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1.OBIME NOJOXEHUSA

Pe3ynbpraTom ocBOeHHS Yy4eOHOW MUCIUIUIMHBI SBISETCS TOTOBHOCTH O0YYaIOMIETOCS
K OBJQJCHUI0O 3HAHUN W YMEHUH, OOYyCIOBIEHHBIX OOMMMH U TPO(PECCHOHATHLHBIMU
KoMIeTeHIusAMu, popmupyromuecs B nporecce ocsoeHus [ITKPC B nenom.

dopMoli  MPOMEXKYTOUHOM arrectauuu 1o ydeObHor mucoumumHe OOIL.04
WnoctpanHsblii A3bIK 1 oATBEepkAeHUE cooTBeTcTBUSA 10 npodeccun 43.01.01 «Odunmant,
OapMeH» SBISIETCS DK3aMEH.

1.1 Pe3yabTaThl 0CBOCHHA Y4eOHOH AUCHUIIHHBI:
1.1.1 Ymerb/3HaTh
B pesynprate wmsydenus ydebHoi aucturuimabl OJ[.04 WHOCTpaHHBIM S3BIK U
noareepxkaeHue coorseTcTBus no npodeccuu 43.01.01 Odunmant, 6apmen oOyyaromuics
JIOJIKEH:
yMeTh:
® [OHMMaThb OOLIMI CMBICI YETKO IPOU3HECEHHBIX BBICKAa3bIBAHMM Ha
U3BECTHbBIE TeMbI (TIpodeccroHaNbHbIE U OBITOBBIE);
® [IOHMMAaTh TEKCThI Ha Oa30BbIE MPOPECCHOHATBHBIE TEMBI;
®  YYyacTBOBAaTh B AMAJOrax Ha 3HAKOMbIE 001IME U MTPO(HECCHOHATBHBIE TEMBI;
® CTPOWUTH NPOCTHIE BBICKA3bIBaHUSA O cebe W O cBoeil mnpodeccuoHaIbHON
NeSITEIIbHOCTH;
® KpaTKO OOOCHOBBIBAaTh M OOBSICHATH CBOM JCHCTBUS (TEKyllue U
IUIAHUPYEMBIE);
® qHcaTh MPOCTbIE CBSA3HBIE COOOIIEHUS Ha 3HAKOMbBIE MM HHTEPECYHoIue
po¢eCCUOHATBHBIE TEMBI.
3HaTh:
e  [IpaBuWJa MOCTPOEHUS MPOCTHIX U CIOXKHBIX MPEI0KEHHI;
® JICKCUYECKUHI MHUHUMYM, OTHOCSLIMICS K OIMHUCAHUIO IIPEIMETOB, CPEICTB U
MpoLEeccoB NpohecCUOHANBHON AESITEbHOCTH;
e [IpaBWJa BEJIEHUSA OBITOBOM M NMPOPECCHOHATBHON KOMMYHHUKAIMH, PEYEeBOU
ITHUKET.

OcBoeHne y4eOHOW AWCHMIUIMHBI O00ECIEYMBACT JOCTHKEHUE OOYJarOIIMMUCS
CIEQYIOINX JUYHOCTHBIX PE3YJIBTATOB PEATU3aLUU POrPaMMbl BOCIIUTAHHUS:

e JIP 1 - oco3Haromuii ceds TpakIaHMHOM M 3aLLIUTHUKOM BEJIMKOW CTPaHBbI.

e JIP2 nposBastonui AKTHUBHYIO TPaXIaHCKYIO MO3ULIHIO,
JEMOHCTPUPYIOLLIHMA.

e JIP3 cobmonarouiuii  HOPMBI  MPABOMOPSAIKA,  CIACAYIONIMHA  HIeanaM
TPpaXJIAHCKOTO 00IIecTBa, oOecreueHuss O€30MacHOCTH, TMpaB M CBOOOJA TpakIaH
Poccun. JlosnbHBIA K yCTAaHOBKAM M MPOSIBICHUSIM TPEJICTABUTENCH CYOKYJIBTYp,
OTVIMYAKOIINN HMX OT TIpynn C JECTPYKTUBHBIM W JICBUAHTHBIM ITOBEICHUEM.
JIeMOHCTpHUpYIOIMI HENPUATUE U TPEAYNPEKAAIOMNN COLUAITBHO OIMMACHOE MOBEACHUE
OKPYXaIOIIMX NPUBEPKEHHOCTh MPUHIIMIIAM YE€CTHOCTH, MOPSJOYHOCTH, OTKPBITOCTH,
SKOHOMHUYECKM AaKTHUBHBIM M YYacCTBYIOUIMA B CTYJICHYECKOM W TEPPUTOPUATIBHOM
CaMOYIPaBJICHUH, B TOM WYHCIE HA YCIOBUAX JOOPOBOJIBYECTBA, MPOIYKTUBHO
B3aMMOJICHCTBYIOIINMA W YYaCTBYIOIIUM B IESITEIILHOCTH OOIIECTBEHHBIX OpraHU3AIIH.



e JIP 4 - mposiBasOmMiA M JEMOHCTPUPYIOUIMNA YBaXKEHHE K JIIOJSIM TpyAa,
OCO3HAIOIIMKA LIEHHOCTh COOCTBEHHOro Ttpyaa. Crpemsiuiica K (OpMHUpOBaHUIO B
CETeBOM cpele JMYHOCTHO U MNPOGECCHOHAIBHOTO KOHCTPYKTUBHOTO «IH(PPOBOTO
ciena»

e JIPS5. JleMOHCTpUpYIOIIMI  NPUBEPKEHHOCTb K  POJHOM  KYJIbTYpe,
MCTOPUYECKON MaMsITH Ha OCHOBE JI0OBU K PoauHe, pomHOMY Hapoay, Malioil poJHHE,
MPUHATHIO TPAJIULMOHHBIX IEHHOCTEH MHOTOHAILIMOHAJIBHOTO Hapoaa Poccun.

o JIP 6 IlposBustomuii yBak€HHE K JIIOASIM CTapliero TMOKOJICHUS U
TOTOBHOCTH K YYaCTHIO B COITMATIBHOM MOAIEPKKE U BOJTOHTEPCKUX JTBUKEHUSIX.

e JIP7 Oco3Hamomuii NPUOPUTETHYK LEHHOCTh JIMYHOCTH  YEJIOBEKA;
YBKAIOMINI COOCTBEHHYIO U UYXKYI0 YHUKAJIBHOCTh B Pa3IMYHBIX CUTYAIUSIX, BO BCEX
dhopmax 1 BUAAX JEATCIBHOCTH.

e JIP8 IlposBnstomuii U JAEMOHCTPUPYIOLIUN YBAKEHHE K MPEICTaBUTEISM
Pa3IUYHBIX STHOKYJIBTYPHBIX, COLMAIbHBIX, KOH()DECCHOHAIBHBIX W WHBIX TPYIIII.
ConpuyacTHBIN K COXPAHEHHUIO, MPEYMHOXXEHUIO ¥ TPAHCIISIIIUUA KYJIbTYPHBIX TPaAUIIANA
Y [IEHHOCTEW MHOTOHAIIMOHAJIBHOT'O POCCUICKOTO IOCY1apCTBa.

° JIP9 CoOmomarommii ¥ NpOMaraHAMPYIOMWNA TMpaBWiIa 3J0pOBOTO M
0e3omacHOro oOpa3a JKHM3HHU, CIOPTa; MPEAYNPEKIAIMMN OO0 MPeoaoseBarONIUu
3aBUCHMOCTH OT aJIKOTOJis, Tabaka, IMCHUXOAKTUBHBIX BEIIECTB, a3apTHBIX WP W T.1.
CoxpaHSIOMUN  TICUXOJOTHYECKYI0 YCTOWYHMBOCTh B CHUTYaTHMBHO CJIOXKHBIX WJIH
CTPEMUTEIBHO MEHSIOIINXCS CUTYaIHIX.

e JIP10 3a00TAIIMNACS O 3allUTE OKPYXAIOIIEH Cpelbl, COOCTBEHHON U
qy>K0i O€301TaCHOCTH, B TOM YHCJIEe [IU(PPOBOMA.

e JIP 11 IlposBistoniuii yBaKeHHE K ICTCTUYCCKUM IIEHHOCTSM, OOJIadaronInuii
OCHOBaMU ACTETUYECKOU KYJIbTYPBHL.

o JIP 12 [IpuHanMaronmii ceMEWHbIE LIEHHOCTH, TOTOBBIM K CO3JAaHUIO
CEMbHM U BOCIMTAHUIO JIETEH; JEMOHCTPUPYIOIIUN HEMPUATHE HACUIIUSA B CEMbE, yXOJa
OT POJIUTENILCKOM OTBETCTBEHHOCTH, OTKa3a OT OTHOIIEHHWN CO CBOMMH JETbMHU U HX
(buHAHCOBOTO COEPIKAHUS

e JIP 13 CnocoOHblif B IIU(POBOI cpeie MCIOIb30BaTh pa3IudHble HU(POBHIE
CpPEACTBa, TMO3BOJISIIONIME BO B3aUMOJCHCTBUU C JPYTUMHU JIFOAbMH JOCTUIATh
MMOCTABJICHHBIX IIEJICH; CTpeMSIIHnicS K GOPMUPOBAHUIO B CETEBOM Cpe/ie TUYHOCTHO U
npodeccuoHaATBbHOTO0 KOHCTPYKTHUBHOTO «IIU(DPOBOTO cliea

e JIP 14 CriocoOHBII  cTaBUTH mepeq Cco0OMl  Ienu 1oj] BO3HUKAIOIINE
KU3HEHHBIC 3a7]a4M, MOI0MPaTh CIIOCOOBI PEIICHHS ¥ CPEJICTBA Pa3BUTHSI, B TOM UHCIIE C
WCIIOIb30BaHUEM ITM(MPOBBIX CPEICTB; COJACUCTBYIOIIMI TMOIICPKAHUIO TMPECTHKA
cBoel mpodeccur u 00pa3oBaTEIHLHON OpraHUu3aIuu



2.PE3YJIBTATBHI OCBOEHHUSI YYEBHOU JUCIHUILINHBI, TOAJEXKAIIAE
IMPOBEPKE
Pe3yapTaTOM OCBOCHHS HPOrpaMMBbl JUCITUIUIMHBI SBJISCTCS OBJIAJICHUE OOYYarOIMMUCS
o6mumu (OK) KoMIIeTeHITUSAMU

Kon ILnanupyemblepe3yabTaTbIOCBOEHUSI AN CIUTIIMHBI
(popmupyembIx
KOMIIETEHIU I O6ume JAucuuninHapHbie
(mpeaMeTHBbIE)
OKO01 BuactutpynoBoroBocnuTaHus: pacro3HaBarb3agaqy
OKO02 - TOTOBHOCTh K TpYHAY, OCO3HaHHE LIEHHOCTU | W/WIKM TpodieMy B
OKO04 MacTepCTBa, TPYAOTIO0HE; npoheccCuoOHATbHOM
OKO09 - TOTOBHOCTD K aKTUBHOHU NEATENBHOCTH | W/MIIA  COL[MAJIBHOM
TEXHOJIOTHYECKONUCOIIMAIbHOMHAIPABICHHOCTH, KOHTEKCTE;
CIIOCOOHOCTh ~ MHUIMUPOBATh,  IUIAHUPOBATh U | aHAJIM3UPOBATH
CaMOCTOSITEIIbHOBBITIOTHATHTAKY OIS TETIbHOCTD; 3a1aqy n/unm
-MHTEpeCcKpa3zIMuHbIMChepamnpodeccuoHaTbHOM npoOnemy u
NeSATEbHOCTH, BBIJICTISITH e
Osnanenue YHHUBEPCAIbHBIMU y4eOHBIMHU | COCTAaBHBIE  YaCTH;
M03HABATEIILHBIMUACHCTBUSMHU: OTIPECIATh
a)0a30BbBICIIOTUYECKUEICHCTBHSL: 3Tanbl pelieHus
- CaMOCTOSITEIIHO bopMynmpoBarh W | 33/1a91;BBISIBIISITHH
aKTyaqu3upoBarh  mpoliemy, paccmarpuBarh €€ | 9pQPEKTUBHO HUCKATh
BCECTOPOHHE; nH(pOpMAITHIO,
- YCTaHABIMBAaTh CYIIECTBEHHBII NpPU3HAK WM | HEOOXOOUMYIO IS
OCHOBaHWsI UII CpaBHEHWS, KilacCHpUKAMM ¥ | pelIeHHUs 3a1a9u
0000111eHNS; u/nmm po0IeMbl;
- OmpenensATh e JISSITENbHOCTH,  3aJaBaTh | COCTaBUTH TUTaH
NapaMeTPHIMKPUTEPUUHX TOCTHIKEHHUS; NeUCTBHS;
-BBISIBIIITE3aKOHOMEPHOCTUUIIPOTHBOPEUHSB OIIPEICIHTh
paccMaTpuBaeMbIXSBICHUSX; HEoOXoIuMbIe
-BHOCUTHKOPPEKTHBBIBACATEIIEHOCTb,0IICHUBATh pecypcesr;
COOTBETCTBHEPE3YIHTATOBIIEIISIM,OL[CHUBATbPUCKU BIIJICTh
MOCIIEICTBUI I TETTBHOCTH; AKTyaJIbHBIMH
-pa3BUBATbKPEATUBHOEMBIIIJICHUETIPUPEILICHUN METOIaMHPAOOTHIB
KU3HEHHBIX TIPOOJIEM npodeccuoHaTbHONN




