUKCHUSAX.

JIP 6

Oco3Haromuil TPHOPUTETHYIO IEHHOCTh JIMYHOCTH YEJIOBEKAa; yBaKAIOIIHIA
COOCTBEHHYIO U UYXYI0 YHUKAIFHOCTh B Pa3IMYHBIX CUTYaIMsIX, BO BceX opMax H
BHJIAX JESITEIbHOCTH.

JIP 7

IIposBastomuit 1 JEMOHCTPUPYIOMIMM yBaKCHHE K MPEACTABUTEISAM Pa3IUUHbIX
STHOKYJIBTYPHBIX, COIIMATBHBIX, KOH()ECCHOHANBHBIX U UHBIX Tpyni. CompuyacTHBII
K COXPaHECHHIO, TPEYMHOKCHHUIO U TPAHCISILIUK KyJIbTYPHBIX TPaAULUNA U IIEHHOCTEH
MHOTOHAIIMOHAJIBHOT'O POCCUMCKOTO rOCYIapCTBa.

JIP 8

Colmromaromniuii ¥ IpornaraHIuPyOIINi IpaBmiia 3I0pOBOTO U Oe3omacHOro oOpasza
KU3HH, CIIOPTa; MPEAyNpPEekKIAroIuil Jru00 TPEOJ0NeBaONINiA 3aBUCUMOCTH  OT
aNKOroJIsl, TabaKka, MCUXOAKTUBHBIX BEIIECTB, a3apTHHIX UTP U T.J. COXpaHSIONIHA
TICUXOJIOTHYECKYI0 YCTOWYMBOCTh B CHUTYaTUBHO CJOXHBIX WU CTPEMUTEIHHO
MEHSIFOIIIUXCS CUTYAITHSIX.

JIP 9

3a00TAIHIiCS 0 3aITUTe OKPYKAIOIICH Cpelibl, COOCTBEHHON M Uy)KOH 0€30IIaCHOCTH,
B TOM 4YHCJIe IIU(POBOH.

JIP 10

IIposBastonuii yBa)KEHWE K JCTETUYECKUM IICHHOCTSM, OOJaNafoIMi OCHOBAMH
JCTETHYECKOHN KYIbTYPHIL.

JIP 11

[MpuHUMarONUi ceMeiHbIe IEHHOCTH, TOTOBBIA K CO3J[AHUI0 CEMBbH M BOCITMTAHHIO
JeTell; TEMOHCTPUPYIONIMI HENPUATHE HACUIIUSA B CEMbE, yXO0Ja OT POIUTEIbCKOM
OTBETCTBEHHOCTH, OTKa3a OT OTHOLICHWH CO CBOMMH JIETbMH U WX (PHHAHCOBOTO
COJIepIKaHUSI.

JIP 12




OLIEHKA OCBOEHMSI YMEHU U 3HAHU
OCHOBHOH IICJIbIO OLICHKH TEOPETHYECKOro Kypca ydueOHo# muciuiuinael CIN.02 MHocTpaHHBIH 136K B cdepe npodeccuoHaabHON ASSITeIbHOCTH U HMOATBEPKIACHUE
cootBercTBHA 10 Tipodeccun 35.01.19 Mactep cagoBO-TapKOBOTO U JIAaHAIIA(THOTO CTPOUTEHCTBA SBJISETCA OLIEHKA YMEHUH U 3HAHHH.

OrneHKa OCBOCHHSI YMEHHIA ¥ 3HAHUH y4eOHON AUCIUIUIMHBI OCYIIECTBIISETCS HA OCHOBE CIIEIYIOIINX ITOKa3aTeNlei OIIEHKH Pe3yIbTaTa:

IIpuoGperennbIi PesyabTa OcHoBHBIE HaumenoBanne Kpurtepun onenku Yposen HaunmenoBanne KOC
NMPAKTHYECKHI OMBIT, T NoKa3aTe/u pasaeiia, TeMbl, @opMBI U METOIbI IIpomexyTou
OCBOEHHbIE YMEHUS U o0y4eHH OlleHKH MOATEMbI ocBboeH OlleHKH HBIH

3HAHUSA | pe3yJjbTaTa KOHTPOJIb
(OTIOP) it
1 2 3 4 5 6 7 8
YmMenust OK 02 | Uznaraer Baxxuyto | Pa3gen 1-4 DpPOHTAIBHBIH 1-2 Tekymuii KOHTPOJIb Hudd.3auer
CTPOUTH IpocThie | K ()4 | HHbOpMaLHIo 1o ompoc: NP NPOBeJeHUN:
BBICKa3bIBaHUA O ce0e U O OK 05 |-Teme Ouenka «5» -IIACBMEHHOT0/YCTHOTO
CBOCH TpOdeCcCHOHATEHOM Paccyxnmaer o Paznen 1-4 CTaBUTCA, eciau 1-2 onpoca; Hudd.3auer
NeATEeITLHOCTH; OK 09 (haxTax, COOBITHIX cTyneHT: 1) momHo U -TECTHUPOBAHUS;
B3aUMOJICHCTBOBATH B YwMmeer nmpaBwibHO | Pazmen 1-4 apryMeHTHPOBAHO 1-2 -OLICHKH Pe3yJIbTaTOB Hudd.3auer
KOJUICKTUBE, MPUHUMATh yIOTPEOIATH OTBEYaCT o CaMOCTOSITEIbHON
ydJacTie B JUajiorax Ha ApPTUKIM COJZIEP’KaHUIO paboThI (JIOKJIAI0B,
obmue u Wznaraer Baxknyio | Pasmen 1-4 3aJlaHus; 2) 1-2 pedeparos u T.1.) Hudd.3auer
npodecCuoHANbHBIE TEMBL; MH(OPMAIHIO TIO oOHapyXHBaeT IIpomexyTounas
IIPUMCHSATH pa3iIM4HbIC TEME, YMEET IIOHUMAaHHUEC aTTeCTanus
(hopMBbI W BHIBI YCTHOH H OTBEYaTh HA Marepuajia, MOXKET B (hopMe KOHTPOJILHBIX
MUCHMEHHOMN BOTIPOCHI 000CHOBAThH CBOH pabor
KOMMYyHHUKallun Ha Ymeet npaBwibHo | Pazmen 1-4 CyxAacHuA, 1-2 Hudd.3auer
WHOCTPAHHOM  SI3BIKE IIpU CTaBUTH IIPUMEHUTH  3HAHUSA
MEXINYHOCTHOM 5 CYLIECTBHUTENILHEIC Ha IpaKkTUKE,
MEXKYJIBTYPHOM BO MIPUBECTH
B3aUMO/ICUCTBUY; MHOKECTBEHHOE HE0OXO0MMbIe
NOHUMATh OOHIMH  CMBICI YHUCITO MpUMeEpHl HE TOJBKO
HCTKO HIPOU3HCCCHHBIX Brnageer texuukoit | Pazmen 1-4 no y4eOHHKY, HO H 2-3 Hudd.zager
BBICKA3bIBaHUI Ha 00IINe H IIEPEBO/IA TCKCTOB CaMOCTOSITETTHHO
0a3oBbIe TeXHHUIECKOM COCTaBJeHHbIE;  3)
npohecCHOHATBHBIE TEMBI, HAIPABJICHHOCTH u3JaraeT = Marepuan
MOHUMAaTh  TEKCTHI  Ha YMeer npasiisHo | Pasgen 1-4 MOCIIEAOBATENIEHO U 1-2 Tludd.3auer
0a30BbIC CTABMTE IPaBHJIBHO.




poheCCUOHAIBHBIC TEMBI,
COCTAaBIISAThH MPOCTHIC
CBSI3HBIC  COOONICHHS Ha
00IIIMe WM UHTEPECYIONIHe
poheCCUOHAIBHBIC TEMBI,

obmarscs (yctHO u
MUCHMEHHO) Ha
WHOCTPAaHHOM  sI3BIKE  Ha
npodeccruoHaabHbIC u

HOBCETHEBHBIC TEMBI;
HEePEBOIUTh  MHOCTPAHHBIC
TEKCTHl MPOPECCHOHATBHON
HaINpaBJIeHHOCTH (co
CIIOBapeMm);
CaMOCTOSTEIBHO
COBEPIICHCTBOBATh YCTHYIO
Y TUICbMEHHYO peyb,
HOMOJHSAT CIIOBAPHBII
3amac

3HaTh:

JIEKCUYECKUI u
rpaMMaTUYECKUN

MUHUMYM, OTHOCSIIUUCA K
ONHUCAHUIO MPEIMETOB,
CpPEICTB W  IPOIECCOB
podeCcCHOHATBEHOM
JIeATEIbHOCTH;

JIEKCUYECKU I u
rpaMMaTH4ECKUi

MUHUMYM,  HEOOXOIMMBII
JUIS 4YTEHWsS W TepeBoja
TEKCTOB
npohecCHOHANBHOMN
HAMpPaBJICHHOCTH (co
cJI0BapeM);
001eynoTpeOuTeNbLHBIE

CYHICCTBUTCIbHBIC
-UCKJIFOYCHUA BO
MHOKCCTBCHHOC
YHCJI0

CocraBnsier
CBSI3HBIM pacckas-
MPE3EHTALINIO O
npodeccun

Pasgen 1-4

Wznaraer BaxxHyIO
nH(pOpMAITHIO 110
TeMe

Pasgen 1-4

YMeeT npaBUIBHO
yHoTpeOIsATh
riaron “to be”

Pasgen 1-4

Bnageer TexHUKOII
UTEHUS C NOJIHLIM
TIePEBOIOM

Pasgen 1-4

IIpaBunbsHO
3a1a€T BOIIPOCHI,
WCIIONB3YSl TIaroi
“to be”.

Paszgen 1-4

Paccyxnaet o
MIPOYUTAHHOM,
JIEJTaeT BHIBOIBI

Paszgen 1-4

ITpaBuibHO
¢dopmupyer
OTpHULATEIbHBIE
MIpeIIIOKEeHHS,
WCTIONB3YS TIaroi
“to be”.