0)0a30BBICHCCIICIOBATEILCKHIE ICHCTBUS:

BJIQJICTh HAaBBIKAMU YYCOHO-HCCIICIOBATCIBCKON H
HpOGKTHOﬁ ACATCIIbBHOCTHU, HABBIKAMH Pa3pCHICHUSA
pooIeM;

BBIABIIATH MNPpUYUHHO-CJICACTBCHHBIC CBsA3H1 n
aKTyaJU3upoBaTh 3aJady, BBUIBHTaTh THIIOTE3y €e
pelICHUA, HAXOAUTh apryMCHTBI IJII JOKAa3arciIbCTBA
CBOMX YTBEPXKICHHH, 3a7aBaTh IapamMeTpbl U
KPUTECPHUH PEIICHHUS,
aHAJTM3UPOBATHITONYYCHHBICBXOICPCIIICHUA3a1a9 1

pe3yabTaThl, KPUTUYECKH OLICHUBATh ux
JOCTOBEPHOCTH,IPOTHO3UPOBATbU3MEHEHUEBHOBBIX
YCIIOBMSIX;

-- YME€Th MEPEHOCUTh 3HAHMS B IO3HABATEIBHYIO U
MPAKTHYECKYI0 007IacTH KU3HEACSITEILHOCTH;
YMETb  WHTETPUPOBAaTH  3HAHHUSA U3
MPEIMETHBIX 00JIacTeill;

BBIJIBUTaTh HOBBICHJICH,TPEAJIaraTh OpPUTHHAIBHBIE
MOIXO/bI U PEIICHHUS;

M CIIOCOOHOCTBUX HCIOJIB30BAaHHS BIIO3HABATCIHLHOM
U COLIMAIbHOM IPAKTUKE
BoOnactuiieHHOCTHHAYYHOTOTIO3HAHUS:
-chopMupOBaHHOCTH MHPOBO33PEHHS,
COOTBETCTBYIOIIETOCOBPEMEHHOMYYPOBHIOPA3BUTHS
HayKd U OOIIECTBEHHOW MPAKTHKH, OCHOBAHHOTO Ha
Uajore KylbTyp, CHOCOOCTBYIOIIETO OCO3HAHHIO
CBOEro MECTa B MOJIUKYJITYPHOM MUPE;
COBEPIICHCTBOBAHUE  SA3BIKOBOM M  YWUTATEIIbCKOU
KYJIBTYpbl KaK CpEICTBa B3aUMOACHCTBUS MEXIY
JIIOJIbMU ¥ TTIO3HAHUST MUPA;

pa3HbIX

OCO3HAaHME LIEHHOCTM HAy4YHOW  [EATEIbHOCTH,
TOTOBHOCTh OCYILECTBIIATH IIPOEKTHYIO u
HCCIIEN0BATENbCKYIOACATEIIBHOCTBUHANBU Y AJIbHOU B
rpyImre.

Osnanenue YHUBEPCAIbHBIMU yueOHBIMU

MO03HABATEILHBIMU JICHCTBHSIMH:
B)paboTacuH(popMaIei:

BIAJCTh HABBIKAMU TIOJNy4eHUs HHGOpMANUU U3
UCTOYHHKOB  Pa3HBIX  THUIIOB,  CaMOCTOSITEIHHO
OCYILECTBIIATh TOWCK, aHAIN3, CHUCTEMAaTHU3alHUI0 U
UHTEpPIpETAio WHOOPMAIIUU PA3NUYHBIX BUJOB H
dhopMm mpeacTaBICHUS;
CO3/1aBaThTEKCTHIBPA3TMYHBIX()OPMATAXCYUETOM
Ha3HA4YeHUs WHGOPMAIMU U IIEJIEBOM ayIUTOpHH,
BBIOMpas ONTHMAIbHYIO (OpPMY TMpEACTaBICHUS U
BU3yalIU3aIiy;

OLICHUBATh JIOCTOBEPHOCTH,
uHpOpMaLUU, €€ COOTBETCTBUE
MOpPaJIbHO-ITHYECKAM HOPMaM;

JIETUTUMHOCTB
IMpaBOBbBIM n

HCIIOJb30BAThH cpeacrea HH(bOpMaHHOHHBIX n
KOMMYHHKAIIUOHHBIX TEXHOJIOT UM B pPEIICHUN
KOTHUTHBHBIX, KOMMYHHWKATUBHBIX n

CMEXHBIX  cdepax;
pean3oBarh
COCTaBJICHHBIMILIIAH;
OLICHUBATHPE3YNIbTAT
UTIOCIICAICTBHSICBOUX
NEUCTBUI
(camMmoCTOSATEILHOUIN
c MTOMOIIIBIO
HACTaBHUKA).
OTIpEIeNIATh
Ut
nHbOpMaInu;
OTIPEIEIIATh
HEOOXOIMBIE
WCTOYHUKHU
nHbOpMaInu;
TUTAHUPOBATHITPOIIECC
MIOWCKA;
CTPYKTYpUPOBaTh
MOJTy4YaeMyto
UH(pOpMALIHUIO;
BBIOEIATE Hanboliee
3HAYMMOEBIIEPEUHE
nH(pOpMaInu;
OIICHUBATh
MPAaKTUYECKYIO
3HaYUMOCTh
PE3yaBTaTOBIIONCKA;
oopmIIATH
pe3yabTaThl MOMCKa
OpPraHU30BHIBATH
pabOTYKOJIJICKTHBAN
KOMAaH/IbI;
B3aUMOIEHCTBOBATLC
KOJIIETaMH,
PYKOBOJZICTBOM,
KIMCHTaMHd B  XOIE
npodeccuoHaNbHON
JEeSITeTbHOCTH
[IOHUMATh o0t
CMBICIT YETKO
MIPOU3HECEHHBIX
BBICKa3bIBAaHU I
U3BECTHBIE TEMBI
(mpodeccuoHanbHbIC
u OBITOBBIC),
MOHUMAaTHTEKCThIHA
0a3oBbIC
npodeccruoHaIbHbBIE
TEMBI;
y4acTBOBAaTh B
Janorax Ha

3a7a4n
ITIOUCKA

Ha




OpraHU3aIMOHHBIX3a/1a4CCOOI0ICHHEMTPEOOBaHU I
OPrOHOMHKH, TEXHUKH O€30MacCHOCTH, THTHCHBI,
pecypcocOepekeHus, MPaBOBBIX M ITHYECKUX HOPM,
HOPM HUH(POPMAITMOHHOM 0€301MaCHOCTH;

BIQJICTh HABBHIKAMU DPACIIO3HABAHUS W  3aIUTHI
nHpopmaruu, WHOPMANMOHHONW  OE30MaCHOCTH
JINYHOCTH
TOTOBHOCTHKCAMOPa3BUTHIO,CAMOCTOSTEIbHOCTUH
CaMOOIIPEICICHHUIO;
-OBJIaJICHUEHABBIKAMIYUE0HO-HCCIICI0BATEITLCKOM,
MPOEKTHOM U COLMAJIbHOM EATEIIbHOCTH;
OBnazeHNEYHUBEPCATEHBIMIKOMMYHUKATHBHBIMHU
JICHCTBUSIMU:

0)COBMECTHAsACSTEILHOCTD:

IMOHMMATh u HCIIOJIb30BaTh peruMyIIecTBa
KOMaH/JIHOW Y WHIUBUIyIbHOU PaOOTHI;

NPUHUMATh 1[I COBMECTHOW  JESTENbHOCTH,
OpraHU30BBIBaTh M KOOPAMHUPOBATH JACUCTBUS 1O €€
JOCTH)XEHUIO: COCTaBJISITh J1a"H JIEHCTBUM,
pacmpenensiaTh poJii ¢ YY4ETOM MHEHHH yYaCTHHUKOB
00CyXKIaTh pe3ynbTaThl COBMECTHOM padoTHI,
KOOPJAMHUPOBATh W BBIIOJHATE PAOOTy B YCIOBHUSIX
peaNbHOTO, BUPTYaLHOTO M KOMOWHHUPOBAHHOTO
B3aMOICHCTBHS;

OCYUIECTBIIATh TTO3UTHUBHOE CTpPaTErnyecKoe
MOBEICHUE B PA3IUYHBIX CHUTYaIUsIX, MPOSBISTH
TBOPYECTBO U BOOOPAKEHUE, OBITH HMHUIIUATUBHBIM.
Osnanenue YHUBEPCATLHBIMHU PETYISATUBHBIMHU
JICHCTBUSIMU:

T)IPUHITHECEOS ¥ IPYTUX JIFOCH:
MPUHAUMATEMOTHBBIMAPTYMEHTHIIPYTUXITIONCH TTPH
aHAJIN3€ PE3YJbTATOB JIEATEILHOCTH;

MPU3HABATh CBOE MPABO U MMPABO JPYTHX JIFOJCH Ha
OIIINOKM;

pa3BHUBATh CIOCOOHOCTh MOHUMATh MUP C TIO3UIHH
JPYTOTo YeIoBeKa
HAJTMYMEMOTHBAUUKOOYYCHUIOMITHYHOCTHOMY
Pa3BUTHIO;

Bo06nacTUIIeHHOCTHHAYYHOTOTIO3HAHUSI:
c(hOpMHUPOBAHHOCTh MHPOBO33PCHHSI,
COOTBETCTBYIOILIETOCOBPEMEHHOMYYPOBHIOPA3BUTHUS
HayKd ¥ OOIIECTBEHHOW IMPaKTUKH, OCHOBAHHOTO Ha
Uajore KylbTyp, CHOCOOCTBYIOIIETO OCO3HAHHIO
CBOEro MECTa B MOJIUKYITYPHOM MUPE;
COBEpIICHCTBOBAHUE  SA3BIKOBOM M  YUTATEIbCKOU
KyJIbTYpbl KaK CpEICTBAa B3aMMOACUCTBUS MEKIY
JIOABMH Y TIO3HAHUS MUPA;

OCO3HAHHWE ILIEHHOCTH HAy4YHOW  JEATEIbHOCTH,

TOTOBHOCTh OCYIIECTBIIATH MPOEKTHYIO u
HCCIIEI0BATENBCKYIOACSITEIbHOCTBMHANBUYAIbHOU B
rpymme

Ognagenue YHHUBEpCAIbHBIMU y4eOHBIMU

3HAKOMBICOOIITEN
npodeccruoHaIbHbBIE
TEMBI;

BJIaJICHHE
COBPEMEHHBIMH
YUTATELCKUMU
MPaKTUKAMH,
KYJIBTYpO#
BOCTIPUSITHS u
MOHUMAaHHUS
JUTEPaTyPHBIX
TEKCTOB, YMEHHSIMHU
CaMOCTOSITEIILHOTO
MCTOJIKOBAHUS
MIPOYUTAHHOTO B
YCTHOM u
nuchkMeHHoM(opme,
nHOOPMAITMOHHON
nepepaboTKETEKCTOB
BBHICAHHOTAITHH,
TE3HCOB,KOHCIIEKTOB,
pedeparos.




M03HABATENbHBIMUICHCTBUSAMHU:
0)0a30BBIEHCCIIEIOBATEILCKHIE ICHCTBUS:
-BIIaJIeThHABBIKAMUYIE€OHO-UCCIIEIOBATEIHCKONN
HpOGKTHOﬁHGHTGHBHOCTI/I,HaBI:IKaMI/IpéBpeI_HeHI/IH
pooIeM;
-CIIO0COOHOCTHPUTOTOBHOCTHKCAMOCTOSI TEIEHOMY
MONUCKYMCTONOBPCUICHUATIPAKTUYICCKUX3aaaY,
MIPUMEHEHHUIOPA3INYHBIXMETO/I0B TIO3HAHUS;
-~OBJIaICHUCBUAAMUICATCIIbHO CTUITOTIOTYYCHU IO
HOBOT'O 3HaHUS, ero UHTEpIpeTalnu,
npeoOpa3oBaHUI0 U MPUMEHEHHIO B Pa3IMYHbIX
y‘IGGHbIXCI/ITyaI_II/I}IX,BTOM‘-II/ICJIGHpI/ICO3,Z[aHI/II/I
y4eOHBIXU COLUATbHBIXIIPOCKTOB;

- (opMHpOBaHHE HAyYHOTO THUMA  MBIILUICHHS,
BIIQJICHUE HAYYHOM TEPMHUHOJIOTHEH, KIIFOUEBBIMU
MOHATUSIMH UMETOAAMU;
-0CyILIECTRISAThIEICHANPABICHHBIMITOUCKIIEpEHOCA
CPEICTBUCTIOCOOO0BICHCTBUABIIPODECCHOHATEHYIO

cpeny

I1K.1.2
I1K.1.3

-pEKOMEHAAITUUTIOTPEOUTEIAMOITIOTANHATTUTKH,
MPEIOCTABIATEKPATKYIONH(POPMAITUIOOHUXB
nporecce 00CTyKUBaHUS;
-KOHCYJIbTUPOBAHUSTIOTPEOUTEIICUTTOBBIOOPY OO,
BUH,KPCTIKUXCITUPTHBIXUITPOUUXHAITUTKOB,UX
COYETaEMOCTHUCOIIONAMHU;

- OCYIECTBIICHUS TMpHeMa 3aka3a Ha Omoga u
HaIlUTKHU;

-pa3MeleHusI3aKka3a, 1oArOTOBICHHOTOCYYeTOM
TpeOOBaHUHTIOTPEOUTENS;

-paboThICOITAHKOMCYETA0 PUITHAHTOMCOTIIACHO
CTaHIapTam PECTOPaHHOTO 00CITy>KUBaHHSI
NpeANPUATHSI-TIAPTHEPA;

-COOJTIOICHUS TTPABIIT TPOTOKOJIAUITHKETA;

- WCIONb30BAaHMS MPUEMOB OOIICHHUS C YYETOM
BO3pacTa,craryca rocrs;
-COCTaB.HeHI/I}IMeHIO,Z[.H}Ip%HHHHBIXBHI[OBG&HKGTOB;
-COCTaBIICHHUSIPAIIOHBITUA TAaHHS IUTSIPA3 TN IHBIX
KaTeropuii morpeduTene;




9K3AMEHAIIMOHHBIE BUJIETDI coctaBieHsl Ha OCHOBE paboyveil mporpamMMeI
WHocTpaHHBIN A3bIK B COOTBETCTBUM ¢ DeiepalbHbIM IOCYIapCTBEHHBIM 00pa30BaTeIbHbIM
CTaHJApTOM cpeaHero mnpodeccuonanbHoro obpazoBanus mo crnenuainbHocTd 43.01.01
Odunmant, 6apMeH U mpeaHa3HAuYEHBI sl MpoBeAeHUs sk3amena B rpynmnax CIIO BToporo

Kypca.

I[J'ISI COCTABJICHHS 3JSK3aMCHAIIMOHHBIX 6I/IJ'IeTOB BLI6paHLI TCMbI, COOTBCTCTBYIOIIIUC
OCHOBHOMY COJICpKaHHUIO TPOTPAMMBI.

KonndecTBo sK3aMEHAIIMOHHBIX OWUJIETOB COOTBETCTBYET KOJIMUECTBY OOYYArONTUXCS B
rpynie. Kaxpiii OMieT coCTOUT U3 IBYX BOIIPOCOB.

[TepBoe 3amanue npeacTaBisier co00i YTeHNE U mepeBo MPOo(hecCHOHATHHOTO TEKCTa
00beMoM 400 mevaTHBIX 3HAKOB. BTOpOC - COCTABJICHUEC MOHOJIOTHYECCKOI'O BBICKA3bIBAHUA
10 3a/IaHHOM T€MaTHKe.

JI71s1 TOATOTOBKM OTBETA HA BOIIPOCHI OMIIETa CTyACHTAM MPEA0CTaBIIECTCS 15 MUHYT.

OueHnBaTh OTBET MOXHO, UCXOJSI U3 MakKCHMMyMa B 5 0ajioB 3a KaXK[Iblil BONPOC U
BBIBOJIS 3aT€M CPEIHUM 0asll Ha dK3aMeH.

3.1.TunoBble 3a7aHus Il TEKYIIET0 KOHTPOJISI YCIIEBAeMOCTH
KoMIjieKT TeCTOBBIX 3aaHMil
Pazngen 1..
3aoanue 0na ycCmHoO200nPoOCca o memam
1) Whendidtheterm“graphicdesign”appear?
2) WhendidFrankMasonRobinsoncreatetheclassicCocaColalogotype?
3) Whendidnewstylesandtechnologiesemergerapidly?
4) Whendidthedigitalrevolutioncome?
5) Didadvertisingexistinancienttimes?
6) Whendidphotographybeginreplacingillustrationsingraphicdesign?
7) Whatdidpost-modernismbringtodesign?
8) Dodevelopandwhatgraphicproducedesigners?
9) Gatherdorelevanthowinformationdesigners?
10) Designersawhattotimedodevoteconsiderable?
11) Graphicwhyusecomputerdesignersdopackagessoftware?
12) Thedesignwhodesignersdothepresentcompleted?
13) Sketchesdohowgraphicorpreparedesignerslayouts?
14) Inwhatwaysareindependentschoolsdifferentfromstateschools?
15)WhatarethemostcommonrulesinBritishschools?
16)IsschoolinRussiadifferentfromschoolinBritain?Inwhatway?
17)Whataretheadvantagesanddisadvantagesofbothsystems?
18) Whattypeofschooldoyougoto?
19) Whatsubjectsdoyoustudy?Whatare yourfavouriteones?Whatdoyoudoatthoselessons?
20)What’stheschoolyearlike?
21)What’syourschooldaylike?
22)Whataretherulesandthepunishmentsat/inyourschool?Doyouagreewithallofthem?
23)Howmanyexamsdoyoutake?Inwhatsubjects?Doyouthinkthattheyarenecessary?
24)Doesyourschoolofferanyactivitiesoutsidethenormaltime-
table(extraactivities)?Doyoutakepartinanyofthem?
25) Arethereanyspecialtraditionsat/inyourschool?Whatarethey?Whatdoyoudoonthosedays?
26)Whatdoyouthinkyourjob willbe?Whatwouldyouliketodowhenyoufinishschool?

Pasnen 2 [Ipodeccus

3adanue 011 yCMHO200nPOCA RO MEeMAM

1. Whocangraphicdesignersbeemployedby?
2. Whydoalldesignersfacefrustration?
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7.

8.

9.

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22,
23.
24,
25.

Whatmustgraphicdesignersbefamiliarwith?
Whatdodesignersshowtoemployers?
Whydodesignersneedtobewell-read,opentonewideasandinfluences?
WhywillgraphicdesignerswithWebsitedesignandanimationbeespeciallyneeded

Whatskillsareimportantfordesigners?
Skillsthatareimportantfordesigners.
Theareasofgraphicdesigntospecializein.
Computergraphicsanddesignsoftware.
Whatistheroleofmassmediainthelifeofcontemporarysociety?
Whatisimpliedundertheterm"massmedia™?
Whatdoyouknowaboutthelnternet?
Whatcanyousayaboutthepress?
WhendidthefirstnewspapersappearinEngland?
WhatwasthefirstEnglishdaily?
Whatroledonewspapersplaytoday?
AreBritishnewspapershomogeneous?
Inwhatwaydoqualitynewspapersdiffer fromthepopularones?
Whatqualitynewspaperscanyouname?
Whatinformationdoqualitynewspaperscontain?
Whatarepopularnewspapers?
WhendidthefirstnewspapersappearinAmerica?
HowcanAmericannewspapersbeclassified?
DoesanationalpressexistintheUSA?

Paznen 3 UckyccrBo B Poccnu 1 3apy0ekHbIX CTpaHax.
3aoanue 011 yCMHO200nPOCA RO MEeMAM

ge?

Dodevelopandwhatgraphicproducedesigners?
Gatherdorelevanthowinformationdesigners?
Designersawhattotimedodevoteconsiderable?
Graphicwhyusecomputerdesignersdopackagessoftware?
Thedesignwhodesignersdothepresentcompleted?
Sketchesdohowgraphicorpreparedesignerslayouts?
Whatisthefirststepindevelopinga newdesign?
Whatdographicdesignersproduce?
Whatfactorsdographicdesignersconsider?
Howdodesignersgatherrelevantinformation?
Howdographicdesignerspreparesketchesorlayouts?
Whendoestheemployeehavetopaythedeductible?
Whodotheypresentthecompleteddesignto?
Whydographicdesignersusespecializedcomputersoftwarepackages?
Howmuchisthedeductibledependingontheplan?
Varioustechniquesusedbygraphicdesigners.
Specializedcomputersoftwarepackagesthathelpdesignerstodeveloptheirdesigns.
Themosteffectivewaystosolvecommunicationsproblemsbygraphicdesigners.
Whatisanothertypeofhealthcareavailabletomanyworkers?

WhatisanHMO?

WhydoHMOsemphasizepreventivehealthcare?
Howdocitizenswhocannotaffordprivatemedicalinsurancereceivemedicalcovera

WhatisMedicaid?
Whatvariesgreatlyfromstatetostate?
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25.
26.

WhyhasthegovernmentdecreasedMedicaidservices?
Howhasthegovernmentdecreasedthem?

Pazoen 4 KyabTypa v TpaAMUIUM CTPAHBI H3y4aeMOI0 sI3bIKA.
3adanue 011 yCMHO200nPOCA RO MEeMaAM

s?

NogakowhE

8.
9

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24,
25.
26.

Whyfactorsdesignersconsiderinternaldoandexternal?
Whyinvestmentsindesignofposterandshowbillssoprofitableare?
Whatthemosttypeisofadvertisingprintingspopular?

Whatmagazinesthe roleofaiscoverforbooksand?
Whatacompanyisthebestsolutiontodifferentiate?
Whatisanecessaryattributeforabusinessperson?
Whatarethemostpopularandeffectivemethodstoadvertisetheproductstocustomer

Whyareprintingssoimportantforbigcompanies?
Whatarethewaystoattractnumerousclients?
Whatroledoprospects,cataloguesandmenusplayforcompanies?
Whattechnologiesdographicdesignersusetosatisfytheirclients?
Theroleofprintingsinmodern life.
Themostpopulartypesofadvertisingprintings.
Promotionalleafletscreatedbygraphicdesigners.
Whatisthemainwayinphotodesigntoinfluencevisitorsandpotentialclients?
Whatdocomicsfeature?

Whatisthemainfunctionofcards?
Whatwillenhancetheimageofacompanyanditsrespectability?
Whatcanworkinginbookdesignmean?
Whatprogramsareusedforlayoutoffullbooks?
IsitpossibletoclassifyRussiannewspapersintoqualityand popular?
AretherealotofmagazinesinRussiatoday?

Whendidradioappear?

Didittake radiolongtobea reality?
Hasradiolostitsimportancewiththeappearanceof TVandthelnternet?
WhenwasT Vinvented?