Paszgen 1-4

Wznaraer BaxxHyIO
nH(pOpMAITHIO 110
TeMe

Pasgen 1-4

Wznaraer BaxxHyIO
nH(pOpMAITHIO 110
TeMe, yMeeT
0TBEUaTh Ha

Pasgen 1-4

Onenka «»
CTaBUTCH, eclin
CTYyICHT JacT OTBET,
YAOBIIETBOPSIONINI

TeEM Ke
TpeOOBaHMIM, YTO U
IJIS OLIEHKH «5», HO

JIOTyCKaeT 1-2
OmMOKH,  KOTOpPBIE
caM ke UCTIPaBIISIET.
Onenka «3»
CTaBUTCS, eciu
CTYIEHT
oOHapyXHUBaeT

3HAaHHE U NOHUMAaHUE
OCHOBHBIX
MOJIOKEHUH JTaHHOTO

3aganusa, Ho: 1)
u3jnaraeT  MaTtepual
HETIOJTHO u
JOITyCKaeT
HETOYHOCTH B
oTIpe/IeIICHAN
MOHATUHN WIH
(hopmynHMpoBKe

MpaBwWi; 2) HE yMeeT
JIOCTAaTOYHO TITyOOKO

5 IOKa3aTeIbHO
000CHOBATh CcBOU
CYXKJICHHUSI u
MIPUBECTH CBOH
MIPUMEPHI; 3)
u3jJaraeT  Marepua
HEIIOCIIEN0BATEILHO

5 JIOTyCKaeT
OIIINOKH.

Onenka «2»

1-2

Hudod.3auer

1-2

Hudd.3auer

Hudd.3auer

1-2

Hudd.zager

1-2

Hudd.3auer

Hudd.3auer

1-2

Hudd.3auer

Hudd.zager

Hudd.3auer




TJ1aroJibl (oOmas u

npodeccruoHambHas
JIEKCHKA);

MpaBWja YTCHHUS TEKCTOB
npoheCCUOHANTBHOMN
HAIPaBJICHHOCTH;

MpaBwiia MMOCTPOCHUS
OPOCTBIX W CJIOXHBIX
MpEI0KEHU I Ha

podecCuOHATBLHBIE TEMEI;
MpaBWjia PEYEBOIO ITHKETA
U COLIMOKYJIbTYPHBIC HOPMBI
00IIIeHsT HA WHOCTPAaHHOM
SI3BIKE;

(opMBI W BHIBI YCTHOU H
MMACHEMEHHOM

KOMMYHUKALUH Ha
MHOCTPAaHHOM S3bIKE IIpU
MEXIMYHOCTHOM u
MEXKKYJIbTYPHOM
B3aMMOJAECHCTBUN

BOIIPOCKHL

3HaeT BUOLI
[J1arojoB, yMeeT
WX ynoTpeOsaTh B
Past Simple

Pasgen 1-4

Paccyxpaet o
MIPOYUTAHHOM,
JIeTaeT BHIBOABI

Paszgen 1-4

[IpaBunbHO
ynoTpeosieT
riaroisl was/were
B peuH.

Pasgen 1-4

Paccyxnaer o
IIPOYUTAHHOM,
JIEJIaeT BBIBOJBI

Pasgen 1-4

3agaéT BOMPOCH U
dbopmupyet
OTpULIATCIIBHBIC
MPCAJIOKCHHS B
Past Simple.

Pasgen 1-4

OmnuceiBaer
KapTHHBL,
yHoTpeOsis
COOTBETCTBYIOILY
10 JICKCHKY

Paszgen 1-4

VYnotpebnser
Bpems Present
Simple mpu
OIICAHUH
KapTHHBL.

Pasgen 1-4

Wznaraer BaxxHyIO
nH(pOpMAITHIO 110
TeMe

Pasgen 1-4

3HaeT yCTPONUCTBO
OpUTaHCKOTO

KUIINIIA, BIaeeT
JIEKCUKOM MO TeMe

Pasgen 1-4

CTaBUTCA, ecu
CTYJIEHT
00HapyXKHBaCT
HE3HAHUE OTBETa Ha
COOTBETCTBYIOLICE
3alaHue, JIOMyCKaeT
OIINOKHU B
(hopmynHpoBKe
onpeaeneHuin u
MIPaBHJI,
WCKaXaroIue 170'¢
CMBIC]I,
OecropsI09HO u
HEYBEpEHHO
u3JaraeT Marepual.
Ornenka «2»
OTMEYaeT TaKue
HEJOCTaTKH B
MOJIFOTOBKE

CTYJIeHTa, KOTOpPbIC
SIBJISTFOTCS
CEPhE3HBIM
HpeHHTCTBI/ICM K
YCTEITHOMY
OBJIAJICHUIO
MOCIIEAYIOITIM
MaTepUajIOM.

Tect:

«5» - ecim BepHBIE
OTBETHl COCTABJISIOT
ot 90% mo 100% ot
00I11eT0 KOJINYECTBA;
«4» - ecnu BepHbBIE
OTBETHl COCTABISIOT
ot 75% 1o 90%

oT o0111ero
KOJINYECTBA;

1-2

Hudd.zager

1-2

Hudd.3auer

1-2

Hudd.zager

Hudd.3auer

1-2

Hudd.3ager

Hudd.3auer

1-2

Hudd.zager

Hudd.zager

Hudd.3auer




VYnorpebnser Paznen 1-4 «3» - ecnu BepHBIE 1-2 Hudd.3ager
Bpems Present OTBETHl COCTABJISIOT

Simple mpu ot 50% no 75%;

COCTaBJICHHH «2» - eciu BEpHBIC

BOIIPOCOB OTBETHI COCTABJISIIOT

Cocrasnsier Paznen 1-4 menee 50%. 1-2 Hudd.zager
pacckas o TeMe IMpakTuyeckas

VYnotpebnser Paznen 1-4 padora: 1-2 Hudd.zager
Hapeuus Onenka  «5» -

4aCTOTHOCTH BBITIOJTHEHHE

Paccyxaer o Paznen 1-4 IPAKTHYECKOH 1-2 Hudd.3auer
IIPOYUTAHHOM, pa6OTI)I B 00BEME OT

JIENIAET BBIBOIbI 90% o 100 %.

Ynorpebser Paznen 1-4 Onenka  «4» - 1-2 Judd.3auer
BpEMsI Present BBIIIOJTHCHUEC

Continuous MPaKTHYECKOU

Bnazgeer Paznen 1-4 paboTsl B 00beME OT 1-2 Judd.3auer
uHpopmanueit no | Pasgen 1-4 70% no 90%. 1-2 Hudd.zager
TeMe, yMeeT Ornenka «3» -

OTBEYAaTE Ha BBITIOJTHEHHE

BOIPOCHI MPaKTUYECKON

Bnageer Paznmen 1-4 paboThl B 00BEME OT 2-3 Hudd.zager
IpaBHIaMH 50% mo 70%.

Nea0BOoi OueHka » -

TepenICKH BBIMOJTHCHHE

3amonusieT anketsl | Pasmen 1-4 NPaKTHYECKON 2-3 Hudd.3auer
qutst LleHreHCKOil pabotel B 0o0BeMe

BH3LL MeHnee 50 %.

YnorpebisieT Paznmen 1-4 1-2 Hudd.3auer
Present

Continuous u

Present Simple

Bnazgeer Paznmen 1-4 1-2 Hudd.3auer
MpaBUIaMHU

MPOBEICHUS

MIEPErOBOPOB.

Ynotpebaser Paznen 1-4 1-2 Hudd.zager
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Present Perfect B
YTBEPAUTEIbHBIX
Hpe,Z[JIO)KeHI/IHX

YMeeT mpoBOIUTH
cobeceoBaHUE U
0TBEYAaTh Ha
BOTIPOCHI

Pasgen 1-4

VYnotpebnser
Present Perfect B
BOIIPOCUTEIIBHBIX
1 OTPULATCIBbHBIX
MPCAJIOKCHHUAX

Pasgen 1-4

2-3

YMeeT nmucaTth
MMHUChMa JEJIOBOTO
XapaxkTepa

Paszgen 1-4

1-2

Hudd.3auet

[IpaBunbHO
yHnoTpeOsieT
HaCTOsIIIHE
BpeMeHa

Pasgen 1-4

2-3

Hudd.3auer

Bnaneer
MpaBUIaMHU
3aKJTIOYCHUS
JIOTOBOpa

Pasgen 1-4

1-2

Hudd.3auet

Paccyxpaet o
MIPOYUTAHHOM,
JIETIACT BBIBOJIBI

Paszgen 1-4

2-3

Hudd.3auer

Bnageet TexHUKOMI
YTEHUS C TOIHBIM
MIePEBOIOM

Pasgen 1-4

dudd.3auer

3HaeT
KOJIMYECTBEHHBIE
YUCIIUTENbHBIE

Pasgen 1-4

Hudd.3auet

Hznaraet
OCHOBHYIO
nH(pOpMAITHIo 110
TeMe

Paszgen 1-4

1-2

Hudd.3auer

[TpaBusibHO

Pasgen 1-4

1-2

Hudd.3auet

Hudd.3auet

Hudd.3auer
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yHoTpeosier
HOPSAIKOBBIC
YHUCIIUTEIbHBIC

Wznaraer
OCHOBHYIO
nH(pOpMAITHIO 110
TEME

Pasgen 1-4

VYnotpebnser
MpeIIoTH
BPEMEHH B PEYH.

Pasgen 1-4

1-2

Paccyxpaert o
MIPOYUTAHHOM,
JleaeT BBIBOJBI

Paszgen 1-4

1-2

dudd.3auer

Yrotpebuser
MPEIIOT |
BPEMEHHU B peuu

Paszgen 1-4

Hudd.3auet

Wznaraer
OCHOBHYIO
UHPOPMALHUIO 10
TeMe

Paszgen 1-4

Hudd.3auet

Biageet TexHUKONI
YTEHUS C TTOTHBIM
MIEPEBOAOM

Paszgen 1-4

Hudd.3auet

VYnotpebnser

“some”, “any” B
peyn.

Pasgen 1-4

1-2

Hudd.3auet

Wznaraer
OCHOBHYIO
nH(pOpMAITHIO 110
TEME

Pasgen 1-4

1-2

Hudd.3auet

Ynorpebaser‘som
eone”, “anyone”,
“something”,

“anything”.

Pasgen 1-4

Hudd.3auer

Bnageet TexHUKOMI
YTEHUS C TOIHBIM
MIEPEBOOM

Pasgen 1-4

1-2

Hudd.3auet

Hudd.3auer

Hudd.3auet
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Bnageer
TEeMaTHYECKOUN
JIEKCUKON

Pasgen 1-4

Wznaraer
OCHOBHYIO
nH(pOpMAITHIO 110
TEME

Pasgen 1-4

Bnaneer Texuukoii
YTEHUS, yMEET
OoTBeYaTh Ha
BOIPOCHI

Pasgen 1-4

1-2

Hudd.3auet

VYnotpebnser
CTPYKTYpHI “Used
to do” B peun.

Pasgen 1-4

1-2

dudd.3auer

Wznaraer
OCHOBHYIO
nH(pOpMAITHIO 110
TEME

Pasgen 1-4

1-2

Hudd.3auet

VYnotpebnser
“used to do” u Past
Simple.

Pasgen 1-4

1-2

Hudd.3auer

Paccyxpaert o
MIPOYUTAHHOM,
JleaeT BBIBOJBI

Paszgen 1-4

Hudd.3auer

Bnageer ocHOBHOMI
nHpOpMaLuen mo
TeMe

Paszgen 1-4

Hudd.3auet

Biageer
JIEKCUYECKOU
TEPMUHOJIOTHEH
1o TeMe

Paszgen 1-4

1-2

Hudd.3auet

3HaeT cTeneHu
CpaBHECHHS
MPWIATaTeIbHBIX

Paszgen 1-4

1-2

Hudd.3auet

Paccyxnaer o
IIPOYUTAHHOM

Pasgen 1-4

Hudd.3auet

3HaeT cTeneHu

Paszgen 1-4

Hudd.3auet

1-2

Hudd.3auer

Hudd.3auet
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CpaBHEHUS
MIpUIaraTeIbHbIX-
HCKITFOYEHUN

YMeeT oTBeUaThH
Ha BOIIPOCHKI, BECTH
JTUCKYCCHIO

Pasgen 1-4

Brageer ocHOBHOMI
nHpOpMaLuen mo
TeMe

Paszgen 1-4

Bnaneer Texumkoi
YTEHUS, YMEET
OTBEYaTh Ha
BOITPOCHI

Paszgen 1-4

Hudd.zager

Yrotpebuser
CTpajaTeIbHbINA
3aJI0T HACTOSIIIETO
BpEMEHU

Paszgen 1-4

Hudd.3auer

Bnaneer Texumkoi
YTEHHS C MOTHBIM
MEPEBOIOM TEKCTa
TEXHUYECKOI 0
XapaxkTepa

Paszgen 1-4

Hudd.3auer

VYMeert 3a/1aBaTh
BOIIPOCHI,
HCIIOJIB3YS
CTpajaTeIbHbINA
3aJ10T

Pasgen 1-4

1-2

Hudd.3auer

YMeeT oTBEedaThH
Ha BOIIPOCHI, BECTH
JIUCKYCCHIO

Paszgen 1-4

1-2

Hudd.3auer

VYnotpebnser
cTpajaTeabHbIN
3aJI0T B
MpouieAnemM
BpPEMEHH.