Pasznen 5 [lesioBasinepenucka,jieioBble MeperoBopbl
3aoanue 0na ycmHo200npoca no memam
Whyhasconcretebeenwidespreadforsolong?
What’sreinforcedconcrete?
Whatmaterialisusedforskyscrapers? Why?
Whichmetalsandalloyspopularindesigndoyouknow?
Whicharethepossibleingredientsofglass?
What’sthehistoryoftheterm*plastic’?
Whichmaterialsareconsiderednatural/synthetic?Giveexamples.
Arefabricsusedinmodernarchitecture?
Whichtypesofdwellingarebuiltfromclay?
What’sthemaindisadvantageofrock?

. Whatmakesthatchapopularbuildingmaterial?

Whichmaterialscanbemade outofwood?
Whydoeswoodenarchitectureremainpopular?
Whatfactorsinfluencewoodquality?
What’sconcreteusedfor?
Aplacementofobjectsaccordingtovisualweight.
Theultimategoalofdecoratingaroom.
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18.
19.
20.
21.
22,
23.
24,
25.
26.
217.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.

t?

38.

Themostcommonshapesinourhomes.
Whatdothebrothersdoafterawarm-upandachat?

Whatdoesthechildliketowear?

WhydoestheboyenjoyhistriptoDaniel'sschool?

Ishefussyabouthisfood?

Doestheboyfindhisdaysboring?

Howdoeshespendtheafternoons?

Whomdoesheenjoyvisitingmost?Why?

Whendoestheboygotobed?

IsheaTVaddict?

Howdoestheboyentertainhimselfatbathtime?
Whatdoeshedobeforethelightgoesout?

WhatmuseumintheUKyouwouldliketovisit?

WhatwasthelastMuseumyouvisited?
Whatlibrariesdoyouuse?Whataretheadvantagesanddisadvantagesofonlinelibraries?
DoyoulikeAmericancinema?Whatwasthelastmovieyousaw?
WhatdoyouknowabouttheatresintheUK?

WhattheaterinRussiadoyouconsiderthe best,mostfamous?
Doyouplaysports?Whatisyourfavoritesport?
Howdoyougetinformation?Doyouwatch TV, readNewspapersorsearchforitonthelnterne

WhatdoyouknowabouttelevisionandnewspapersintheUKandUSA?Tellusaboutyourfav
oriteTVchannel,newspaperormagazine.

Paznen 6 Hudposasineyars

3adanue 011 yCMHO200nPOCA RO MEeMAM

©CoNoA~wWNE

25.

Whatistheusualpathindesigningalbumcoverart?
Whatisthedecisiveargumentthatcanhelpacustomertomakethefinaldecision?
Whyareshapesattherootofgraphicdesign?
Whatisthekeytosuccessfulgraphicdesign?
Howwillnegativespaceimpactadesign?
Whatisthemostusefultoolforshapecreation?
Whatdoformandspaceimply?
Whatformsarecalledtwodimensional?
Whatformsarecalledthreedimensional?
Whatcanleadtothedesiredresult?
Shapesareattherootofgraphicdesign.
Thewaystocategorizeformandshape.
Currentgraphicsoftware.
Whatdothebrothersdoafterawarm-upandachat?
Whatdoesthechildliketowear?
WhydoestheboyenjoyhistriptoDaniel'sschool?
Ishefussyabouthisfood?
Doestheboyfindhisdaysboring?
Howdoeshespendtheafternoons?
Whomdoesheenjoyvisitingmost?Why?
Whendoestheboygotobed?

IsheaTVaddict?
Howdoestheboyentertainhimselfatbathtime?
Whatdoeshedobeforethelightgoesout?
WhatmuseumintheUKyouwouldliketovisit?

Paznen 7 OcHOBHBIE BU/IbI EYATHOMNIPOLYKIIUH
3adanue 011 yCMHO200nPOCA RO MEeMAM
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Whatdoesprofessionalbrandinginclude?

Whatisbrandfromalegalside?

Whatdoes“Businessweek”regularlypublish?
Whenwastheideaofbrandingasawayofproductdefinitiongreatlydeveloped?
Whatisoneofthemainpromotionalandmarketinginstrumentsofanymoderncompany?
WhatisthepurposeofcorporatelD?

Whatdologoandtrademarkconvey?

Howecanaclientrecognizeaproductofacompany?

Whatdateisittoday?

10 Whatisthedatetoday?
11. Whatistoday’sdate?
12. Whatmontbhisit?
13. Whatmontharewein?
14. WhenwillyouarrivetoTokyo?
15. WhenwastheBattleonthelcefought?
16. Whattimeisit(now)?
17. Whatisthetime?—Komopuuiuac?
18. Couldyoutellmethetime,please?
19. Whattimedoesthetrainleave?
20. Whendoesthetrainleave?
21. WhatwasthelastMuseumyouvisited?
22. Whatlibrariesdoyouuse?Whataretheadvantagesanddisadvantagesofonlinelibraries?
23. DoyoulikeAmericancinema?Whatwasthelastmovieyousaw?
24. WhatdoyouknowabouttheatresintheUK?
25. WhattheaterinRussiadoyouconsiderthe best,mostfamous?
26. Doyouplaysports?Whatisyourfavoritesport?
27.Howdoyougetinformation?DoyouwatchTV,readNewspapersorsearchforitonthelnternet?
28. WhatdoyouknowabouttelevisionandnewspapersintheUKandUSA?Tellusaboutyourfavorite
TVchannel,newspaperormagazine.
Paznen 8 Odopmienne KHur.
3adanue 011 yCMHO200nPOCA RO MEeMAM

NouoswNE

Whyaren’tnon-profitorganizationstypicaladvertisingclients?
Whatisthemainpurposeofdesigningadvertisements?
Whatarethemajortypesofadvertising?
Whatisthemosteffectivemass-marketadvertisingformat?
Whateffectscananadvertiserusetopersuade yougooutandbuysomething?
Whatisanewformatofadvertingthat isgrowingrapidly?
Canweconfirmthatadvertisingisa powerfuleducationaltoolcapableof

reachmgandmotlvatlnglargeaudlences’)

8.

9.

Whatispublicserviceadvertising?
Theprocessofdevisingnamesforproducts.

10. Anidealbrandname.

11. Canyoudevoteyourselffull-timetodevisingnames.

12. WhatkindofresponsibilityforhealthcarehastheUSevolvedtoday
Paznen 9 ®opma,pasmep,npocTPaHCTBO BrpaguuecKOMIn3aiine
3adanue 011 yCMHO200nPOCA RO MEeMAM

1) Whatispackagingasacoordinatedsystem?

2) Whatispackagelabelling?

3) Whatnaturalmaterialsdidthefirstpackageduse?

4) Whatobjectivesdopackagingandpackagelabellinghave?
5) Whataretechnologiesrelatedtoshippingcontainers?

6) Whatdoespackagedesignstartwith?

14



7)

8)

9)

10)
11)
12)
13)
14)
15)
16)
17)
18)
19)
20)

ge

21)
22)
23)
24)

Whatdoespackagedevelopmentinvolve?
WhatdothreeR’sstandfor?
Packaging-thescience,artandtechnology.
Packagedesigntechniques.
Materialsusedinpackageindustry.
Whatdosomepoliciesprovide?
Howmuchisthedeductibledependingontheplan?
Whatdosomeinsuranceplansoffer?
Whatisanothertypeofhealthcareavailabletomanyworkers?
WhatisanHMO?
WhydoHMOsemphasizepreventivehealthcare?
WhatdomedicalexpertscreditHMOswith?
HowmanypeopledidHMOsservein1987?
Howdocitizenswhocannotaffordprivatemedicalinsurancereceivemedicalcovera

WhatisMedicaid?
Whatvariesgreatlyfromstatetostate?
WhyhasthegovernmentdecreasedMedicaidservices?
Howhasthegovernmentdecreasedthem?

Pazgean 10-11 J{u3aiin TOproBoii MAapKu KOMIIAHUM, Pa3padoTKA,IPOABUKEHUE
3adanue 011 yCMHO200nPOCA RO MEeMaAM

©CoNoA~wWNE

Whatdisciplinesdoestheworkofaninteriordesignerdrawupon?
Whatareasofdesignarebecomingincreasinglypopular?
Whatdoesergonomicdesigninclude?
Whatisgreendesign?
Whatareascandesignersspecializein?
Theadvantagesofinteriordesignprofession.
Howecaninteriordesignerscreatepositivechangesinpeople’slives?
Privateandpublicinteriorspaces.
Howmanycolddaysarethereintheyear?
Aretherethreemonthsineachseason?
Isthereapencilinyourhandnow?
Isthereanysnowinthestreets now?

Wheredoyoulive?
Whatisthedifferencebetweencitiesand villages?
Whatplacesarethere inyourcity(town)?
Whatkindsofactivitiesarethereinyourschool?
Whichpictureistheviewfromyourwindow?
Whereisyourschoolsituated?
Whattransporthasgotonlytwowheels?
Whatisthemostcomfortableandthefastestwayoftravelling?
Howmany waysof travelling doyouknow?
Whatisyourfavouritekindoftransport?Why?
Doyouliketotravel?

Doyouprefertotravelbysea orbyplane?
Whatcanyouseewhiletravelling bycar?
Haveyougotawatch?What timeisitnow?
Whatareyoudoingnow?
Whatwillyoubedoingthistimetomorrow?
Whatwereyoudoingatsixo'clockintheeveningyesterday?
Ifyouwereamillionaire,howwouldyouspendyourmoney?
Ifyouwerefreetoday,wherewouldyouspendtheday?
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des?

32. Iffriendscometovisityoutonight,howwillyou entertainthem?
33. Whatareyougoingtodotonight?

Paznen 12 Pexiiama
3aoanue 0na ycCmHoO200nPoOCca o memam

1) Whatisaninteriordesignerresponsiblefor?
2) Whateducationisnecessaryforentry-levelpositions?
3) Whatarethemainconcernsofinteriordesigners?

4) Whatcangooddesignboost?Mustinteriordesignersbeabletounderstandbuildingandfireco

5) Whattypesofbuildingdointeriordesignersplan?

6) Whydodesignersfrequentlycollaboratewithbuildingcontractors?
7) Whatproblemsfacedprogrammersinthe1940’sand1950's?

8) Whywerethefirstprograms«complex»and«time-consuming»?
9) Whatarethebasicfunctionsofoperatingsystem?
10)WhatdoestheabbreviationDOSmean?

11)WhatcompanydevelopedthefirstversionofDOSoperatingsystem?Forwhatpurposewasitdone
?Wasthenewoperationalsystemsuccessful?

12) WhatisthedifferencebetweenthePC-DOSandMS-DOS?
13)WhatdoestheabbreviationNTstandfor? Is NTDOS-

compatible?WhatarethebasicrequirementsforNT?

14)WhoisthedeveloperofOS/2?
15)WhatmakesUNIXsodifferentfromtheotheroperationalsystems?

16) WhatarethespecialfeaturesofWindows95,Windows98,Windows2000?
17)Whydidyourdecide tostudyatourUniversity?

18)Whatprofessionsdoyourknow?
19)Whichofthemrequiretheknowledgeofforeignlanguages?83.Whatisaninterpreter?
20)What'sthedifferencebetweenaninterpreterandatranslator?
21)What'sthedifferencebetween"totakeanexam"and"topassanexam"?

22)Which are the most prestigious professions today?

23)Science and technology constantly create new jobs. Can you name any of them?
24)Will people work less in the future? Why do you think so?

25)Experts say that we'll have to change jobs more often in the future? Do you know why?
26)Are you optimistic about the future? Are you fond of reading?
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4 KOHTPOJIBHO-OINEHOYHBIE MATEPHUAJIBI JJIs1
MPOMEXYTOYHOM
ATTECTAIIMH IO YYEBHOM JUCHUIIJIMHE

4.1. TunoBble 3aJaHNs AJI51 HTOTOBOT0 KOHTPOJISAA yCII€BAEMOCTH

Cnmcok THIIOBBIX BONPOCOB K MPOMEKYTOYHOM aTTecTAllUuN

3ananue Nel nmpounTaiiTennepeBeIUTETEKCT

How the Past Influences the Present

The history of graphic design can serve as an excellent source of inspiration, especially if you
study how art and technological developments influenced certain designers. While the entire history
of graphic design is way too long, here are some interesting details to note.

Advertising existed in ancient times. Egyptians wrote sales messages and designed wall
posters on papyrus, while politicians in Pompeii and ancient Arabia created campaign displays.