Pasgen 1-4

1-2

Hudd.zager

Brageer ocHOBHOMI
nHpOpMaLuei no

Paszgen 1-4

1-2

Hudd.3auer

Hudd.3auer

Hudd.3auer
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TEMC

YMeeT oTBeUaThH
Ha BOIIPOCHI, BECTH
JTIUCKYCCHIO

Pasgen 1-4

VYnotpebnser
MOJAJIbHBIE
rJ1aroiasl “can’,

“may”.

Pasgen 1-4

1-2

Hudd.3auer

Bnaneer
MEePEeBOJIOM TEKCTa
MTyOJINIIUCTUYIECKO
ro Xapakrepa

Pasgen 1-4

1-2

Hudd.3auer

VYnotpebnser
MOJIaJILHEIE
raarois! “must”,
“need to”, “ought
to”, “need”,

“should”.

Pasgen 1-4

dudd.3auer

YMeeT oTBeUaThH
Ha BOIIPOCHKI, BECTH
JIUCKYCCHIO

Pasgen 1-4

1-2

Hudd.3auet

Bnageer ocHOBHOMI
nHpOpMaLuei mo
TeMe

Paszgen 1-4

dudd.3auer

Bnageer
MEPEBOJIOM TEKCTa
MyOIUIICTHIECKO
ro Xapakrepa

Paszgen 1-4

Hudd.3auet

Yrotpebmuser
YCIIOBHBIC
MIPEITIOKCHYS B
peuun

Paszgen 1-4

1-2

Hudd.3auet

VMeeT oTBeUaTh
Ha BOIPOCHI MO
TeMeE, BECTH
JTIACKYCCHIO

Paszgen 1-4

1-2

Hudd.3auet

Ynotpebaser

Pasgen 1-4

1-2

Hudd.3auet

Judd.3ager
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COIO3EbI B
MIPpUAATOYHBIX
MMPEATTOKCHUAX

Bnaneer
JIEKCHYECKHUM
MHHAMYMOM TIO
TeEME,
yHoTpeOmsieT ero B
peun

Pasgen 1-4

Ymotpebienue
MPaBUILHO
BpEMEHaA IpH
00pa3oBaHHH
YCIIOBHBIX
NPEAJIOKCHUI

Paszgen 1-4

1-2

Hudd.3auer

YMeeT oTBeUaThH
Ha BOIPOCHI 110
TeEME

Pasgen 1-4

Bnaneer
paBUIaMu
COTJIaCOBAHUS
BPEMEH B
MMCbMEHHOHN peuu

Pasgen 1-4

Hudd.3auer

1-2

Hudd.3auer

YMeeT oTBEeYaThH
Ha BOIIPOCHI, BECTH
JIUCKYCCHIO

Paszgen 1-4

Hudd.3auer

Bnaneer
paBUIaMu
COTJIaCOBAHUS
BPEMEH B
KOCBEHHOU peun

Pasgen 1-4

1-2

Hudd.3auer

Brageer ocHOBHOMI
nHpOpMaLuen mo
TeMe,
JIEKCHYECKUM
MUHHMYMOM

Paszgen 1-4

1-2

Hudd.zager

Hudd.3auer




TunoBble 3aXaHusl AJsl TEKYIIEr0 KOHTPOJIA YCIeBaeMOCTH
KoMILIeKT TeCcTOBBIX 3aJaHuI

Paznen 1. UcTopusi pa3Butusi rpaguyeckoro qu3aiHa.
3aoanue 014 ycmHuozo onpoca no memam

1)
2)
3)
4)
5)
6)
7)
8)
9)
10)
11)
12)
13)
14)
15)
16)
17)
18)
19)
20)
21)
22)
23)
24)

When did the term “graphic design” appear?
When did Frank Mason Robinson create the classic Coca Cola logotype?
When did new styles and technologies emerge rapidly?
When did the digital revolution come?
Did advertising exist in ancient times?
When did photography begin replacing illustrations in graphic design?
What did post-modernism bring to design?
Do develop and what graphic produce designers?
Gather do relevant how information designers?
Designers a what to time do devote considerable?
Graphic why use computer designers do packages software?
The design who designers do the present completed?
Sketches do how graphic or prepare designers layouts?
In what ways are independent schools different from state schools?
What are the most common rules in British schools?
Is school in Russia different from school in Britain? In what way?
What are the advantages and disadvantages of both systems?
What type of school do you go to?
What subjects do you study? What are your favourite ones? What do you do at those lessons?
What’s the school year like?
What’s your school day like?
What are the rules and the punishments at/in your school? Do you agree with all of them?
How many exams do you take? In what subjects? Do you think that they are necessary?
Does your school offer any activities outside the normal time-table (extra activities)? Do you

take part in any of them?

25)

days?

26)

Are there any special traditions at/in your school? What are they? What do you do on those

What do you think your job will be? What would you like to do when you finish school?

Paznen 2 Ilpodeccus nu3zaiinep
3adanue 014 yCMHO20 ORPOCA RO MEMAM

Who can graphic designers be employed by?
Why do all designers face frustration?
What must graphic designers be familiar with?
What do designers show to employers?
Why do designers need to be well-read, open to new ideas and influences?
Why will graphic designers with Web site design and animation be especially needed?
What skills are important for designers?
Skills that are important for designers.
The areas of graphic design to specialize in.
Computer graphics and design software.
What is the role of mass media in the life of contemporary society?
What is implied under the term "mass media™?
What do you know about the Internet?
What can you say about the press?
When did the first newspapers appear in England?
What was the first English daily?
What role do newspapers play today?
Avre British newspapers homogeneous?
In what way do quality newspapers differ from the popular ones?
What quality newspapers can you name?
What information do quality newspapers contain?



22.
23.
24.
25.
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What are popular newspapers?

When did the first newspapers appear in America?
How can American newspapers be classified?
Does a national press exist in the USA?

Paznen 3 UckycerBo B Poccnu u 3apy0eKHBIX CTpaHax.
3adanue 014 yCHHO20 ORPOCA RO MEMAM

Do develop and what graphic produce designers?

Gather do relevant how information designers?

Designers a what to time do devote considerable?

Graphic why use computer designers do packages software?

The design who designers do the present completed?

Sketches do how graphic or prepare designers layouts?

What is the first step in developing a new design?

What do graphic designers produce?

What factors do graphic designers consider?

How do designers gather relevant information?

How do graphic designers prepare sketches or layouts?

When does the employee have to pay the deductible?

Who do they present the completed design to?

Why do graphic designers use specialized computer software packages?

How much is the deductible depending on the plan?

Various techniques used by graphic designers.

Specialized computer software packages that help designers to develop their designs.
The most effective ways to solve communications problems by graphic designers.
What is another type of health care available to many workers?

What is an HMO?

Why do HMOs emphasize preventive health care?

How do citizens who cannot afford private medical insurance receive medical coverage?
What is Medicaid?

What varies greatly from state to state?

Why has the government decreased Medicaid services?

How has the government decreased them?

Pazoen 4 KyabTypa U TPagulMy CTPaHbI H3y4a€MOr0 si3bIKA.
3aoanue 01151 yCHHO20 ORPOCA NO MeMaM

Why factors designers consider internal do and external?

Why investments in design of poster and show bills so profitable are?

What the most type is of advertising printings popular?

What magazines the role of a is cover for books and?

What a company is the best solution to differentiate?

What is a necessary attribute for a business person?

What are the most popular and effective methods to advertise the products to customers?
Why are printings so important for big companies?

What are the ways to attract numerous clients?

What role do prospects, catalogues and menus play for companies?

What technologies do graphic designers use to satisfy their clients?

The role of printings in modern life.

The most popular types of advertising printings.

Promotional leaflets created by graphic designers.

What is the main way in photo design to influence visitors and potential clients?
What do comics feature?

What is the main function of cards?

What will enhance the image of a company and its respectability?



19.
20.
21.
22.
23.
24.
25.
26.
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What can working in book design mean?

What programs are used for layout of full books?

Is it possible to classify Russian newspapers into quality and popular?
Avre there a lot of magazines in Russia today?

When did radio appear?

Did it take radio long to be a reality?

Has radio lost its importance with the appearance of TV and the Internet?
When was TV invented?

Pazngen 5 I[eJ'lOBaH nepenucka, 1€/J10Bbi€ NIEPEroBOpPbI

3aoanue

37.
Internet?
38.

o YCmMHO20 onpoca no memam
Why has concrete been wide spread for so long?
What’s reinforced concrete?
What material is used for skyscrapers? Why?
Which metals and alloys popular in design do you know?
Which are the possible ingredients of glass?
What’s the history of the term “plastic’?
Which materials are considered natural/synthetic? Give examples.
Avre fabrics used in modern architecture?
Which types of dwelling are built from clay?
What’s the main disadvantage of rock?
What makes thatch a popular building material?
Which materials can be made out of wood?
Why does wooden architecture remain popular?
What factors influence wood quality?
What’s concrete used for?
A placement of objects according to visual weight.
The ultimate goal of decorating a room.
The most common shapes in our homes.
What do the brothers do after a warm-up and a chat?
What does the child like to wear?
Why does the boy enjoy his trip to Daniel's school?
Is he fussy about his food?
Does the boy find his days boring?
How does he spend the afternoons?
Whom does he enjoy visiting most? Why?
When does the boy go to bed?
Ishe a TV addict?
How does the boy entertain himself at bathtime?
What does he do before the light goes out?
What museum in the UK you would like to visit?
What was the last Museum you visited?
What libraries do you use? What are the advantages and disadvantages of online libraries?
Do you like American cinema? What was the last movie you saw?
What do you know about theatres in the UK?
What theater in Russia do you consider the best, most famous?
Do you play sports? What is your favorite sport?
How do you get information? Do you watch TV, read Newspapers or search for it on the

What do you know about television and newspapers in the UK and USA? Tell us about your

favorite TV channel, newspaper or magazine.

Pa3nen 6 Llnudposas neyarn
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3aodanue ona ycmnozo onpoca no memam

CoNUrWNE

25.

What is the usual path in designing album cover art?
What is the decisive argument that can help a customer to make the final decision?
Why are shapes at the root of graphic design?
What is the key to successful graphic design?
How will negative space impact a design?
What is the most useful tool for shape creation?
What do form and space imply?
What forms are called two dimensional?
What forms are called three dimensional?
What can lead to the desired result?
Shapes are at the root of graphic design.
The ways to categorize form and shape.
Current graphic software.
What do the brothers do after a warm-up and a chat?
What does the child like to wear?
Why does the boy enjoy his trip to Daniel's school?
Is he fussy about his food?
Does the boy find his days boring?
How does he spend the afternoons?
Whom does he enjoy visiting most? Why?
When does the boy go to bed?
Ishe a TV addict?
How does the boy entertain himself at bathtime?
What does he do before the light goes out?
What museum in the UK you would like to visit?

Paznea 7 OcHOBHbIE BU/IbI IEYATHON MPOAYKIMHU
3aoanue 0115 yCHHO20 ORPOCA NO MeEMAM

What does professional branding include?
What is brand from a legal side?
What does “Business week” regularly publish?
When was the idea of branding as a way of product definition greatly developed?
What is one of the main promotional and marketing instruments of any modern company?
What is the purpose of corporate ID?
What do logo and trademark convey?
How can a client recognize a product of a company?
What date is it today?
What is the date today?
What is today’s date?
What month is it?
What month are we in?
When will you arrive to Tokyo?
When was the Battle on the Ice fought?
What time is it (now)?
What is the time? — Komoputit uac?
Could you tell me the time, please?
What time does the train leave?
When does the train leave?
What was the last Museum you visited?
What libraries do you use? What are the advantages and disadvantages of online libraries?
Do you like American cinema? What was the last movie you saw?
What do you know about theatres in the UK?
What theater in Russia do you consider the best, most famous?
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26. Do you play sports? What is your favorite sport?

217. How do you get information? Do you watch TV, read Newspapers or search for it on the
Internet?

28. What do you know about television and newspapers in the UK and USA? Tell us about your

favorite TV channel, newspaper or magazine.

Paznen 8 Odopmiienne KHUT.
3adanue 014 yCHHO20 ONPOCA NO MEMAM

1. Why aren’t non-profit organizations typical advertising clients?

2. What is the main purpose of designing advertisements?

3. What are the major types of advertising?

4, What is the most effective mass-market advertising format?

S. What effects can an advertiser use to persuade you go out and buy something?
6. What is a new format of adverting that is growing rapidly?

7. Can we confirm that advertising is a powerful educational tool capable of reaching and
motivating large audiences?

8. What is public service advertising?

9. The process of devising names for products.

10. An ideal brand name.

11. Can you devote yourself full-time to devising names.

12. What kind of responsibility for health care has the US evolved today

Pa3znen 9 @opma, pazmep, NPOCTPAHCTBO B rpaduyeckoM au3aiiHe
3adanue 011 yCMHO20 ORPOCA NO MEMAM

1) What is packaging as a coordinated system?

2) What is package labelling?

3) What natural materials did the first packaged use?

4) What objectives do packaging and package labelling have?
5) What are technologies related to shipping containers?

6) What does package design start with?

7) What does package development involve?

8) What do three R’s stand for?

9) Packaging — the science, art and technology.

10) Package design techniques.

11) Materials used in package industry.

12) What do some policies provide?

13) How much is the deductible depending on the plan?

14) What do some insurance plans offer?

15) What is another type of health care available to many workers?
16) What is an HMO?

17) Why do HMOs emphasize preventive health care?

18) What do medical experts credit HMOs with?

19) How many people did HMOs serve in 19872

20) How do citizens who cannot afford private medical insurance receive medical coverage
21) What is Medicaid?

22) What varies greatly from state to state?

23) Why has the government decreased Medicaid services?
24) How has the government decreased them?

Pa3znen 10-11 u3aiin TOPropoii Mapku KOMNaHUH, pa3padoTKa, NPOIABHKEHHE
3aoanue 0115 yCMHO20 ORPOCA NO MeMaAM

1. What disciplines does the work of an interior designer draw upon?
2. What areas of design are becoming increasingly popular?

3. What does ergonomic design include?

4, What is green design?
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S. What areas can designers specialize in?

6. The advantages of interior design profession.

7 How can interior designers create positive changes in people’s lives?
8 Private and public interior spaces.

9. How many cold days are there in the year?

10. Avre there three months in each season?

11. Is there a pencil in your hand now?

12. Is there any snow in the streets now?

13. Where do you live?

14, What is the difference between cities and villages?

15. What places are there in your city (town)?

16. What kinds of activities are there in your school?

17. Which picture is the view from your window?

18. Where is your school situated?

19. What transport has got only two wheels?

20. What is the most comfortable and the fastest way of travelling?
21. How many ways of travelling do you know?

22. What is your favourite kind of transport? Why?

23. Do you like to travel?

24. Do you prefer to travel by sea or by plane?

25. What can you see while travelling by car?

26. Have you got a watch? What time is it now?

217. What are you doing now?

28. What will you be doing this time tomorrow?

29. What were you doing at six o'clock in the evening yesterday?
30. If you were a millionaire, how would you spend your money?
31. If you were free today, where would you spend the day?

32. If friends come to visit you tonight, how will you entertain them?
33. What are you going to do tonight?

Paznen 12 Pexiama
3adanue 014 yCHHO20 ORPOCA RO MEMAM

1) What is an interior designer responsible for?

2) What education is necessary for entry-level positions?

3) What are the main concerns of interior designers?

4) What can good design boost? Must interior designers be able to understand building and fire
codes?

5) What types of building do interior designers plan?

6) Why do designers frequently collaborate with building contractors?

7) What problems faced programmers in the 1940’s and 1950's?

8) Why were the first programs «complex» and «time-consuming»?

9) What are the basic functions of operating system?

10) What does the abbreviation DOS mean?

11) What company developed the first version of DOS operating system? For what purpose was it
done? Was the new operational system successful?

12) What is the difference between the PC-DOSandMS-DOS?

13) What does the abbreviation NT stand for? Is NT DOS-compatible?What are the basic
requirements for NT?

14) Who is the developer of 0S/2?

15) What makes UNIX so different from the other operational systems?

16) What are the special features of Windows95, Windows98, Windows 2000?

17) Why did your decide to study at our University?

18) What professions do your know?

19) Which of them require the knowledge of foreign languages? 83. What is an interpreter?

20) What's the difference between an interpreter and a translator?
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21) What's the difference between " to take an exam™ and " to pass an exam" ?

22) Which are the most prestigious professions today?

23) Science and technology constantly create new jobs. Can you name any of them?

24) Will people work less in the future? Why do you think so?

25) Experts say that we'll have to change jobs more often in the future? Do you know why?
26) Are you optimistic about the future? Are you fond of reading?
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Tumnosble 3a7aHUA 1A MPOMEKYTOYHOI0O KOHTPOJISA 3HAHUH U yYcneBaeMoCTH oﬁyqammnxcn

ANOD3AYETAIIMOHHBIE BWJIETBI cocraBiensl Ha ocHoBe paboueii mporpammbr  CI.02
WnoctpanHblii 361K B MpO(ECCHOHATIBHON  JAEATENPHOCTH B  COOTBeTCTBHM ¢ DenepaibHbIM
TOCYJaPCTBEHHBIM O0pPa30BaTEIBHBIM CTAHAAPTOM CpeaHero mpodeccrmoHanbHOrO 00pa30BaHUs IO
cnenuanbHocTH 35.01.19 Mactep cajioBO-TIapKOBOTO M JIAHAIIA(QTHOTO CTPOUTENBCTBA, H MPETHA3HAYCHEI
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IlepBoe 3amanme mpencTaBisieT coOOM dYTeHHWEe W TepeBox MpodeccrmoHampbHOrO TekcTa obbeMom 400
NeYaTHBIX 3HaKOB. BTOpoe - cocTaBieHne MOHOJIOTHYECKOTO BBICKa3bIBAHMS 110 3alaHHOM TeMaThKe.

J1s MOATOTOBKH OTBETa HA BONPOCHI OMJIETa CTyAEHTaM NPEA0CTaBIAeTCs 15 MUHYT.

OrneHnBaTh OTBET MOXKHO, UCXOS M3 MAaKCUMyMa B 5 0allIoB 3a KaKIBIH BOIIPOC U BBIBOS 3aTE€M CpeIHUI
oai1 Ha JIudd.3aueT.
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3aganune Nel npoumTaiiTe 1 MepeBeInTe TEKCT

How the Past Influences the Present

The history of graphic design can serve as an excellent source of inspiration, especially if you study how art
and technological developments influenced certain designers. While the entire history of graphic design is
way too long, here are some interesting details to note.

Advertising existed in ancient times. Egyptians wrote sales messages and designed wall posters on papyrus,
while politicians in Pompeii and ancient Arabia created campaign displays.

The lines between graphic design, advertising, and fine art often blurred together until the mid-1800s. At that
time, Henry Cole explained the importance of graphic design to his government (in Great Britain) in the
Journal of Design and Manufactures. Cole went on to become influential in the growth of design education.
You can see an incredibly successful example of a logo as

far back as 1885, when Frank Mason Robinson created the classic Coca Cola logotype. Yet the actual term
“graphic design” didn’t appear until 1922, when it was coined by the type

designer, illustrator, and book designer William Addison Dwiggins.

Throughout the 20th century, new styles and technologies emerged rapidly, each one exerting some
influence on graphic design. For instance, the Bauhaus movement embraced mass

production and the new machine culture after World War [; after World War Il photography began replacing
illustrations in most graphic design, and post-modernism brought new materials, bright colours, and humour
to design. And of course, with computers came the digital revolution.

Hopefully you’ll look further into some of these design movements. After all, who says Art Nouveau can’t
be used in a digital format, and computer fonts can certainly recreate ancient

calligraphy. Perhaps graphic designs of the past can help enhance your own work in original ways today.
3ananne Ne2 oTBeThTE Ha BOMPOCHI

1. When did the term “graphic design” appear?

2. When did Frank Mason Robinson create the classic Coca Cola logotype?

3. When did new styles and technologies emerge rapidly?

4. When did the digital revolution come?

5. Did advertising exist in ancient times?

6. When did photography begin replacing illustrations in graphic design?

7. What did post-modernism bring to design?

3aganne Ne3 npouMTaiiTe U epeBeIuTe TEKCT

Graphic designers

Graphic designers - or graphic artists - plan, analyze, and create visual solutions to communications
problems. They find the most effective way to get messages across in print and electronic media using
colour, type, illustration, photography, animation, and various print and layout techniques. Graphic designers
develop the overall layout and production design of

magazines, newspapers, journals, corporate reports, and other publications. They also produce promotional
displays, packaging, and marketing brochures for products and services, design

distinctive logos for products and businesses, and develop signs and signage systems -called environmental
graphics - for business and government. An increasing number of graphic design-

ers also develop material for Internet Web pages, interactive media, and multimedia projects. Graphic
designers also may produce the credits that appear before and after television programs and movies. The first
step in developing a new design is to determine the needs of the client, the message the design should
portray, and its appeal to customers or users. Graphic designers consider cognitive, cultural, physical, and
social factors in planning and executing designs for the target audience. Designers gather relevant
information by meeting with clients, creative or art directors, and by performing their own research.
Identifying the needs of consumers is becoming increasingly important for graphic designers as they
continue to develop corporate communication strategies in addition to creating designs and layouts.
Graphic designers prepare sketches or layouts - by hand or with the aid of a computer - to illustrate their
vision for the design. They select colours, sound, artwork, photography, animation, style of type, and other
visual elements for the design. Designers also select the size and arrangement of the different elements on
the page or screen. They may create graphs and

charts from data for use in publications, and they often consult with copywriters on any text that
accompanies the design. Designers then present the completed design to their clients or art

or creative director for approval. In printing and publishing firms, graphic designers also may assist the
printers by selecting the type of paper and ink for the publication and reviewing
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the mock-up design for errors before final publication.
3ananne Ned4 oTBeTbTE Ha BONPOCHI

1. Do develop and what graphic produce designers?

2. Gather do relevant how information designers?

3. Designers a what to time do devote considerable?

4. Graphic why use computer designers do packages software?
5. The design who designers do the present completed?

6. Sketches do how graphic or prepare designers layouts?

3ananne Ne5 nmpouyuTaiiTe U mepeBeIUTE TEKCT

Work environment and professional training

Work environment and professional training Working conditions and places of employment vary. Graphic
designers employed by large advertising, publishing, or design firms generally work regular hours in well-
lighted and comfortable settings. Designers in smaller design consulting firms and those who freelance
generally work on a contract, or job, basis. They frequently adjust their workday to suit their clients'
schedules and deadlines. Consultants and self-employed designers tend to work longer hours and in smaller,
more congested, environments. Designers may work in their own offices or studios or in clients' offices.
Designers who are paid by the assignment are under pressure to please existing clients and to find new ones
to maintain a steady income. All designers sometimes face frustration when their designs are rejected or
when their work is not as creative as they wish. Graphic designers may work evenings or weekends to meet
production schedules, especially in the printing and publishing industries where deadlines are shorter and
more frequent. Graphic designers must be familiar with computer graphics and design software. A bachelor’s
degree in graphic design is usually required. Creativity, communication, and problem-solving skills are
important, as are a familiarity with computer graphics and design software. Jobseekers are expected to face
keen competition; individuals with Web site design and animation experience will have the best
opportunities. Graphic designers must keep up with new and updated computer graphics and design
software, either on their own or through formal software training programs. Graphic designers must be
creative and able to communicate their ideas visually, verbally, and in writing. They also must have an eye
for details. Designers show employers these traits by putting together a portfolio - a collection of examples
of a person's best work. A good portfolio often is the deciding factor in getting a job.