The lines between graphic design, advertising, and fine art often blurred together until the
mid-1800s. At that time, Henry Cole explained the importance of graphic design to his government
(in Great Britain) in the Journal of Design and Manufactures. Cole went on to become influential in
the growth of design education. You can see an incredibly successful example of a logo as

far back as 1885, when Frank Mason Robinson created the classic Coca Cola logotype. Yet
the actual term “graphic design” didn’t appear until 1922, when it was coined by the type

designer, illustrator, and book designer William Addison Dwiggins.

Throughout the 20th century, new styles and technologies emerged rapidly, each one exerting
some influence on graphic design. For instance, the Bauhaus movement embraced mass

production and the new machine culture after World War I; after World War Il photography
began replacing illustrations in most graphic design, and post-modernism brought new materials,
bright colours, and humour to design. And of course, with computers came the digital revolution.

Hopefully you’ll look further into some of these design movements. After all, who says Art
Nouveau can’t be used in a digital format, and computer fonts can certainly recreate ancient

calligraphy. Perhaps graphic designs of the past can help enhance your own work in original
ways today.

3ananue Ne2 oTBeTbTE HA BONPOCHI

1. When did the term “graphic design” appear?

2. When did Frank Mason Robinson create the classic Coca Cola logotype?

3. When did new styles and technologies emerge rapidly?

4. When did the digital revolution come?

5. Did advertising exist in ancient times?

6. When did photography begin replacing illustrations in graphic design?

7. What did post-modernism bring to design?

3ananue Ne3 nmpounTaiiTe U NepeBeuTe TEKCT

Graphicdesigners

Graphic designers - or graphic artists - plan, analyze, and create visual solutions to
communications problems. They find the most effective way to get messages across in print and
electronic media using colour, type, illustration, photography, animation, and various print and
layout techniques. Graphic designers develop the overall layout and production design of

magazines, newspapers, journals, corporate reports, and other publications. They also produce
promotional displays, packaging, and marketing brochures for products and services, design

distinctive logos for products and businesses, and develop signs and signage systems -called
environmental graphics - for business and government. An increasing number of graphic design-

ers also develop material for Internet Web pages, interactive media, and multimedia projects.
Graphic designers also may produce the credits that appear before and after television programs and
movies. The first step in developing a new design is to determine the needs of the client, the
message the design should portray, and its appeal to customers or users. Graphic designers consider
cognitive, cultural, physical, and social factors in planning and executing designs for the target
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audience. Designers gather relevant information by meeting with clients, creative or art directors,
and by performing their own research. Identifying the needs of consumers is becoming increasingly
important for graphic designers as they continue to develop corporate communication strategies in
addition to creating designs and layouts.

Graphic designers prepare sketches or layouts - by hand or with the aid of a computer - to
illustrate their vision for the design. They select colours, sound, artwork, photography, animation,
style of type, and other visual elements for the design. Designers also select the size and
arrangement of the different elements on the page or screen. They may create graphs and

charts from data for use in publications, and they often consult with copywriters on any text
that accompanies the design. Designers then present the completed design to their clients or art

or creative director for approval. In printing and publishing firms, graphic designers also may
assist the printers by selecting the type of paper and ink for the publication and reviewing

the mock-up design for errors before final publication.

3ananue Ne4 oTBeTHTE HA BONIPOCHI

1. Do develop and what graphic produce designers?

2. Gather do relevant how information designers?

3. Designers a what to time do devote considerable?

4. Graphic why use computer designers do packages software?

5. The design who designers do the present completed?

6. Sketches do how graphic or prepare designers layouts?

3ananue NeS npounTaiiTennepeBeIUTETEKCT

Work environment and professional training

Work environment and professional training Working conditions and places of employment
vary. Graphic designers employed by large advertising, publishing, or design firms generally work
regular hours in well-lighted and comfortable settings. Designers in smaller design consulting firms
and those who freelance generally work on a contract, or job, basis. They frequently adjust their
workday to suit their clients' schedules and deadlines. Consultants and self-employed designers tend
to work longer hours and in smaller, more congested, environments. Designers may work in their
own offices or studios or in clients' offices. Designers who are paid by the assignment are under
pressure to please existing clients and to find new ones to maintain a steady income. All designers
sometimes face frustration when their designs are rejected or when their work is not as creative as
they wish. Graphic designers may work evenings or weekends to meet production schedules,
especially in the printing and publishing industries where deadlines are shorter and more frequent.
Graphic designers must be familiar with computer graphics and design software. A bachelor's
degree in graphic design is usually required. Creativity, communication, and problem-solving skills
are important, as are a familiarity with computer graphics and design software. Jobseekers are
expected to face keen competition; individuals with Web site design and animation experience will
have the best opportunities. Graphic designers must keep up with new and updated computer
graphics and design software, either on their own or through formal software training programs.
Graphic designers must be creative and able to communicate their ideas visually, verbally, and in
writing. They also must have an eye for details. Designers show employers these traits by putting
together a portfolio - a collection of examples of a person's best work. A good portfolio often is the
deciding factor in getting a job.

3ananmne Ne6 oTBeThTE Ha BONPOCHI

1. Who can graphic designers be employed by?

2. Why do all designers face frustration?

3. What must graphic designers be familiar with?

4. What do designers show to employers?

5. Why do designers need to be well-read, open to new ideas and influences?

6. Why will graphic designers with Web site design and animation be especially needed?

7. What skills are important for designers?
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3ananmne Ne7 npouunTaiiTe U nepeBeauTe TEKCT

Printings

Printings comprise an essential part of the company corporate image. Designers use only
state-of-the art technologies and consider all internal and external factors in order to reach the

effect clients are aspiring to in their concept implementation. Promotional leaflets are one of
the most popular and effective methods to advertise the products to customers. Booklets.

Combining all cost-effective advantages and high information value, booklets are one of the
most efficient and wide-used types of advertising printings. Graphic designers create booklets that
combine clear informational content with beautiful layout and design.

Prospects, menus and catalogues.

Well-designed multi-illustration prospect, menu or catalogue will work for the company
image for a very long time, making it stand out among other peers and attracting new clients.
Designers can create colourful printings that exceed all client’s expectations.

Posters and show bills. Hundreds or even thousands of people can see them, that is why
investments in design and development of posters and show bills are so profitable. Graphic

designers create high quality products that will help you become popular.

Calendars are the most popular type of advertising printings. There is no better practical
business gift than a calendar. Designers can create a calendar with a company logo, which clients
and partners will remember for a long time. Invitation and greeting cards. Designers create cards
that

will satisfy all your needs.

Book and magazine layouts. Qualitative print and informative texts are not enough for the
modern reader. Creative design, illustrations and pictures are also important for the consumer, they
to attract a huge audience of readers. Covers for books, magazines, audio and video. Cover must
attract consumer’s attention and have an informative content. Designers help to make the products
attractive for clients.

Diplomas, certificates and muniments. Your clients are aware that diplomas, certificates and
muniments suggest qualitative competitive abilities of any company or enterprise. Folders, blanks,
envelopes. High quality printing products with your logo deliver a corresponding image for you.
They will attract numerous clients, who will recognize your company at one glance at a folder,
blank or envelope.

Business cards are a necessary attribute for a business person. Creative and unique design for
your business card is the best solution to differentiate your company.

3ananue Ne§ 0TBeTHTEHABONPOCHI

1. Why factors designers consider internal do and external?

2. Why investments in design of poster and show bills so profitable are?

3. What the most type is of advertising printings popular?

4. What magazines the role of a is cover for books and?

5. What a company is the best solution to differentiate?

3ananue Ne9 npounTaiiTe U nepeBeauTe TEKCT

Designing Album Cover Art

Many designers who work on album cover art work on a freelance basis and are hired on a
per-project basis. If you want to work as a freelance designer, you may find you have to start

out designing a few albums covers for free to build up a portfolio of work. Once you get
started, if people are pleased with what you're producing, then you will likely find that most of

your work comes to you through referrals. Not all designers are

freelancers, however, and some record labels have graphic designers on staff to handle these
responsibilities in-house. Education in graphic design is the usual path into designing album

cover art. You need familiarity with graphic design software programs and the basics of
design. You'll also need to learn how to communicate properly with printers about colours, paper,
and other facets of your final design so that the printing comes out as everyone envisioned it.
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Obviously, you need some creative ability and familiarity with music is a must - most genres have a
typical "feel” for the find of cover art they use, and you should be able to listen to music and come
up with a design that compliments it. Unlike some other jobs in music, pay for designers doesn't
change depending on how many copies an album sells.

That can be a good thing AND a bad thing. Unless you are a designer on staff at a label, you
will be working on a per campaign basis, charging one flat fee for your work. As you get started,
you will likely have to do a few jobs for free to get a foot in the door. The exact pay varies wildly
depending on the kinds of labels and artist you work with, and as you work, you'll get a feel for the
going rate in your sphere. You can charge different rates depending on the amount of work
involved.

3ananmne Nel) oTBeThTe HA BONPOCHI

1. What is a necessary attribute for a business person?

2. What are the most popular and effective methods to advertise the products to customers?

3. Why are printings so important for big companies?

4. What are the ways to attract numerous clients?

5. What role do prospects, catalogues and menus play for companies?

6. What technologies do graphic designers use to satisfy their clients?

3ananue Nell npounTaiiTennepeBeIuTeTEKCT

Illustrations and photo design

Illustration is irreplaceable to boost promotion and recognition of your business among clients
and partners. Illustration and photo will enhance your company image and respectability.

Illustrations for books, newspapers and magazines. lllustration is wizardry, and designers
bring a touch of magic to book, newspaper and magazine pages. Cards are the right way to
congratulate colleagues, clients or partners, and to remind of your company. A colourful bright card
in an original envelope with an exclusive design and elements of your corporate style will leave an
unforgettable impression about your company.

Comics often feature different fairy tale characters, sometimes such characters are even
represented allegorically. A graphic designer is ready to create for you characters you need and to
represent them graphically in any file format. Caricatures. When developing a creative concept for
advertising campaign, it is often necessary to introduce a character, who will serve as a basis for all
ad strategy. Sometimes such characters are presented as pictures or interactive caricatures.
Designers can create impressive caricatures of any individuals or characters you require. Photo
design. A high-quality picture is the main way to influence your visitors and potential clients. You
can use hundreds of words to describe and list all the advantages, but visual look of the thing,
interior or architectural object is the decisive argument that can help a customer to make the final
decision and consider your company. Designers will help you improve the picture by means of
creating a unique presentation of your product via photo.

3ananmne Nel2 oTBeTHTEHABONPOCHI
. What is the main way in photo design to influence visitors and potential clients?

. What do comics feature?

. What is the main function of cards?

. What will enhance the image of a company and its respectability?

. What can work in book design mean?

. What programs are used for layout of full books?

. What is the usual path in designing album cover art?

. What is the decisive argument that can help a customer to make the final decision?

CO~NOOT A~ WN B
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3aganue Nel3 npounTaiiTe M nepeBeANTe TEKCT

Designing Album Cover Art

Many designers who work on album cover art work on a freelance basis and are hired on a
per-project basis. If you want to work as a freelance designer, you may find you have to start

out designing a few albums covers for free to build up a portfolio of work. Once you get
started, if people are pleased with what you're producing, then you will likely find that most of

your work comes to you through referrals. Not all designers are

freelancers, however, and some record labels have graphic designers on staff to handle thes
responsibilities in-house. Education in graphic design is the usual path into designing album

cover art. You need familiarity with graphic design software programs and the basics of
design. You'll also need to learn how to communicate properly with printers about colours, paper,
and other facets of your final design so that the printing comes out as everyone envisioned it.
Obviously, you need some creative ability and familiarity with music is a must - most genres have a
typical "feel” for the find of cover art they use, and you should be able to listen to music and come
up with a design that compliments it. Unlike some other jobs in music, pay for designers doesn't
change depending on how many copies an album sells.

That can be a good thing AND a bad thing. Unless you are a designer on staff at a label, you
will be working on a per campaign basis, charging one flat fee for your work. As you get started,
you will likely have to do a few jobs for free to get a foot in the door. The exact pay varies wildly
depending on the kinds of labels and artist you work with, and as you work, you'll get a feel for the
going rate in your sphere. You can charge different rates depending on the amount of work
involved.