3ananne Ne6 0TBeThTE Ha BONMPOCHI

1. Who can graphic designers be employed by?

2. Why do all designers face frustration?

3. What must graphic designers be familiar with?

4. What do designers show to employers?

5. Why do designers need to be well-read, open to new ideas and influences?

6. Why will graphic designers with Web site design and animation be especially needed?

7. What skills are important for designers?

3aganue Ne7 npouyMTaiiTe U nepeBeIuTe TEKCT

Printings

Printings comprise an essential part of the company corporate image. Designers use only state-of-the art
technologies and consider all internal and external factors in order to reach the

effect clients are aspiring to in their concept implementation. Promotional leaflets are one of the most
popular and effective methods to advertise the products to customers. Booklets.

Combining all cost-effective advantages and high information value, booklets are one of the most efficient
and wide-used types of advertising printings. Graphic designers create booklets that combine clear
informational content with beautiful layout and design.

Prospects, menus and catalogues.

Well-designed multi-illustration prospect, menu or catalogue will work for the company image for a very
long time, making it stand out among other peers and attracting new clients. Designers can create colourful
printings that exceed all client’s expectations.

Posters and show bills. Hundreds or even thousands of people can see them, that is why investments in
design and development of posters and show bills are so profitable. Graphic

designers create high quality products that will help you become popular.

Calendars are the most popular type of advertising printings. There is no better practical business gift than a
calendar. Designers can create a calendar with a company logo, which clients and partners will remember for
a long time. Invitation and greeting cards. Designers create cards that
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will satisfy all your needs.

Book and magazine layouts. Qualitative print and informative texts are not enough for the modern reader.
Creative design, illustrations and pictures are also important for the consumer, they to attract a huge audience
of readers. Covers for books, magazines, audio and video. Cover must attract consumer’s attention and have
an informative content. Designers help to make the products attractive for clients.

Diplomas, certificates and muniments. Your clients are aware that diplomas, certificates and muniments
suggest qualitative competitive abilities of any company or enterprise. Folders, blanks, envelopes. High
quality printing products with your logo deliver a corresponding image for you. They will attract numerous
clients, who will recognize your company at one glance at a folder, blank or envelope.

Business cards are a necessary attribute for a business person. Creative and unique design for your business
card is the best solution to differentiate your company.

3ananne Ne§ oTBeThTE Ha BONPOCHI

1. Why factors designers consider internal do and external?

2. Why investments in design of poster and show bills so profitable are?

3. What the most type is of advertising printings popular?

4. What magazines the role of a is cover for books and?

5. What a company is the best solution to differentiate?

3aganne Ne9 npoumTaiiTe U epeBeInTe TEKCT

Designing Album Cover Art

Many designers who work on album cover art work on a freelance basis and are hired on a per-project basis.
If you want to work as a freelance designer, you may find you have to start

out designing a few albums covers for free to build up a portfolio of work. Once you get started, if people are
pleased with what you're producing, then you will likely find that most of

your work comes to you through referrals. Not all designers are

freelancers, however, and some record labels have graphic designers on staff to handle these responsibilities
in-house. Education in graphic design is the usual path into designing aloum

cover art. You need familiarity with graphic design software programs and the basics of design. You'll also
need to learn how to communicate properly with printers about colours, paper, and other facets of your final
design so that the printing comes out as everyone envisioned it. Obviously, you need some creative ability
and familiarity with music is a must - most genres have a typical "feel" for the find of cover art they use, and
you should be able to listen to music and come up with a design that compliments it. Unlike some other jobs
in music, pay for designers doesn't change depending on how many copies an album sells.

That can be a good thing AND a bad thing. Unless you are a designer on staff at a label, you will be working
on a per campaign basis, charging one flat fee for your work. As you get started, you will likely have to do a
few jobs for free to get a foot in the door. The exact pay varies wildly depending on the kinds of labels and
artist you work with, and as you work, you'll get a feel for the going rate in your sphere. You can charge
different rates depending on the amount of work involved.

3ananne Nel) oTBeThTE HA BONPOCHI

1. What is a necessary attribute for a business person?

2. What are the most popular and effective methods to advertise the products to customers?

3. Why are printings so important for big companies?

4. What are the ways to attract numerous clients?

5. What role do prospects, catalogues and menus play for companies?

6. What technologies do graphic designers use to satisfy their clients?

3ananne Nell npouuTaiiTe U mepeBeauTe TEKCT

Ilustrations and photo design

Illustration is irreplaceable to boost promotion and recognition of your business among clients and partners.
Illustration and photo will enhance your company image and respectability.

Illustrations for books, newspapers and magazines. Illustration is wizardry, and designers bring a touch of
magic to book, newspaper and magazine pages. Cards are the right way to congratulate colleagues, clients or
partners, and to remind of your company. A colourful bright card in an original envelope with an exclusive
design and elements of your corporate style will leave an unforgettable impression about your company.
Comics often feature different fairy tale characters, sometimes such characters are even represented
allegorically. A graphic designer is ready to create for you characters you need and to represent them
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graphically in any file format. Caricatures. When developing a creative concept for advertising campaign, it
is often necessary to introduce a character, who will serve as a basis for all ad strategy. Sometimes such
characters are presented as pictures or interactive caricatures. Designers can create impressive caricatures of
any individuals or characters you require. Photo design. A high-quality picture is the main way to influence
your visitors and potential clients. You can use hundreds of words to describe and list all the advantages, but
visual look of the thing, interior or architectural object is the decisive argument that can help a customer to
make the final decision and consider your company. Designers will help you improve the picture by means
of creating a unique presentation of your product via photo.

3aganue Nel? oTBeThTE HA BOIPOCHI

. What is the main way in photo design to influence visitors and potential clients?

. What do comics feature?

. What is the main function of cards?

. What will enhance the image of a company and its respectability?

. What can work in book design mean?

. What programs are used for layout of full books?

. What is the usual path in designing aloum cover art?

. What is the decisive argument that can help a customer to make the final decision?
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3aganue Nel3 npouuTaiiTe U nepeBeANTe TEKCT

Designing Album Cover Art

Many designers who work on album cover art work on a freelance basis and are hired on a per-project basis.
If you want to work as a freelance designer, you may find you have to start

out designing a few albums covers for free to build up a portfolio of work. Once you get started, if people are
pleased with what you're producing, then you will likely find that most of

your work comes to you through referrals. Not all designers are

freelancers, however, and some record labels have graphic designers on staff to handle thes responsibilities
in-house. Education in graphic design is the usual path into designing aloum

cover art. You need familiarity with graphic design software programs and the basics of design. You'll also
need to learn how to communicate properly with printers about colours, paper, and other facets of your final
design so that the printing comes out as everyone envisioned it. Obviously, you need some creative ability
and familiarity with music is a must - most genres have a typical "feel" for the find of cover art they use, and
you should be able to listen to music and come up with a design that compliments it. Unlike some other jobs
in music, pay for designers doesn't change depending on how many copies an album sells.

That can be a good thing AND a bad thing. Unless you are a designer on staff at a label, you will be working
on a per campaign basis, charging one flat fee for your work. As you get started, you will likely have to do a
few jobs for free to get a foot in the door. The exact pay varies wildly depending on the kinds of labels and
artist you work with, and as you work, you'll get a feel for the going rate in your sphere. You can charge
different rates depending on the amount of work involved.

3aganue Neld oTBeThTE HA BOPOCHI

1. What is a necessary attribute for a business person?

2. What are the most popular and effective methods to advertise the products to customers?

3. Why are printings so important for big companies?

4. What are the ways to attract numerous clients?

5. What role do prospects, catalogues and menus play for companies?

6. What technologies do graphic designers use to satisfy their clients?

3ananne Nel5 npouuTaiiTe u nmepeBeauTe TEKCT

Form, Shape and Space in graphic design

Shapes are at the root of graphic design. They are figures and forms that make up logos, illustrations and
countless other elements in all types of designs. Using shapes properly is one of the keys to successful
graphic design. The form, colour, size and other characteristics for the shapes in a layout can determine its
mood and message. Soft, curved and rounded shapes are perceived differently than sharp, angled shapes. The
“white space” or negative space left between shapes will also significantly impact a design. Experimentation
and altering of shapes within a design can ultimately led to the desired result. Current graphics software has
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transformed the way graphic designers can deal with shapes. Adobe Illustrator is the most useful tool for
shape creation and manipulation. Simple shapes such as circles, squares and triangles can be created with a
click and drag of the mouse. Adjusting lines and curves using the tools in lllustrator and similar programs
can create more complex shapes, of limitless dimensions. Colours, patterns, opacity and other characteristics
of shapes can easily be altered. It is important for designers to master the shape tools within their favourite
software, as almost any shape that can be imagined can now be created. Form and shape are areas or masses
which define objects in space. Form and shape imply space; indeed, they cannot exist without space.

There are various ways to categorize form and shape. Form and shape can be thought of as either two
dimensional or three dimensional. Two-dimensional form has width and height. It can also create the illusion
of three-dimension objects. Three-dimensional shape has depth as well as width and height. Form and shape
can also be described as either organic or geometric. Organic forms such as these snow-covered boulders
typically are irregular in outline, and often asymmetrical. Organic forms are most often thought of as
naturally occurring. Shape is an area enclosed by a line. It visually describes an object. It is two-dimensional
with height and width. Shapes can be

geometric with straight edges and angels, such as squares, rectangles, or triangles or circles; or they can be
organic with ir-regular and curvilinear lines. Organic shapes are found in nature

seashells, flower petals, insects, animals, people

3ananne Nel6 oTBeThTE HA BONPOCHI

1. Why are shapes at the root of graphic design?

2. What is the key to successful graphic design?

3. How will negative space impact a design?

4. What is the most useful tool for shape creation?

5. What do form and space imply?

6. What forms are called two dimensional?

3aganue Nel7 npouuTaiiTe U nepeBeAnTe TEKCT

Professional branding is a complicated and multilevel process of a brand or a trade mark creation and
promotion including target market analysis, advertising actions, brand positioning means, naming, visual
brand images, brand strategy, analysis of marketing efficiency. Marketing terms "brand" and "branding"
derive from English "brand" which throws back to Norse "brandr", which means "fire, to burn™. Brand is a
complex of information about a company, goods, service, including a name, a logotype, corporate style
allowing consumers to define it among multiple competitors, creates its image and reputation at the market
of goods and services. From the legal side brand is a trade mark,

defining a producer and belonging to him. Some authors consider a brand to be a complex of copyright
objects, such as a trade mark and a corporate name. A brand includes the following components:

1. trade mark name (naming),

2. logotype, symbolizing some goods, service or company,

3. corporate style — colours and fonts.

Brand can be a sell and buy object. "Business week" regularly publishes the prices of the leading brands,
where the first ten is Coca-Cola, Google and Microsoft. Each of them costs

more than fifty billion of dollars. The idea of branding as a way of product definition was

greatly developed in the late XXth century when there appeared high competition and lots of similar
products and services. And nowadays the modern market is constant fighting of brands.

The more original and individual the brand is the more competitive the product. Now branding is a strong
marketing tool, allowing to form a customer's certain emotional perception of a

product, which influences its image, its reputation and of course, the demand for it.

3ananne Nel8 OTBeThTE HA BOMPOCHI

. What does professional branding include?

. What is brand from a legal side?

. What does “Business week” regularly publish?

. When was the idea of branding as a way of product definition greatly developed?

. What is one of the main promotional and marketing instruments of any modern company?

. What is the purpose of corporate ID?

. What do logo and trademark convey?

. How can a client recognize a product of a company?

O~NO OIS WN P

3aganue Nel9 npouuraiiTe U nepeBeanTe TEKCT
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Corporate identity

Corporate identity is one of the main promotional and marketing instruments of any modern company. If
selected in a proper way, corporate identity sometimes becomes the most

important factor for success. Your corporate 1D, designed by professionals, will multiply the effectiveness of
your promotional campaigns, will enhance the reputation and popularity of

your business in the market, and will win the trust of clients and partners. Here is a full range of services in
corporate identity design: Trademarks, Logos, Corporate colour scheme, Type set,

Business cards, Stationary, letterhead, Bill and fax forms, Envelopes (European standard, A4, A5), Folders,
Website design, adding corporate elements to the existing website, Multimedia

presentations, Promotional gifts (pens, notepads, ash-trays, etc.).

Corporate identity may also include upon customer’s request: Press release. Press releases will concisely
inform on events, promotional campaigns, and competitions held by the company, and are crucial for the
company image. Advertising article. Remember able advertising articles

will enhance the level of your business.

Slogan.

Slogan is a nameable short message, carrying advertising information about the company, product or service.
Advertising slogan is used to promote a product or service to the market. Image slogan aims to raise the
recognizability of

the company or its brand. Naming (name of the company, site, and trademark). Naming is extremely
important for the company, project or trademark since it greatly influences company’s image. Promotional
printings (booklets, catalogues, calendars,

3aganue Ne20 oTBeThTE HA BOIPOCHI

1. What was M. Gotta asked to promote?

2. Was the name “Katzenschmaus” pleasant to the ear?

3. How old is M.Gotta?

4. What famous names are created by M. Gotta?

5. What does Manfred Gotta do?

6. How much does he charge for a name which is to nationally?

7. How does he devise names?

8. What is an ideal brand name?

9. What products does he create names for?

10. Have you ever heard about this wordsmith?

3aganue Ne2l npouuTaiite U nepeBeANTe TEKCT

Graphics - the most ancient form of art that exists to this day.
The first graphic works appeared at the earliest stages of development of human society, when the ancient
man scratched the images on the stones and walls of caves, on bone plates. Creating his first drawings, which
recorded not only any events and the world, but also for a long time served as a means of communication
between people, primitive man laid the Foundation for the art of graphics.
For a long time graphic images had no independent value and served only as decoration of the house or
objects.
With the advent of writing graphics began to be purely decorative and widely used in handwritten books,
parchments, letters for decoration or explanation of the text, and the very creation of fonts was reborn in the
great art.
The term "graphics™ was originally used only in relation to writing and calligraphy, as it was the basis for the
creation of handwritten texts.
The term "graphics™ was originally used only in relation to writing and calligraphy, as it was the basis for the
creation of handwritten texts.
Then the graphics was defined as art, which is based on the line, the contrast of black and white.
Graphics (from Greek. "grapho" — "l write") — visual art, including drawing and works of art, based on the
art of drawing, but having their own expressive means and visual capabilities.
Color in graphics is not the main thing, as for example in painting, but here it plays an auxiliary role
The only difference between graphic works and painting is the material. It will always be, pencil, ink, pen,
pastel, charcoal, various sauces, sometimes as additional materials used watercolor and gouache. But here
the color is not the main and auxiliary role, shading or, conversely, highlighting the individual elements of
the picture.
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3aganue Ne2?2 oTBeTHhTE HA BOIPOCHI

What is an interior designer responsible for?

What education is necessary for entry-level positions?

What are the main concerns of interior designers?

What can good design boost?

Must interior designers be able to understand building and fire codes?
What types of building do interior designers plan?

Noghr~wdE

3aganne Ne23 mpouuTaiiTe M nepeBeuTe TEKCT
It is believed that the design originated in the era of industrial production. Graphic design at first meant
artistic editing of text and images on a printed page to form a visual and verbal image for the purpose of
informing and entertaining the reader. With the advent of color printing in the late XIX century, graphic
design has become a separate art form. In the production of mass printed products and advertising at that
time were involved mainly people who usually do not have art education. The situation changed in the first
half of the twentieth century. European artists quickly responded to advances in science and technology and
were the first to make radical changes.
Today, professionals have several schools that, one way or another, influenced the development of graphic
design. The most notable were the American advertising graphics that existed in the thirties-fifties of the last
century and the twenties of Russian constructivism, the seventies — the Swiss school of graphics of the sixties
- the Polish school of poster, as well as the Japanese school of poster — 60-80 years of the twentieth century
Undoubtedly worthy of mention and some other schools of graphics and poster — English, Finnish, German,
French, Dutch and others. Nascent schools of Internet design have roots in all countries, and there is a chance
to hope that the Russian school of design in this new field will achieve such high results as Western schools.
The main directions of the new flow of design were the creation of banners and websites.
Modern times marked the emergence of the world organization of graphic design, which has the abbreviation
ICOGRADA. There is also an international Council of graphic design associations, and in our country — the
Academy of graphic design.
3aganue Ne24 oTBeTHhTE HA BOIPOCHI
Why do designers frequently collaborate with building contractors?
What problems faced programmers in the 1940°s and 1950's?
Why were the first programs «complex» and «time-consuming»?
What are the basic functions of operating system?

What does the abbreviation DOS mean?

What company developed the first version of DOS operating system?
3aganne Ne25 mpouuTaiiTe M nepeBeguTe TEKCT
At all times, people sought to improve the beauty of their homes, clothes and even the environment to be
able to stay in harmony with nature and yourself. Someone made masterpieces with their own hands, and
someone asked for help from professionals who can create incredible views. In today's world, the
specialization of such people is known as the profession of designer.
Who is the designer? Despite the fact that the designer profession has become really popular and in demand
only in the twentieth century, the name itself has a long history. Its origins date back to the era of the Italian
Renaissance, when the word "disegno™ meant drawings and projects that were the basis of the idea.
Depending on the type of activity of a design specialist, there are several main branches of this profession:
industrial (design and creation of household appliances, transport, tools, furniture);
Environment design (creation of interiors, design of buildings, plots); graphic (creation of trademarks and
signs, commercials using computer graphics);3D-design (creating animations, presentations, layouts using
special computer programs); landscape (works related to the design of land, parks, gardens);
Design of clothes, shoes and accessories. Design objects are present everywhere and in everything that
surrounds us. In addition to the now popular specialists in the creation of clothing and interior, in the modern
world are widely in demand developers of jewelry, accessories, utensils, furniture, etc. in A word, the object
of design can be anything — from a needle to an airplane, every talented artist can become a designer to
become a specialist in this field and have a stable financial income, it is necessary to possess such qualities
and skills as: Observation; Creative thinking; Developed imagination; Sociability; Ability to work with a
large amount of information; Patience; Ability to work in a team;a sense of tact in dealing with customers.
3aganue Ne26 oTBeTHTE HA BOIPOCHI
1. Was the new operational system successful?
2. What is the difference between the PC-DOSandMS-DOS?

o~ E
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What does the abbreviation NT stand for?
Is NT DOS-compatible?

What are the basic requirements for NT?
Who is the developer of OS/2?

SR
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Graphic design is versatile. It may embrace a multitude of diverse design-related industries. However, on the
whole design encompasses services provided by professional artists, de-

signers and image makers. We think graphic design is not just a beautiful visual representation, but a science
in its own right, with its own philosophy and history. It marries painter’s art and

analyst’s precision. After all, any graphic design, operating non-verbal and visual symbols, may exert great
influence on the audience.

Graphic designers - or graphic artists - plan, analyze, and create visual solutions to communications
problems. They find the most effective way to get messages across in print and electronic media using
colour, type, illustration, photography, animation, and various print and layout techniques. Graphic designers
develop the overall layout and production design of

magazines, newspapers, journals, corporate reports, and other publications. They also produce promotional
displays, packaging, and marketing brochures for products and services, design

distinctive logos for products and businesses, and develop signs and signage systems -called environmental
graphics - for business and government. An increasing number of graphic designers also develop material for
Internet Web pages, interactive media, and multimedia projects. Graphic designers also may produce the
credits that appear before and after television programs and movies. The first step in developing a new
design is to determine the needs of the client, the message the design should portray, and its appeal to
customers or users.

3aganue Ne28 oTBeThTE HA BOIPOCHI

Do develop and what graphic produce designers?

Gather do relevant how information designers?

Designers what to time to devote considerable?

Graphic why use computer designers do packages software?

The design that designers do the present completed?

Sketches do how graphic or prepare designers layouts?

oucwphE

3ananune Ne29 npoyuTaiiTe u nepeBeauTe TEKCT

Graphic designers prepare sketches or layouts - by hand or with the aid of a computer - to illustrate their
vision for the design. They select colors, sound, artwork, photography, animation, style of type, and other
visual elements for the design. Designers also select the size and arrangement of the different elements on
the page or screen. They may create graphs and charts from data for use in publications, and they often
consult with copywriters on any text that accompanies the design. Designers then present the completed
design to their clients or art or creative director for approval. In printing and publishing firms, graphic
designers also may assist the printers by selecting the type of paper and ink for the publication and reviewing
the mock-up design for errors before final publication. Graphic designers use specialized computer software
pack-

ages to help them create layouts and design elements and to program animated graphics.

Graphic designers sometimes supervise assistants who follow instructions to complete parts of the design
process. Designers who run their own businesses also may devote a considerable time to developing new
business contacts, choosing equipment, and performing administrative tasks, such as reviewing catalogues
and ordering samples. The need for up-to date computer and communications equipment is an ongoing
consideration for graphic designers.

3aganue Ne30 oTBeTHTE HA BOIPOCHI

What makes UNIX so different from the other operational systems?

What are the special features of Windows95, Windows98, Windows 2000?