3ananmne Nel4 oTBeThTE HA BONPOCHI

1. What is a necessary attribute for a business person?

2. What are the most popular and effective methods to advertise the products to customers?

3. Why are printings so important for big companies?

4. What are the ways to attract numerous clients?

5. What role do prospects, catalogues and menus play for companies?

6. What technologies do graphic designers use to satisfy their clients?

3ananue NelS npounTaiiTennepeBeIuTeTEKCT

Form, Shape and Space in graphic design

Shapes are at the root of graphic design. They are figures and forms that make up logos,
illustrations and countless other elements in all types of designs. Using shapes properly is one of the
keys to successful graphic design. The form, colour, size and other characteristics for the shapes in
a layout can determine its mood and message. Soft, curved and rounded shapes are perceived
differently than sharp, angled shapes. The “white space” or negative space left between shapes will
also significantly impact a design. Experimentation and altering of shapes within a design can
ultimately led to the desired result. Current graphics software has transformed the way graphic
designers can deal with shapes. Adobe Illustrator is the most useful tool for shape creation and
manipulation. Simple shapes such as circles, squares and triangles can be created with a click and
drag of the mouse. Adjusting lines and curves using the tools in Illustrator and similar programs can
create more complex shapes, of limitless dimensions. Colours, patterns, opacity and other
characteristics of shapes can easily be altered. It is important for designers to master the shape tools
within their favourite software, as almost any shape that can be imagined can now be created. Form
and shape are areas or masses which define objects in space. Form and shape imply space; indeed,
they cannot exist without space. ~ There are various ways to categorize form and shape. Form and
shape can be thought of as either two dimensional or three dimensional. Two-dimensional form has
width and height. It can also create the illusion of three-dimension objects. Three-dimensional
shape has depth as well as width and height. Form and shape can also be described as either organic
or geometric. Organic forms such as these snow-covered boulders typically are irregular in outline,
and often asymmetrical. Organic forms are most often thought of as naturally occurring. Shape is an
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area enclosed by a line. It visually describes an object. It is two-dimensional with height and width.
Shapes can be

geometric with straight edges and angels, such as squares, rectangles, or triangles or circles;
or they can be organic with ir-regular and curvilinear lines. Organic shapes are found in nature

seashells, flower petals, insects, animals, people

3amanue Nel6 oTBeTbTE HA BONIPOCHI

1. Why are shapes at the root of graphic design?

2. What is the key to successful graphic design?

3. How will negative space impact a design?

4. What is the most useful tool for shape creation?

5. What do form and space imply?

6. What forms are called two dimensional?

3aganue Nel7 npounTtaiTennepeBeIUTETEKCT

Professional branding is a complicated and multilevel process of a brand or a trade mark
creation and promotion including target market analysis, advertising actions, brand positioning
means, naming, visual brand images, brand strategy, analysis of marketing efficiency. Marketing
terms "brand" and "branding" derive from English "brand" which throws back to Norse "brandr",
which means "fire, to burn”. Brand is a complex of information about a company, goods, service,
including a name, a logotype, corporate style allowing consumers to define it among multiple
competitors, creates its image and reputation at the market of goods and services. From the legal
side brand is a trade mark,

defining a producer and belonging to him. Some authors consider a brand to be a complex of
copyright objects, such as a trade mark and a corporate name. A brand includes the following
components:

1. trade mark name (naming),

2. logotype, symbolizing some goods, service or company,

3. corporate style — colours and fonts.

Brand can be a sell and buy object. "Business week" regularly publishes the prices of the
leading brands, where the first ten is Coca-Cola, Google and Microsoft. Each of them costs

more than fifty billion of dollars. The idea of branding as a way of product definition was

greatly developed in the late XXth century when there appeared high competition and lots of
similar products and services. And nowadays the modern market is constant fighting of brands.

The more original and individual the brand is the more competitive the product. Now
branding is a strong marketing tool, allowing to form a customer's certain emotional perception of a

product, which influences its image, its reputation and of course, the demand for it.

3ananue Nel8 OTBeTbTE HA BONIPOCHI
. What does professional branding include?
. What is brand from a legal side?
. What does “Business week” regularly publish?
. When was the idea of branding as a way of product definition greatly developed?
. What is one of the main promotional and marketing instruments of any modern company?
. What is the purpose of corporate ID?
. What do logo and trademark convey?
. How can a client recognize a product of a company?

O~NOOT A WN PR

3amanue Nel9 npouuTaiiTe M mepeBeanuTe TEKCT
Corporate identity

Corporate identity is one of the main promotional and marketing instruments of any modern
company. If selected in a proper way, corporate identity sometimes becomes the most
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important factor for success. Your corporate ID, designed by professionals, will multiply the
effectiveness of your promotional campaigns, will enhance the reputation and popularity of

your business in the market, and will win the trust of clients and partners. Here is a full range
of services in corporate identity design: Trademarks, Logos, Corporate colour scheme, Type set,

Business cards, Stationary, letterhead, Bill and fax forms, Envelopes (European standard, A4,
ADb), Folders, Website design, adding corporate elements to the existing website, Multimedia

presentations, Promotional gifts (pens, notepads, ash-trays, etc.).

Corporate identity may also include upon customer’s request: Press release. Press releases
will concisely inform on events, promotional campaigns, and competitions held by the company,
and are crucial for the company image. Advertising article. Remember able advertising articles

will enhance the level of your business.

Slogan.

Slogan is a nameable short message, carrying advertising information about the company,
product or service. Advertising slogan is used to promote a product or service to the market. Image
slogan aims to raise the recognizability of

the company or its brand. Naming (name of the company, site, and trademark). Naming is
extremely important for the company, project or trademark since it greatly influences company’s
image. Promotional printings (booklets, catalogues, calendars,

3ananmne Ne2( oTBeTbTE HA BONPOCHI

1. What was M. Gotta asked to promote?

2. Was the name “Katzenschmaus” pleasant to the ear?

3. How old is M.Gotta?

4. What famous names are created by M. Gotta?

5. What does Manfred Gotta do?

6. How much does he charge for a name which is to nationally?
7. How does he devise names?

8. What is an ideal brand name?

9. What products does he create names for?

10. Have you ever heard about this wordsmith?

3ananue Ne21 npounTaiiTennepeBeIuTeTEKCT

Graphics - the most ancient form of art that exists to this day.

The first graphic works appeared at the earliest stages of development of human
society, when the ancient man scratched the images on the stones and walls of caves, on
bone plates. Creating his first drawings, which recorded not only any events and the world,
but also for a long time served as a means of communication between people, primitive man
laid the Foundation for the art of graphics.

For a long time graphic images had no independent value and served only as
decoration of the house or objects.

With the advent of writing graphics began to be purely decorative and widely used in
handwritten books, parchments, letters for decoration or explanation of the text, and the
very creation of fonts was reborn in the great art.

The term "graphics™ was originally used only in relation to writing and calligraphy, as
it was the basis for the creation of handwritten texts.

The term "graphics™ was originally used only in relation to writing and calligraphy, as
it was the basis for the creation of handwritten texts.

Then the graphics was defined as art, which is based on the line, the contrast of black
and white.
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Graphics (from Greek. "grapho" — "I write") — visual art, including drawing and
works of art, based on the art of drawing, but having their own expressive means and visual
capabilities.

Color in graphics is not the main thing, as for example in painting, but here it plays an
auxiliary role

The only difference between graphic works and painting is the material. It will always
be, pencil, ink, pen, pastel, charcoal, various sauces, sometimes as additional materials used
watercolor and gouache. But here the color is not the main and auxiliary role, shading or,
conversely, highlighting the individual elements of the picture.

3ananue Ne22 oTBeTbTE HA BONPOCHI
Whatisaninteriordesignerresponsiblefor?
Whateducationisnecessaryforentry-levelpositions?
Whatarethemainconcernsofinteriordesigners?

Whatcangooddesignboost?
Mustinteriordesignersbeabletounderstandbuildingandfirecodes?
Whattypesofbuildingdointeriordesignersplan?

NoghkrwdpE

3ananue Ne23 npounTaiiTennepeBeIuTeTEKCT

It is believed that the design originated in the era of industrial production. Graphic
design at first meant artistic editing of text and images on a printed page to form a visual
and verbal image for the purpose of informing and entertaining the reader. With the advent
of color printing in the late XIX century, graphic design has become a separate art form. In
the production of mass printed products and advertising at that time were involved mainly
people who usually do not have art education. The situation changed in the first half of the
twentieth century. European artists quickly responded to advances in science and
technology and were the first to make radical changes.

Today, professionals have several schools that, one way or another, influenced the
development of graphic design. The most notable were the American advertising graphics
that existed in the thirties-fifties of the last century and the twenties of Russian
constructivism, the seventies — the Swiss school of graphics of the sixties - the Polish school
of poster, as well as the Japanese school of poster — 60-80 years of the twentieth century
Undoubtedly worthy of mention and some other schools of graphics and poster — English,
Finnish, German, French, Dutch and others. Nascent schools of Internet design have roots in
all countries, and there is a chance to hope that the Russian school of design in this new
field will achieve such high results as Western schools. The main directions of the new flow
of design were the creation of banners and websites.

Modern times marked the emergence of the world organization of graphic design,
which has the abbreviation ICOGRADA. There is also an international Council of graphic
design associations, and in our country — the Academy of graphic design.

3ananmne Ne24 oTBeThTE HA BONPOCHI

1. Whydodesignersfrequentlycollaboratewithbuildingcontractors?

2 Whatproblemsfacedprogrammersinthe1940’sand1950's?

3. Whywerethefirstprograms«complex»and«time-consuming»?

4. Whatarethebasicfunctionsofoperatingsystem?

5. WhatdoestheabbreviationDOSmean?

6. WhatcompanydevelopedthefirstversionofDOSoperatingsystem?

3ananue Ne25 npounTaiiTennepeBeIuTeTEKCT
At all times, people sought to improve the beauty of their homes, clothes and even the
environment to be able to stay in harmony with nature and yourself. Someone made
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masterpieces with their own hands, and someone asked for help from professionals who can
create incredible views. In today's world, the specialization of such people is known as the
profession of designer.

Who is the designer? Despite the fact that the designer profession has become really
popular and in demand only in the twentieth century, the name itself has a long history. Its
origins date back to the era of the Italian Renaissance, when the word "disegno” meant
drawings and projects that were the basis of the idea. Depending on the type of activity of a
design specialist, there are several main branches of this profession: industrial (design and
creation of household appliances, transport, tools, furniture);

Environment design (creation of interiors, design of buildings, plots); graphic (creation
of trademarks and signs, commercials using computer graphics);3D-design (creating
animations, presentations, layouts using special computer programs); landscape (works
related to the design of land, parks, gardens);

Design of clothes, shoes and accessories. Design objects are present everywhere and in
everything that surrounds us. In addition to the now popular specialists in the creation of
clothing and interior, in the modern world are widely in demand developers of jewelry,
accessories, utensils, furniture, etc. in A word, the object of design can be anything — from a
needle to an airplane, every talented artist can become a designer to become a specialist in
this field and have a stable financial income, it is necessary to possess such qualities and
skills as: Observation; Creative thinking; Developed imagination; Sociability; Ability to
work with a large amount of information; Patience; Ability to work in a team;a sense of tact
in dealing with customers.

3aganue Ne26 oTBeTbTE HA BONPOCHI
Wasthenewoperationalsystemsuccessful?
WhatisthedifferencebetweenthePC-DOSandMS-DOS?
WhatdoestheabbreviationNTstandfor?

ISNTDOS-compatible?
WhatarethebasicrequirementsforNT?
WhoisthedeveloperofOS/2?

ok wdE

3aganue Ne27 npounTaiiTe M NepeBeANTe TEKCT

Graphicdesignisversatile. It may embrace a multitude of diverse design-related
industries. However, on the whole design encompasses services provided by professional
artists, de-

signers and image makers. We think graphic design is not just a beautiful visual
representation, but a science in its own right, with its own philosophy and history. It marries
painter’s art and

analyst’s precision. After all, any graphic design, operating non-verbal and visual
symbols, may exert great influence on the audience.