Why did your decide to study at our University?

What professions do your know?

Which of them require the knowledge of foreign languages? 83. What is an interpreter?

What's the difference between an interpreter and a translator?

ocoukrwbdr
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3aganue Ne31 npouuTaiiTe U nepeBeANTe TEKCT

Graphic design is an extensive field of activity and an integral part of the modern world, the creation of a
visual language. Graphic design may use different means, be digital or printed, may include photographs,
illustrations or other types of graphics. The design can attract attention for just a minute, and can flash before
your eyes. If you look around you will see many examples: product labels, packaging, book covers, TV
screensavers, magazines and billboards — all created by a graphic designer. The scale of the project, on
which the graphic designer is working, can be quite small — a postage stamp, and global — navigation
design for the whole state. Graphic designers help organize visual information so that it reaches the
consumer. Road signs, textbook design, letterhead — it is the graphic designer who solves the problem of
accurate and timely communication of information. Proper design of the text helps to make it easy to
understand. The first works in the genre of graphic design — posters, billboards and other types of printed
information — entered the lives of people for a long time. But now in the Arsenal of this professional should
be the latest technology to create video graphics, 3d and animation. For successful work in the field of
graphic designer professional skills are important, as well as features of personal development. It is
necessary not only to think creatively, but to be able to work with a large array of information, organize your
own time, prioritize, focus on customer requirements and know the trends in the profession.

3aganue Ne32 oTBeTHTE HA BOIPOCHI

What is the first step in developing a new design?

What do graphic designers produce?

What factors do graphic designers consider?

How do designers gather relevant information?

How do graphic designers prepare sketches or layouts?

Who do they present the completed design to?

Why do graphic designers use specialized computer software packages?

NogkrwdE
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Graphic design is an extensive field of activity and an integral part of the modern world, the creation of a
visual language. Graphic design may use different means, be digital or printed, may include photographs,
illustrations or other types of graphics. The design can attract attention for just a minute, and can flash before
your eyes. If you look around you will see many examples: product labels, packaging, book covers, TV
screensavers, magazines and billboards — all created by a graphic designer. The scale of the project, on
which the graphic designer is working, can be quite small — a postage stamp, and global — navigation
design for the whole state. Graphic designers help organize visual information so that it reaches the
consumer. Road signs, textbook design, letterhead — it is the graphic designer who solves the problem of
accurate and timely communication of information. Proper design of the text helps to make it easy to
understand. The first works in the genre of graphic design — posters, billboards and other types of printed
information — entered the lives of people for a long time. But now in the Arsenal of this professional should
be the latest technology to create video graphics, 3d and animation. For successful work in the field of
graphic designer professional skills are important, as well as features of personal development. It is
necessary not only to think creatively, but to be able to work with a large array of information, organize your
own time, prioritize, focus on customer requirements and know the trends in the profession.

3aganue Ne34 oTBeTHhTE HA BOIPOCHI

What's the difference between " to take an exam™ and " to pass an exam" ?

Which are the most prestigious professions today?

Science and technology constantly create new jobs. Can you name any of them?

Will people work less in the future? Why do you think so?

Experts say that we'll have to change jobs more often in the future? Do you know why?
Are you optimistic about the future? Are you fond of reading?
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Who is an Illustrator? First of all, an Illustrator is an artist. And in the broadest sense of the word. Cartoons,
commercials, drawings in books, graphics in computer games, movies, Wallpapers, website designs,
postcards — it's all the work of the Illustrator. Although the profession is one, it is divided into many
branches.
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The profession of Illustrator is in great demand in book publishing houses and editorial offices, design
studios and advertising companies.

Career growth of the Illustrator is very diverse. The artist can lead a creative group, open his own advertising
company, become the head of an art Agency and even achieve worldwide fame. It all depends on the talent,
aspirations and ability to do business, as in any other profession.

The pros and cons of the profession like any other activity, the profession of Illustrator has pros and cons.
The first can be attributed to the following: No binding to the workplace. The Illustrator does not need to go
to the office every day, and not only can he work at home, but also travel without violating the deadlines of
the project. Opportunity to be creative. Any artist paints pictures with love, having pleasure. Vacation at any
time of the year. There is no schedule, only the deadline for delivery of the order and discussion on the
course of implementation. You can start at any time. If you are not 20 — this is not a reason to say goodbye to
your career as an Illustrator.

Cons: Criticism. Not all creative people are able to tolerate criticism, even if it is constructive. Last minute
terms. If inspiration has not visited the artist, there are times when you have to finish something in a panic.
The same applies to those who find it difficult to organize their time. High competition. Despite the rarity of
the profession, talented and just know how to draw well people very much. Self-promotion. Finding
customers, advertising it is also the responsibility of the artist.

3aganue Ne36 oTBeTHTE HA BOIPOCHI

Who can graphic designers are employed by?

Why do all designers face frustration?

What must graphic designers be familiar with?

What do designers show to employers?

Why do designers need to be well-read, open to new ideas and influences?

Why will graphic designers with Web site design and animation be especially needed?
What skills are important for designers?

NogkrwdE
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Form and space
All graphic design, all processes of creation of images regardless of the purposes and means, are based on
manipulations with the form. "Shape" is the material: shapes, lines, textures, words and pictures. Our brain
uses shapes to identify objects; form is a semantic message. An attempt to create the most beautiful form for
a particular message and distinguishes the design from a simple dumping of a pile of assorted material in
front of the audience with the promise of "let them understand themselves." Depending on the context, the
word "beautiful” has many meanings. The aggressive, sharp collage-style illustration is beautiful; the thick
clumsy font is also beautiful; all the rough, non-emasculated images can be called beautiful. "Beautiful in a
descriptive sense can rather be replaced by the term "decisive™, i. e. each form is confident, intentional and
used in this design for a specific purpose. A form is considered a positive element or object. Space is
considered negative - this is the "background™ on which the form becomes a "figure". The relationship
between form and space, or background and shape, can be described as interdependent and complementary;
it is impossible to change one thing without changing another at the same time. The confrontation between
the figure and the background creates visual activity and the illusion of three-dimensionality, which are
perceived by the viewer.
3aganue Ne38 oTBeThTE HA BOIPOCHI

What is the main way in photo design to influence visitors and potential clients?
What do comics feature?

What is the main function of cards?

What will enhance the image of a company and its respectability?

What can work in book design mean?

What programs are used for layout of full books?
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Trademarks and logos.
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Logo and trademark are considered the most important elements of your company image-building. They
convey the essence, character and purpose of your business in a visual form. The main purpose of a
logo is to make a nameable and

Recognizable impression on your potential clients and customers. For the client to recognize your product
easily among other counterparts, it must contain a special detail. We call it a

trademark layout that represents your company in a symbolic way.

Logo and trademark design is a complex process. Designers can offer a vast number of structured techniques
in logo and trademark development. Graphic designers offer professional insight into creation of a unique
logo and trademark — so that your company and your product were the best among others and nameable for
your clients. They help you to be in the foreground!

3ananne Ne4() oTBeTHTE HA BONPOCHI

Why are shapes at the root of graphic design?
What is the key to successful graphic design?
How will negative space impact a design?
What is the most useful tool for shape creation?
What do form and space imply?

What forms are called two dimensional?
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Advertising
Adbvertising is a form of communication that typically attempts to persuade potential customers to purchase
or to consume more of a particular brand of product or service. While now central to the contemporary
global economy and the reproduction of global production networks, it is only quite recently that advertising
has been more than a marginal influence on patterns of sales and production. Mass production necessitated
mass consumption, and this in turn required a certain homogenization of consumer tastes for final products.
Many advertisements are designed to generate increased consumption of those products and services through
the creation and reinvention of the "brand image". For these purposes, advertisements sometimes embed their
persuasive message with factual information. Every major medium is used to deliver these messages,
including television, radio, cinema, magazines, newspapers, video games, the Internet, carrier bags and
billboards. Advertising is often placed by an advertising agency on behalf of a company or other
organization. Organizations that frequently spend large sums of money on advertising that sells what is not,
strictly speaking, a product or service include political parties, interest groups, religious organizations, and
military recruiters. Non-profit organizations are not typical advertising clients, and may rely on free modes
of persuasion, such as public service announcements.

3aganue Ne42 orBeThTE HA BOIIPOCHI

Why aren’t non-profit organizations typical advertising clients?

What is the main purpose of designing advertisements?

What are the major types of advertising?

What is the most effective mass-market advertising format?

What effects can an advertiser use to persuade you go out and buy something?
What is a new format of adverting that is growing rapidly?

o
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Packaging
Packaging is the science, art and technology of enclosing or protecting products for distribution, storage,
sale, and use.
Packaging also refers to the process of design, evaluation, and production of packages. Packaging can be
described as a coordinated system of preparing goods for transport, warehousing, logistics, sale, and end use.
Packaging contains, protects, preserves, transports, informs, and sells. In many countries it is fully integrated
into government, business, and institutional, industrial, and personal use.
Package labeling (en-GB) or labeling (en-US) is any written, electronic, or graphic communications on the
packaging or on a separate but associated label. The first packages used the natural materials available at the
time: baskets of reeds, wineskins (Bota bags), wooden boxes, pottery vases, ceramic amphorae, wooden
barrels, woven bags, etc. Iron and tin-plated steel were used to make cans in the early 19th century.
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Paperboard cartons and corrugated fiberboard boxes were first introduced in the late 19th century. As
additional materials such as aluminum and several types of plastic were developed, they were incorporated
into packages to improve performance and functionality. The purposes of packaging and package labels
Packaging and package labeling have several objectives: Physical protection - The objects enclosed in the
package may require protection from, among other things, mechanical shock, vibration, electrostatic
discharge, compression, temperature etc. Barrier protection - A barrier from oxygen, water vapor, dust, etc.,
is often required. Permission is a critical factor in design.

3ananne Ned4 oTBeTHTE HA BONPOCHI

What is packaging as a coordinated system?

What is package labeling?

What natural materials did the first packaged use?

What objectives do packaging and package labeling have?
What are technologies related to shipping containers?
What does package design start with?
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3ananne Ne4S npoyuTaiiTe U nepeBeauTe TEKCT

Marketing - The packaging and labels can be used by marketers to encourage potential buyers to purchase
the product. Package graphic design and physical design have been important and constantly evolving
phenomenon for several decades. Marketing communications and graphic design are applied to the surface of
the package. Security - Packaging can play an important role in reducing the security risks of shipment.
Packages can be made with improved tamper resistance to deter tampering and also can have tamper-evident
features to help indicate tampering. Packages can be engineered to help reduce the risks of package pilferage:
some package constructions are more resistant to pilferage and some have pilfered indicating seals.
Convenience - Packages can have features that add convenience in distribution, handling, stacking, display,
sale, opening, reclosing, use, dispensing, and reuse.

Portion control - Single serving or single dosage packaging has a precise number of contents to control
usage. Bulk commodities (such as salt) can be divided into packages that are a more suitable size for
individual households. Symbols used on packages and labels

Many types of symbols for package labeling are nationally and internationally standardized. For consumer
packaging, symbols exist for product certifications, trademarks, proof of purchase, etc. Some requirements
and symbols exist to communicate aspects of consumer use and safety. Examples of environmental and
recycling symbols include the recycling symbol, the resin identification code and the "Green Dot".
Technologies related to shipping containers are identification codes, bar codes, and electronic data
interchange (EDI). These three core technologies serve to enable the business functions in the process of
shipping containers throughout the distribution channel.