Graphic designers - or graphic artists - plan, analyze, and create visual solutions to
communications problems. They find the most effective way to get messages across in print
and electronic media using colour, type, illustration, photography, animation, and various
print and layout techniques. Graphic designers develop the overall layout and production
design of

magazines, newspapers, journals, corporate reports, and other publications. They also
produce promotional displays, packaging, and marketing brochures for products and
services, design
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distinctive logos for products and businesses, and develop signs and signage systems -
called environmental graphics - for business and government. An increasing number of
graphic designers also develop material for Internet Web pages, interactive media, and
multimedia projects. Graphic designers also may produce the credits that appear before and
after television programs and movies. The first step in developing a new design is to
determine the needs of the client, the message the design should portray, and its appeal to
customers or users.

3aganue Ne28 oTBeThTE HA BONPOCHI
Do develop and what graphic produce designers?

Gather do relevant how information designers?

Designers what to time to devote considerable?

Graphic why use computer designers do packages software?
The design that designers do the present completed?
Sketches do how graphic or prepare designers layouts?

3aganue Ne29 npounTtaiTennepeBeIUTETEKCT

Graphic designers prepare sketches or layouts - by hand or with the aid of a computer -
to illustrate their vision for the design. They select colors, sound, artwork, photography,
animation, style of type, and other visual elements for the design. Designers also select the
size and arrangement of the different elements on the page or screen. They may create
graphs and charts from data for use in publications, and they often consult with copywriters
on any text that accompanies the design. Designers then present the completed design to
their clients or art or creative director for approval. In printing and publishing firms, graphic
designers also may assist the printers by selecting the type of paper and ink for the
publication and reviewing the mock-up design for errors before final publication. Graphic
designers use specialized computer software pack-

ages to help them create layouts and design elements and to program animated
graphics.

Graphic designers sometimes supervise assistants who follow instructions to complete
parts of the design process. Designers who run their own businesses also may devote a
considerable time to developing new business contacts, choosing equipment, and
performing administrative tasks, such as reviewing catalogues and ordering samples. The
need for up-to date computer and communications equipment is an ongoing consideration
for graphic designers.

3aganue Ne30 oTBeThTE HA BONPOCHI

1. WhatmakesUNIXsodifferentfromtheotheroperationalsystems?

2 WhatarethespecialfeaturesofWindows95,Windows98,Windows2000?

3. Whydidyourdecide tostudyatourUniversity?

4. Whatprofessionsdoyourknow?

5 Whichofthemrequiretheknowledgeofforeignlanguages?83.Whatisaninterpreter

ook whE

6. What'sthedifferencebetweenaninterpreterandatranslator?

3ananue Ne31 npounTaiiTennepeBeIuTeTEKCT
Graphic design is an extensive field of activity and an integral part of the modern
world, the creation of a visual language. Graphic design may use different means, be digital
or printed, may include photographs, illustrations or other types of graphics. The design can
attract attention for just a minute, and can flash before your eyes. If you look around you
will see many examples: product labels, packaging, book covers, TV screensavers,
magazines and billboards — all created by a graphic designer. The scale of the project, on
which the graphic designer is working, can be quite small — a postage stamp, and global —
26



navigation design for the whole state. Graphic designers help organize visual information so
that it reaches the consumer. Road signs, textbook design, letternead — it is the graphic
designer who solves the problem of accurate and timely communication of information.
Proper design of the text helps to make it easy to understand. The first works in the genre of
graphic design — posters, billboards and other types of printed information — entered the
lives of people for a long time. But now in the Arsenal of this professional should be the
latest technology to create video graphics, 3d and animation. For successful work in the
field of graphic designer professional skills are important, as well as features of personal
development. It is necessary not only to think creatively, but to be able to work with a large
array of information, organize your own time, prioritize, focus on customer requirements
and know the trends in the profession.
3aganue Ne32 oTBeTbTE HA BONPOCHI

What is the first step in developing a new design?

What do graphic designers produce?

What factors do graphic designers consider?

How do designers gather relevant information?

How do graphic designers prepare sketches or layouts?

Who do they present the completed design to?

Why do graphic designers use specialized computer software packages?

NogakowodPE

3ananmne Ne33 npounTaiiTennepeBeIMTETEKCT

Graphic design is an extensive field of activity and an integral part of the modern
world, the creation of a visual language.Graphic design may use different means, be digital
or printed, may include photographs, illustrations or other types of graphics. The design can
attract attention for just a minute, and can flash before your eyes. If you look around you
will see many examples: product labels, packaging, book covers, TV screensavers,
magazines and billboards — all created by a graphic designer. The scale of the project, on
which the graphic designer is working, can be quite small — a postage stamp, and global —
navigation design for the whole state. Graphic designers help organize visual information so
that it reaches the consumer. Road signs, textbook design, letterhead — it is the graphic
designer who solves the problem of accurate and timely communication of information.
Proper design of the text helps to make it easy to understand. The first works in the genre of
graphic design — posters, billboards and other types of printed information — entered the
lives of people for a long time. But now in the Arsenal of this professional should be the
latest technology to create video graphics, 3d and animation. For successful work in the
field of graphic designer professional skills are important, as well as features of personal
development. It is necessary not only to think creatively, but to be able to work with a large
array of information, organize your own time, prioritize, focus on customer requirements
and know the trends in the profession.

3ananue Ne34 oTBeTbTE HA BONPOCHI

1. What'sthedifferencebetween"totakeanexam'and"topassanexam™?

2. Which are the most prestigious professions today?

3. Science and technology constantly create new jobs. Can you name any of
them?

4. Will people work less in the future? Why do you think so?

5. Experts say that we'll have to change jobs more often in the future? Do you
know why?

6. Are you optimistic about the future? Are you fond of reading?
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3ananme Ne35 npounTaiiTe U nepeBeUTe TEKCT

Whoisanlllustrator? First of all, an Illustrator is an artist. And in the broadest sense of
the word. Cartoons, commercials, drawings in books, graphics in computer games, movies,
Wallpapers, website designs, postcards — it's all the work of the Illustrator. Although the
profession is one, it is divided into many branches.

The profession of Illustrator is in great demand in book publishing houses and editorial
offices, design studios and advertising companies.

Career growth of the Illustrator is very diverse. The artist can lead a creative group,
open his own advertising company, become the head of an art Agency and even achieve
worldwide fame. It all depends on the talent, aspirations and ability to do business, as in any
other profession.

The pros and cons of the profession like any other activity, the profession of Illustrator
has pros and cons. The first can be attributed to the following: No binding to the workplace.
The Illustrator does not need to go to the office every day, and not only can he work at
home, but also travel without violating the deadlines of the project. Opportunity to be
creative. Any artist paints pictures with love, having pleasure. Vacation at any time of the
year. There is no schedule, only the deadline for delivery of the order and discussion on the
course of implementation. You can start at any time. If you are not 20 — this is not a reason
to say goodbye to your career as an Illustrator.

Cons: Criticism. Not all creative people are able to tolerate criticism, even if it is
constructive. Last minute terms. If inspiration has not visited the artist, there are times when
you have to finish something in a panic. The same applies to those who find it difficult to
organize their time. High competition. Despite the rarity of the profession, talented and just
know how to draw well people very much. Self-promotion. Finding customers, advertising
it is also the responsibility of the artist.

3ananue Ne36 oTBeTbTE HA BONPOCHI

1. Who can graphic designers are employed by?

2. Why do all designers face frustration?

3. What must graphic designers be familiar with?

4. What do designers show to employers?

5. Why do designers need to be well-read, open to new ideas and
influences?

6. Why will graphic designers with Web site design and animation be
especially needed?

7. What skills are important for designers?

3ananmne Ne37 npounTaiiTe U nepeBeIUTe TEKCT

Formandspace

All graphic design, all processes of creation of images regardless of the purposes and
means, are based on manipulations with the form. “"Shape" is the material: shapes, lines,
textures, words and pictures. Our brain uses shapes to identify objects; form is a semantic
message. An attempt to create the most beautiful form for a particular message and
distinguishes the design from a simple dumping of a pile of assorted material in front of the
audience with the promise of "let them understand themselves.”" Depending on the context,
the word "beautiful” has many meanings. The aggressive, sharp collage-style illustration is
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beautiful; the thick clumsy font is also beautiful; all the rough, non-emasculated images can
be called beautiful. "Beautiful” in a descriptive sense can rather be replaced by the term
"decisive", 1. e. each form is confident, intentional and used in this design for a specific
purpose. A form is considered a positive element or object. Space is considered negative -
this is the "background™ on which the form becomes a "figure”. The relationship between
form and space, or background and shape, can be described as interdependent and
complementary; it is impossible to change one thing without changing another at the same
time. The confrontation between the figure and the background creates visual activity and
the illusion of three-dimensionality, which are perceived by the viewer.
3ananue Ne38 oTBeTbTE HA BONPOCHI

1. What is the main way in photo design to influence visitors and potential
clients?

2. What do comics feature?

3. What is the main function of cards?

4, What will enhance the image of a company and its respectability?

5. What can work in book design mean?

6. What programs are used for layout of full books?

3amanue Ne39 npouuTaiiTe U nepeBeanTe TEKCT

Trademarksandlogos.

Logo and trademark are considered the most important elements of your company
image-building. They convey the essence, character and purpose of your business in a visual
form. The main purpose of a logo is to make a nameable and

Recognizable impression on your potential clients and customers. For the client to
recognize your product easily among other counterparts, it must contain a special detail. We
call ita

trademark layout that represents your company in a symbolic way.

Logo and trademark design is a complex process. Designers can offer a vast number of
structured techniques in logo and trademark development. Graphic designers offer
professional insight into creation of a unique logo and trademark — so that your company
and your product were the best among others and nameable for your clients. They help you
to be in the foreground!

3ananmne Ne4( oTBeThTE HA BONPOCHI

Why are shapes at the root of graphic design?
What is the key to successful graphic design?
How will negative space impact a design?
What is the most useful tool for shape creation?
What do form and space imply?

What forms are called two dimensional?

onkownPE

3aganue Ne41 npounTaiiTe M nepeBeANTe TEKCT

Advertising

Advertising is a form of communication that typically attempts to persuade potential
customers to purchase or to consume more of a particular brand of product or service. While
now central to the contemporary global economy and the reproduction of global production
networks, it is only quite recently that advertising has been more than a marginal influence
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on patterns of sales and production. Mass production necessitated mass consumption, and
this in turn required a certain homogenization of consumer tastes for final products. Many
advertisements are designed to generate increased consumption of those products and
services through the creation and reinvention of the "brand image". For these purposes,
advertisements sometimes embed their persuasive message with factual information. Every
major medium is used to deliver these messages, including television, radio, cinema,
magazines, newspapers, video games, the Internet, carrier bags and billboards. Advertising
is often placed by an advertising agency on behalf of a company or other organization.
Organizations that frequently spend large sums of money on advertising that sells what is
not, strictly speaking, a product or service include political parties, interest groups, religious
organizations, and military recruiters. Non-profit organizations are not typical advertising
clients, and may rely on free modes of persuasion, such as public service announcements.

3ananue Ned?2 oTBeTbTE HA BONPOCHI

1. Why aren’t non-profit organizations typical advertising clients?

2. What is the main purpose of designing advertisements?

3. What are the major types of advertising?

4. What is the most effective mass-market advertising format?

5. What effects can an advertiser use to persuade you go out and buy
something?

6. What is a new format of adverting that is growing rapidly?

3ananmne Ne43 npounTaiiTe U nepeBeUTe TEKCT

Packaging

Packaging is the science, art and technology of enclosing or protecting products for
distribution, storage, sale, and use.

Packaging also refers to the process of design, evaluation, and production of packages.
Packaging can be described as a coordinated system of preparing goods for transport,
warehousing, logistics, sale, and end use. Packaging contains, protects, preserves,
transports, informs, and sells. In many countries it is fully integrated into government,
business, and institutional, industrial, and personal use.

Package labeling (en-GB) or labeling (en-US) is any written, electronic, or graphic
communications on the packaging or on a separate but associated label. The first packages
used the natural materials available at the time: baskets of reeds, wineskins (Bota bags),
wooden boxes, pottery vases, ceramic amphorae, wooden barrels, woven bags, etc. Iron and
tin-plated steel were used to make cans in the early 19th century. Paperboard cartons and
corrugated fiberboard boxes were first introduced in the late 19th century. As additional
materials such as aluminum and several types of plastic were developed, they were
incorporated into packages to improve performance and functionality. The purposes of
packaging and package labels Packaging and package labeling have several objectives:
Physical protection - The objects enclosed in the package may require protection from,
among other things, mechanical shock, vibration, electrostatic discharge, compression,
temperature etc. Barrier protection - A barrier from oxygen, water vapor, dust, etc., is often
required. Permission is a critical factor in design.