3aganue Ne46 oTBeThTE HA BOIIPOCHI

What is the main way in photo design to influence visitors and potential clients?
What do comics feature?

What is the main function of cards?

What will enhance the image of a company and its respectability?

What can work in book design mean?

What programs are used for layout of full books?
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Every nation becomes special by means of its own traditions and customs. There is no other nation that
clings to the past with the tenacity of the British. They are really proud of their traditions, they cherish them.
When we think of Britain, we often think of people drinking white tea, eating fish and chips, sitting by the
fireplace or wearing bowler hats, but there is much more in Britain than just those things. Some British
traditions are royal, such as the Changing of the Guard which takes place every day at Buckingham Palace.
The Trooping of the Colour happens on the Queen’s official birthday. It’s a big colorful parade with
hundreds of soldiers and brass bands. British holidays (Christmas, Easter, Guy Fawkes Night, Remembrance
Day) are especially rich in old traditions and customs. A traditional Christmas dinner consists of roast turkey
and potatoes, cranberry sauce, sweet mince pies and Christmas pudding. On Christmas Eve children hang up
their stockings around the fireplace for Father Christmas to fill with presents. At Easter chocolate eggs are
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given as presents symbolizing new life. Guy Fawkes Night is also known as Bonfire Night because English
people burn stuffed figures on bonfires. On Remembrance Day red poppies are traditionally worn in memory
of servicemen who lost their lives in wars. National Morris Dancing can be seen throughout the month of
May in most of English villages. Groups of men and women wear colored costumes, carry white
handkerchiefs and perform their lively folkdance. One of Englishmen’s traditions is their tender love for
animals.

Politeness and punctuality are typical features of all British people. They often say “Sorry”, “Please” and
“Thank you” with a smiling face and they always try to arrive on time. The British are also traditional about
their breakfast. They usually eat bacon and eggs, a toast with orange jam, a bowl of cereals or porridge in the
morning. There are over 60 thousand pubs in the United Kingdom. Pubs are an important part of British life
too. People talk, eat, drink, meet their friends and relax there.

3ananne Ned48 oTBeTHTE HA BOMPOCHI

When did the term “graphic design” appear?

2. When did Frank Mason Robinson create the classic Coca Cola logotype?
3. When did new styles and technologies emerge rapidly?

4. When did the digital revolution come?

5. Did advertising exist in ancient times?

6. When did photography begin replacing illustrations in graphic design?

7. What did post-modernism bring to design?
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Combining all cost-effective advantages and high information value, booklets are one of the most efficient
and wide-used types of advertising printings. Graphic designers create booklets that combine clear
informational content with beautiful layout and design.

Prospects, menus and catalogues.

Well-designed multi-illustration prospect, menu or catalogue will work for the company image for a very
long time, making it stand out among other peers and attracting new clients. Designers can create colourful
printings that exceed all client’s expectations.

Posters and show bills. Hundreds or even thousands of people can see them, that is why investments in
design and development of posters and show bills are so profitable. Graphic

designers create high quality products that will help you become popular.

Calendars are the most popular type of advertising printings. There is no better practical business gift than a
calendar. Designers can create a calendar with a company logo, which clients and partners will remember for
a long time. Invitation and greeting cards. Designers create cards that

will satisfy all your needs.

Book and magazine layouts. Qualitative print and informative texts are not enough for the modern reader.
Creative design, illustrations and pictures are also important for the consumer, they to attract a huge audience
of readers. Covers for books, magazines, audio and video. Cover must attract consumer’s attention and have
an informative content. Designers help to make the products attractive for clients.

Diplomas, certificates and muniments. Your clients are aware that diplomas, certificates and muniments
suggest qualitative competitive abilities of any company or enterprise. Folders, blanks, envelopes. High
quality printing products with your logo deliver a corresponding image for you. They will attract numerous
clients, who will recognize your company at one glance at a folder, blank or envelope.

Business cards are a necessary attribute for a business person. Creative and unique design for your business
card is the best solution to differentiate your company.

3ananne Ne50 oTBeThTE HA BOMPOCHI

1. Why factors designers consider internal do and external?

2. Why investments in design of poster and show bills so profitable are?
3. What the most type is of advertising printings popular?

4. What magazines the role of a is cover for books and?

5. What a company is the best solution to differentiate?

Kputepun Indgd.3aueTaninoHHBIX OLEHOK IO BHINOJTHEHHIO 32/IaHUA
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Ouenka «S»/0TJAMYHO/- CTaBUTCS, €CIM OOydaroIuiics HE NOMyCTHJ HH OJHOW OLIMOKH WM OJAHY
HerpyOyro ommOKy B MEPBOM 3aJaHWU; HE JOMYCTHJ HU OJHOW OMIMOKH WM JBE HETrpyObIX OMIMOKH BO
BTOPOM 3aJ[aHUM; a TAaKKe YYHTHIBAETCS KadecTBO O(opMiIeHHS pabOThl, aKKypaTHOCTh OOYYaroIIerocs,
oTCyTCTBHE Opdorpaduieckux OmmodoK.

Ouenka «4»/xopomo/ - cTaBUTCS, €cii O0OyYaloUIMiCs MOMyCTHJ ABE OMIMOKM B IEPBOM 3aJaHUW,
JOIYCTHJI OIHY OLIMOKY WJIM JIB€ HEIpyObIX OLIMOKM BO BTOPOM 3a/laHMM; a TAKXKe YUUTHIBAETCS KaueCTBO
odopmiteHUs pabOThI, aKKYPaTHOCTb U OTCYTCTBHE opdorpaduueckux OnirodoK.

Ouenka «3»/y10BJIeTBOPUTENBHO/- CTaBUTCS, €CAM OOYyYalOUIMCS NOMYCTHJI JBE OIMOKM H OAHY
HerpyOyro ommuOKy B IEpBOM 3aJaHHW{; AOMYCTWI TPU OMIMOKM W JABE HErpyOBIX OMIMOKHM BO BTOPOM
3aJ]aHUM; & TAKOKE YUUTHIBACTCS KAYECTBO O(OPMIICHHS pabOTHI.

Ouenka «2» /HeY10BJETBOPUTENbHO/- CTABUTCS, €CIH 00yYaroIuiics AOMYyCTUI CYLIECTBEHHBIE OLIMOKU
B IPOILIECCE BBIMOTHEHUS 3aJaHnl (BBINIOIHEHO MeHee 50 MPOLEHTOB KaXKAOT0 3aAaHus).

HNudpopmannonHoe obecrieyeHue 00yueHUst

OcHoBHbIE eYaTHbIE H3TAHUSA

1. Kapnosa, T.A. English for Colleges = Anrnmiickuii s3pIK i Koiwemked. Ilpaktukym +
[Ipunoxxenue : TecThl : yueOHO-mpakTuueckoe mocodue / Kapmosa T.A., Bockosckas A.C., MenbHUYYK
M.B. — Mocksa : KnoPyc, 2020. — 286 c¢. — (CPEAHEE ITPO®ECCHOHAJIBHOE OEPA30OBAHUE).
— ISBN 978-5-406-07527-2. — TekcT: HenocpeICTBEHHBIH.

2. Koxan, O. B. AHrIMiCKAN s3bIK ISl TEXHUYECKUX CIELHUAIBHOCTEH : ydeOHOE mocobue st
cpennero npodeccruoHanbaoro oopasosanus / O. B. Koxan. — 2-¢ u3j., ucrp. u gon. — Mocksa : FOpaiir,
2019. — 226 c. — (IlpodeccuonansHoe obpazoBanue). — ISBN 978-5-534-08983-7. — Tekcr :
HEIOCPEICTBEHHBIN.

OcHOBHbBIE YIEKTPOHHBIE H3TAHUS

1. Bypenko, JI. B. I'pammaTuka anrmumiickoro sspika. Grammar in Levels Elementary — Pre-
Intermediate : yueOHOe mocobue ans cpeanero npogdeccuoHaabHoro oopasosanus / JI. B. Bypenko, O. C.
Tapacenko, I'. A. KpacHomekona ; mox obmeit pemakmueit I'. A. KpacHomekoBoit. — Mocksa : KOpaiir,
2020. — 227 c. — (Ilpodeccuonansuoe obpazoBanue). — ISBN 978-5-9916-9261-8.

2. l'onyGes, A.Il. AHrmmiickuii s3bIK JJs BceX crnenmaibHocTed + ellpumoskenue : yd4eOHHK /
Tony6es A.I1., bamok H.B., CmuproBa 1.b. — Mocksa : KnoPyc, 2021. — 385 ¢. — ISBN 978-5-406-
08132-7.

3. KapnoBa, T.A. English for Colleges = Anrnmiickuii s3pIk A komwiemked. Ilpaktukym +
[Ipunoxxenue : TecThl : yueOHO-mpakTuueckoe nocodue / Kapnosa T.A., Bockosckas A.C., MenbHUYYK
M.B. — Mocksa : KunoPyc, 2020. — 286 c¢. — (CPEAHEE [TPO®ECCHOHAJIbHOE OEPA30BAHUE).
— ISBN 978-5-406-07527-2.

4. Koxan, O. B. AHrmmiickuii s3bIK ISl TEXHUYECKUX CIEIUATBHOCTEH : ydeOHOe MmocoOue s
cpenHero npodeccuonanpHoro obpasopanus / O. B. Koxan. — 2-e¢ w3a., ucnp. u jgorn. — Mocksa :
WznarensctBo HOpaiit, 2019. — 226 ¢. — (IIpodeccronansHoe obpazoBanue). — ISBN 978-5-534-08983-
7.

JonoaHuTe/IbHBIE HCTOYHUKH

1. Ilpoektr AmHrnumiickumii s3pik oHnaiiH - Native English: caiit. — Mocksa, 2003. — URL:
http://engv.ru/category/ptoiznoshenie (mata obpamenus: 23.08.2021). — TekcT : 3JIeKTPOHHBIH.
2. NuadopmanimoHHO-00pa30BaTeNbHBIA TIOPTANl N0 aHTIUiicKoMy s3bIKy Study.ru: caiit. — URL:

https://mww.mystudy.ru — (mata obparenus: 23.08.2021). — TeKCT : 2IEKTPOHHBIA.



	9TОЦЕНКА ОСВОЕНИЯ УМЕНИЙ И ЗНАНИЙ
	Задание для устного опроса по темам
	Раздел 2 Профессия дизайнер
	Задание для устного опроса по темам

	Раздел 3 Искусство в России и зарубежных странах.
	Задание для устного опроса по темам
	Раздел 4  Культура и традиции страны изучаемого языка.
	Задание для устного опроса по темам

	Раздел 5 Деловая переписка, деловые переговоры
	Задание для устного опроса по темам

	Раздел 6 Цифровая печать
	Задание для устного опроса по темам

	Раздел  7 Основные виды печатной продукции
	Задание для устного опроса по темам

	Раздел 8 Оформление книг.
	Задание для устного опроса по темам

	Раздел 9 Форма, размер, пространство в графическом дизайне
	Задание для устного опроса по темам

	Раздел  10-11 Дизайн торговой марки компании, разработка, продвижение
	Задание для устного опроса по темам

	Раздел 12 Реклама
	Задание для устного опроса по темам

	Основная:

	Интернет-ресурсы:
	Критерии Дифф.зачетационных оценок по 4Tвыполнению задания

		2025-06-02T09:43:15+0300
	Жеребцов А.Н.