3ananue Ne44 oTBeTHTE HA BONPOCHI

1. What is packaging as a coordinated system?
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What is package labeling?

What natural materials did the first packaged use?

What objectives do packaging and package labeling have?
What are technologies related to shipping containers?
What does package design start with?

ook ow

3ananmne Ne45S npounraiiTennepeBeIMTETEKCT

Marketing - The packaging and labels can be used by marketers to encourage
potential buyers to purchase the product. Package graphic design and physical design have
been important and constantly evolving phenomenon for several decades. Marketing
communications and graphic design are applied to the surface of the package. Security -
Packaging can play an important role in reducing the security risks of shipment. Packages
can be made with improved tamper resistance to deter tampering and also can have tamper-
evident features to help indicate tampering. Packages can be engineered to help reduce the
risks of package pilferage: some package constructions are more resistant to pilferage and
some have pilfered indicating seals.

Convenience - Packages can have features that add convenience in distribution,
handling, stacking, display, sale, opening, reclosing, use, dispensing, and reuse.

Portion control - Single serving or single dosage packaging has a precise number of
contents to control usage. Bulk commodities (such as salt) can be divided into packages that
are a more suitable size for individual households. Symbols used on packages and labels

Many types of symbols for package labeling are nationally and internationally
standardized. For consumer packaging, symbols exist for product certifications, trademarks,
proof of purchase, etc. Some requirements and symbols exist to communicate aspects of
consumer use and safety. Examples of environmental and recycling symbols include the
recycling symbol, the resin identification code and the "Green Dot". Technologies related to
shipping containers are identification codes, bar codes, and electronic data interchange
(EDI). These three core technologies serve to enable the business functions in the process of
shipping containers throughout the distribution channel.

3ananue Ne46 oTBeThTE HA BONPOCHI

1. What is the main way in photo design to influence visitors and potential
clients?

2. What do comics feature?

3. What is the main function of cards?

4. What will enhance the image of a company and its respectability?

5. What can work in book design mean?

6. What programs are used for layout of full books?

3ananue Ne47 npounTaiiTennepeBeIuTeTEKCT

Every nation becomes special by means of its own traditions and customs. There is no
other nation that clings to the past with the tenacity of the British. They are really proud of
their traditions, they cherish them. When we think of Britain, we often think of people
drinking white tea, eating fish and chips, sitting by the fireplace or wearing bowler hats, but
there is much more in Britain than just those things. Some British traditions are royal, such
as the Changing of the Guard which takes place every day at Buckingham Palace. The
Trooping of the Colour happens on the Queen’s official birthday. It’s a big colorful parade
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with hundreds of soldiers and brass bands. British holidays (Christmas, Easter, Guy Fawkes
Night, Remembrance Day) are especially rich in old traditions and customs. A traditional
Christmas dinner consists of roast turkey and potatoes, cranberry sauce, sweet mince pies
and Christmas pudding. On Christmas Eve children hang up their stockings around the
fireplace for Father Christmas to fill with presents. At Easter chocolate eggs are given as
presents symbolizing new life. Guy Fawkes Night is also known as Bonfire Night because
English people burn stuffed figures on bonfires. On Remembrance Day red poppies are
traditionally worn in memory of servicemen who lost their lives in wars. National Morris
Dancing can be seen throughout the month of May in most of English villages. Groups of
men and women wear colored costumes, carry white handkerchiefs and perform their lively
folkdance. One of Englishmen’s traditions is their tender love for animals.

Politeness and punctuality are typical features of all British people. They often say
“Sorry”, “Please” and “Thank you” with a smiling face and they always try to arrive on
time. The British are also traditional about their breakfast. They usually eat bacon and eggs,
a toast with orange jam, a bowl! of cereals or porridge in the morning. There are over 60
thousand pubs in the United Kingdom. Pubs are an important part of British life too. People
talk, eat, drink, meet their friends and relax there.

3ananue Ne48 oTBeThTE HA BONPOCHI

When did the term “graphic design” appear?

2. When did Frank Mason Robinson create the classic Coca Cola logotype?
3. When did new styles and technologies emerge rapidly?

4. When did the digital revolution come?

5. Did advertising exist in ancient times?

6. When did photography begin replacing illustrations in graphic design?

7. What did post-modernism bring to design?

3ananue Ne49 npounTaiiTennepeBeIuTeTEKCT

Combining all cost-effective advantages and high information value, booklets are one of the
most efficient and wide-used types of advertising printings. Graphic designers create booklets that
combine clear informational content with beautiful layout and design.

Prospects, menus and catalogues.

Well-designed multi-illustration prospect, menu or catalogue will work for the company
image for a very long time, making it stand out among other peers and attracting new clients.
Designers can create colourful printings that exceed all client’s expectations.

Posters and show bills. Hundreds or even thousands of people can see them, that is why
investments in design and development of posters and show bills are so profitable. Graphic

designers create high quality products that will help you become popular.

Calendars are the most popular type of advertising printings. There is no better practical
business gift than a calendar. Designers can create a calendar with a company logo, which clients
and partners will remember for a long time. Invitation and greeting cards. Designers create cards
that

will satisfy all your needs.

Book and magazine layouts. Qualitative print and informative texts are not enough for the
modern reader. Creative design, illustrations and pictures are also important for the consumer, they
to attract a huge audience of readers. Covers for books, magazines, audio and video. Cover must
attract consumer’s attention and have an informative content. Designers help to make the products
attractive for clients.
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Diplomas, certificates and muniments. Your clients are aware that diplomas, certificates and
muniments suggest qualitative competitive abilities of any company or enterprise. Folders, blanks,
envelopes. High quality printing products with your logo deliver a corresponding image for you.
They will attract numerous clients, who will recognize your company at one glance at a folder,
blank or envelope.

Business cards are a necessary attribute for a business person. Creative and unique design for
your business card is the best solution to differentiate your company.

3ananune Ne 50 oTBeTHTEHABONPOCHI

1. Why factors designers consider internal do and external?

2. Why investments in design of poster and show bills so profitable are?

3. What the most type is of advertising printings popular?

4. What magazines the role of a is cover for books and?

5. What a company is the best solution to differentiate?

4.2. Kpurepuu ouleHUBaHMS, PeAHA3HAYEHHbIE JIJI51 IPOMEKYTOYHOTI0 KOHTPOJISI

OuneHka «5»/0TIUYHO/- CTaBUTCS, €CIUOOYYAIOIMINNACS HE JOMYCTHJI HA OIHOU
OIMOKY WM OJHY HETpyOyro OMMOKY B IMEPBOM 3alaHUH;, HE JIOMYCTHJI HU OJHON OMIMOKH
WM JBE HErpyoObIX OIMMOKKM BO BTOPOM 3aJlaHUM; a TakK)Ke YYHUTHIBACTCS KadyeCTBO
oopmieHust pabOThI, AaKKypaTHOCTh OOYyYalomIerocs, OTCYTCTBHE oOpQorpadudecKux
OIINOOK.

OueHka «4»/Xopouio/ - CTaBUTCA, €CAMOOYYArOUTUHCAIONMYCTUI JBE OIIMOKH B
MIEPBOM 3a/IaHUH; JOMYCTHI OJHY OITHOKY WJIHM JBE HErPYyOBIX OITUOKHA BO BTOPOM 3aJaHUU;
a TaKKe YUYHTHIBaeTCS KadecTBO o(opMieHHS pabOThl, aKKypaTHOCTh M  OTCYTCTBHE
opdorpaduueckux onmooK.

Ouenka «3»/y10BJIE€TBOPUTEILHO/- CTaBUTCS, €CIW OOYYaIOIIMIACS JOMYyCTHI JIBE
OIMMOKK M OJHY HErpyOyr0 OMMOKY B IIEPBOM 3aJaHUU; JOIMYCTHUI TPU OIIMOKH U JIBE
HErpyOBbIX OIIMOKH BO BTOPOM 33JIaHMM; a TaK)KE YUYUTBIBACTCS KadeCcTBO O(OoOpMIICHUS
paboTHI.

Ouenka _ «2»  /HeyIOBJETBOPUTENbHO/-  CTaBUTCS, e€cCiAu  oOydJaromuics
JIOTTY CTHJICYIIIECTBEHHBICOITUOKUBIIPOIICCCEBRIITOIHCHUS 3aJJaHuid  (BBITOJIHEHO MeHee S50
IPOLIEHTOB Ka)KJI0T0 3a/1aHHUs).
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5S TH®OOPMAIIMOHHOE OBECIIEYEHMUE

OCHOBHBIE HCTOYHHUKH

l.AHrnuifickuii  g3bIK: 0a30BBIM  ypPOBEHb: YYE€OHUK Jisi 0Opa3oBaTENIbHbBIX
OopraHu3anui, peanu3yrommux oOpa3oBaTesbHbIE [IPOTPaMMBbl CPEIHETO
npodeccuonanpHOro obpazoBanus; 1-¢ m3manume . CmupnoBa E.IO., CmupaoB FO.A
AxrmonepHoe o6mecTBo "M3natensctBo "IIpocBemenne"-2025t

JIonoJIHUTEIbHBIE YIEKTPOHHbIE HCTOYHHKH

1. O0P: "Anrnutickuit sa3bik, 10-11 kmacc". YueOubiit onnaitH-kypce ans 10-11
KJIacca, BKIIIOYAIOIIMN TEOPETUUYECKHE MaTepuaibl, 3aJaHHUs U TECThl C aBTOMAaTHYECKOU
NPOBEPKOM MPAaBUJIBHOTO OTBETA JUISl BCEX pa3zesioB ¢eaepaibHOi pabodeil mporpammbi.
3amaHus HampaBieHbl Ha (OPMHPOBAHHE PEUYEBHIX YMEHHUH W KOMMYHHKATHBHBIX
KOMIIETEHITMI; BKIIOUCHBI 3aJaHusi Ha (HOPMHPOBAHUE KOMIETCHIMI ITACCUBHBIX BHJIOB
pedeBoii nesTenbHOCTH (UTeHHe, ayaupoBaHue). OcoOEHHOCTHh 3aJaHUMl 3aKJIIOYaeTcs B
HAJIMYUU TeHEpaIliii, MO3BOJISIONMX 00paIaThesi K yIpaKHEHUSIM HEOTHOKPATHO, a TaKKe
B HAJIMYUU TOAPOoOHOT0 00BbsacHeHUs pemenus. OO0 "SKmnacc"

2. Anrmuiickuii s3b1k, 10 - 11 xmaccel. KomrmiekcHblli  00pa3oBaTebHBIN
MaTtepuai Mo aHIIMHCKOMY SI3bIKY, BKJIIOUYAIOIIMM CIIEHAPUU YPOKOB, CLICHAPUM U3YUYEHUS
TEM, BUJIEOYPOKH, dJEKTPOHHbIE YUeOHbIE MOCOOUS U TECThl C aBTOMATUYECKON MPOBEPKOM
JUISL UCTIONBb30BaHUS Ha YPOKax U caMonoArotoBku yvamuxcs. TAOY BO MI'TTY

3. Hudposoit kypc "Anrmumiickuit s3eik" 10-11 xmacc. Iudposoit kypc
pa3zpabotan B cooTBeTcTBUU ¢ DenepanbHbIMU TOCYJAapCTBEHHBIMU 0O0pa30BaTelbHBIMU
cTaHgaptamu, (enepajibHBIMH  OCHOBHBIMH  OOpa30BaTEIbHBIMH  IPOTPAMMAMH U
YHUBEPCAJTbHBIM TEeMaTHUYECKUM KJIacCU(PUKATOPOM Uil MCIOIb30BaHUS MPHU peaTu3aluu
yacTh oOuieo0pa3zoBaTebHON MPOrpaMMbl, GOPMUPYEMON YHaCTHHUKAMU 00pa30BaTebHbIX
OTHONICHWH 0 TpenMery "AHriauickuil si3bik" (cpemHee obmiee oOpasoBaHue, 0a30BBIN
ypoBeHb). DT'TAOY BO "T'ocynapcTBeHHBIN YHUBEPCUTET MTPOCBeIeHns"
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